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HOW SLOW IS THIS TV WEEK? Well, let’s put 
it this way: CBS is rerunning 7he Karen Canpenter Story. In 


this context, it seems like a good time to catch up 


with EAs, which made its debut shortly before 


this magazine did. In fact, pop music 


rules the T'V week: Elvis, Hank, and Nat. 


‘ iv 


weekly, half-hour chapters. 


ELVIS BEATIFIED: ST. GERARD 


: in each half-hour, and that 
AVI : the disciples tuning in for 
(ABC, Sun., March 11, 830-9 p.m.) 
: erthan ABC had prayed 
As THE FIRST prime-time : 
show based on a real-life pop 
culture hero (sorry, Zoma doesn’t 
really count), E/is is proving to 
be something of a stylistic reve- 
lation: a beautifully shot, gravely 
paced portrait of a secular saint, | 
vouchsafed to his disciples in. 
: achieved a quiet, often 
Set in the mid ’50s, each show 
emphasizes one incident in | 
Elvis’ earthly existence: Elvis 
enters the kingdom of Sun : 
Records; Elvis hears his own : 
heavenly voice on the radio for : 
the first time; Elvis goes to | 
church in a purple shirt open to. 
the sternum and no one blinks. 
That there isn’t much content 


this video gospel are few- 


for, only make E/vis 
more interesting. 

In striving for a dig- 
nified, unsensationalis- 
tic approach to the 
Elvis myth, executive 
producer Priscilla Pres- 
ley and company have 


eerie minimalism that an- 
ticipates much of what 
filmmaker David Lynch is 
about to bring to TV with 
Twin Peaks. An unsettling si- 
lence surrounds much of Exis, 


which gets het up only when the | 
once and future King swivels his : 
hips, purses his lips, and gets ; 


real, real gone. 


: To his credit, Elvis actor : 
: Michael St. Gerard—is that per- 
: fect or what? Saint Gerard!— : bert Gold- 
: knows how to get gone; he’s not 
: doing what most actors do when 
: they “do” Elvis, which is anim- | 
: personation of Andy Kaufman | 
i doing Elvis. Millie Perkins is 
: suitably exhausted and skeptical ! 
: as Elvis’ mother, Gladys, and ! 
: slit-eyed, plain-speaking Billy : 
: Green Bush was born to play 
i Elvis’ father, Vernon. 
: The mediocre ratings can be : 
: ascribed to a number of things: | 
: old Elvis fans who are tuned in 
: to Murder, She Wrote at that hour, ' 
: viewers’ exhaustion from laugh- 
: ing too hard at America’s Funniest 
: Home Videos; evil Elvis biogra- 


pher Al- 


man as voodoo 
hex-master of the 
universe. 

As for the complaints 
that this show doesn’t capture 
Presley’s smoldering sex ap- : 
peal—well, that’s naive: Be- : 
tween Priscilla and prime-time 
prudishness, did anyone really : 


: think we were going to geta : 


thorough examination of early : 
Elvis groupies? 

Ekis, should ABC continue } 
to support it, will cover only : 
1954-58—that is, pre-Army 
Elvis, pre-Vegas Elvis, pre- : 
weight-gain Elvis. The idea, of : 


ELVIS: CRAIG SJODIN 


course, is that presenting an : 
Elvis virtually untouched by the 
: outside world renders him inno- 
: cent again, safe for mass con- 
sumption. But to make Elvis 
safe is to deny him his power. It’s 
: a measure of that power that, 
: even stripped of his complexity 
: ina TV show, he remains com- 


pulsively watchable. B+ 


KRAMER: MATTHEW ROLSTON 


COUNTRY BOY: 

PBS’ TEPID TRIBUTE 
CLEANS UP THE 
LEGEND OF HANK 
WILLIAMS 


appearing in 

this salute 

would have to: 

write a slew of ineffa- 

bly beautiful, profoundly 
sad songs; consume liquor 


; and pop pills in prodigious 
: amounts; and die of heart failure 
: by the age of 29. This certainly 
: would give new meaning to the 
: current country-music catch 


PE QUILL 


(PBS, Mon, March 12, 930-1 pm) | 


[HE TITLE IS A TAD inaccu- : 


rate: If they vea//y wanted to be : , 
in the Hank Williams tradition, : | 
: each of the country-music stars : I 


: phrase the New Traditionalism. 


Instead, what we have here is 


: the PBSification of country mu- 
: sic’s only pure genius. Hank 


Williams Jr., Emmylou Harris, 


: Randy Travis, Kris Kristofferson, 


and others troop on to offer little 


ENTERTAINMENT 


NEWSG& 
NOTES 


@ Clap Happy In late-night 
TV, studio audience applause is 
prompted by flashing signs, so its 
duration may tell as much about 
the host’s ego as about his 
popularity. That judgment aside, 
here's what the applause meter 
registered when we clocked the 
cheers on a recent evening, and 
what the just-introduced hosts did 
to keep the cheers going: 

Pat Sajak (nothing): 21 seconds 
eJohnny Carson (smiled, 
nodded): 33 seconds 

eDavid Letterman (grimaced): 1 
minute, 15 seconds 

Arsenio Hall (ran, jumped, 
touched the bandleader, kissed 
audience members, pumped fist in 
air, giggled, yelled, “Give it up for 
my possel”): 1 minute, 50 seconds 
® The Singing Detective 
After six seasons as Sgt. Dee Dee 
McCall on the NBC series Hunter, 
Stepfanie Kramer, below, has 
decided to trade her gun for a 
microphone. Announcing 
her decision to leave 
the series after this 
season, she said, “I 
need to expand 
creatively.... | have to 
make some music. | can no longer 
not sing.” E Street Band veterans 
Roy Bittan and Nils Lofgren plan to 


produce Kramer's first album. 


WEEKLY 


Lf 


bits of tidied-up biographical de- : 
tails and banal observations : 
about Williams’ importance. | 
The best remark is Kristoffer- ; 
son’s: “No one else had such a : 
talent for making suffering en- 


joyable.” 


What's missing? Everything | 
implied by the way the critic Nick: 
‘Tosches once described Williams’ : 
best music: “a mixture of whiskey, ! 
lamb’s blood, and grave dirt.” The 
guest stars sing chipper interpre- 
tations of such Williams songs as 
“Move It On Over,” “Cold, Cold 
Heart,” and “I’m So Lonesome I Pees 
: HEART FAILURE: STEPHANIE FARAGY, MARTIN MULL IN H/S & HERS 
your memory the moment you : 
hear Williams’ own hard-edged 


Could Cry,” but they vanish from 


versions. 
The only real insult done to 


Williams is the presence of Chet 
Atkins, who as a producer and : 
Nashville power-broker in the : 
60s oversaw the dilution and : yy 
contradiction of everything | Hid ( 
: (CBS, Mon., March 12, 
! 10:30-11 p.m.) 

cooing backup singers, justain’t : py 
Foor CBS—what a silly 
mistake: The network places 
the increasingly funny, inventive 
Doctor, Doctor on hiatus to try out 


Williams’ music stood for. Chet, 
purveyor of string sections and 


in the Hank Williams tradition. 

And Travis’ jaunty version of 
Williams’ “Pll Never Get Out of 
This World Alive” is pretty ap- 


palling, all the more so because : 
: the talented Travis seems so : 
: blissfully unaware of the : 
poignant fatalism in the lyric he’s 
: Faracy. 


singing. C 


SPINNING MAGIC: NOVA PAYS HOMAGE TO CHINESE INNOVATIONS 


this staggeringly clichéd sitcom 
about a husband-and-wife team 
of marriage counselors, played 
by Martin Mull and Stephanie 


That this half-hour collection 


of sexless sex jokes should star 
: Martin Mull is the show’s only 
: point of interest. Remember 
: when the smugly clever Mull 
: used to make fun of this sort of 


programming as the host of 
Fernwood 2-Night? 

Now Mull mugs and leers 
with the worst of them—and the 


: worst of them includes co-star 
: Richard Kline, playing a role sim- 
ilar to his immortal stint as Larry, 
: the one guy in the world hornier 
: than John Ritter in Zhrees Com- 
: pany. Now Kline plays Jeff, the 
: one guy in the world hornier than 
: Martin Mull. D- 


NOVA 
Thi ta eal Mevwaueneaclite 
Ihe Genius That 


Was China: 


Ps 
| 


H in reranibiaetl mine .e 
Rise of the Dragon 
(PBS, Tue., March 13, 8-9 p.m.) 


: TD 

Nise OF THE DRAGON launch- 
: es a four-part super-Nova about 
: the history of Chinese techno- 
logical innovations. Not only did 
: I learn that the Chinese devel- 
: oped the modern versions of pa- 
: per, the printing press, the clock, 


NEWS GNOTES 
@ True Velvet With their 
first foray into television, the 
prime-time mystery/soap opera 
Twin Peaks, set to begin its run on 
ABC this spring, director David 
Lynch (below) and his partner, 
Mark Frost, have turned to the Fox 
network for their next small-screen 
project. The pilot for The American 
Chronicles, a 
roving docu- 
mentary series 


about regional 


eccentricities, 
will be completed in May. 

®@ Coming in From the 
Gold Suspense novelist 
Frederick Forsyth, whose spy films 
for the USA Network use actual 
events as the jumping-off points 
for their plots, had no trouble 
coming up with stories for the 
series—the problem was finding 
new villains in the post-Cold War 
era. “The old universal bad guy, 
the KGB, is going to be per- 
ceived...as solid citizens doing the 
best they can for their country,” 
Forsyth laments. “I don't think you 
can use neo-Nazis any 
more—they're coming out of the 
wallpaper. Even the Afrikaners are 
becoming half-human.” So whom 
does that leave? “The Chinese, the 
ayatollahs, and the cocaine 
people.” The next film in the 
Forsyth series, A Casualty of War, 
airs March 14. 


CHINA:PEABODY MUSEUM OF SALEM; LYNCH: RUSSEL WONG/OUTLINE 


WAS IT JUST COINCIDENCE? 
Or did Wendy Foster really foresee a disaster. 


On October 21, 1966, Wendy Foster 
had a sudden horrible vision of a black 
mountain moving and children buried 
under it. At almost the exact same time in 
nearby Aberfan, Wales, a half-million tons of 
black coal waste avalanched down, burying a 
schoolhouse and killing 116 children. 

Evidence of ESP? That the mind is power- 


Then investigate Psychic Powers, The UFO 
Phenomenon, Psychic Voyages and other vol- 
umes in the series. Receive one about every 
other month and enjoy it FREE for 10 days. 
Keep it by paying just $14.99 ($18.99 in Canada ) 
plus shipping and handling. Buy only the books 
you like. Cancel anytime. 

Is there something beyond everyday reality 


one by one, the leaves gathered into groups 
and began creeping toward him, rising and 
falling like footsteps. . . 

Do some spots on earth harbor inexplicable 
forces? Find out in your first volume, Mystic 
Places. You'll explore the healing energy of 
Stonehenge. . . discover the mysterious pur- 
pose of earth drawings in Peru. . . even 
examine scientific evidence for Atlantis. 


ful enough to predict the future? Or should the 
incident be dismissed as mere coincidence? 

Now you can decide for yourself in MYSTERIES 
OF THE UNKNOWN-an eye-opening new 


.. or should the evidence simply be dis- 
missed? To get the facts just return the coupon 
today. Then you decide. 


The stories described are real, but some of the names used here 


have been changed to protect the privacy of the individuals. 


10 POWER CRYSTALS 
are yours FREE 


These 10 colourful semiprecious stones 
come in a drawstring pouch and can be 

used for meditation, to enhance your 
concentration or to relieve stress. 

Or just enjoy them for their natural 
beauty. They're yours to keep when 
you purchase Mystic Places. 


Enter the realm of the unexplained with 

Mystic Places—yours free for 10 days. 

If card is missing, mail to: 

Time-Life Books, Inc., Box C-32066, Richmond, VA 23261-2066 

Yes, | would like to examine Mystic Places FREE for 10 days. Also send me 
future volumes under the terms outlined above. Satisfaction guaranteed. 
With Time-Lire Books’ Unconditional Guarantee of Satisfaction 
you can return any book you've bought, anytime, for a full refund. No 


series from Time-Lire Bors. Comprehensive, 
authoritative and totally i 
objective, MYSTERIES OF 
THE UNKNOWN explores 
the entire range of para- 
normal phenomena, bringing 
you the latest facts, newly 
documented stories, and 
previously unpublished eye- 
witness accounts. \ 
In November, 1975, ' ol 
sociologist William Horvath \ 
visited the Great Serpent 


: | tions asked. D 
Mound of Ohio. Standing on the ae eae 
ancient Indian earth sculpture, Name 

Horvath was overwhelmed by a sense of dread. ar roy 


Although there was no wind, he watched as 


City State 


All orders subject to approval. 
Price subject to change. 
© 1990 TIME-LIFE BOOKS, INC. 


Each handsome, hardbound book contains more than 100 
iltustrations, including specially commissioned full- 
color art, rare photographs, maps and diagrams. 
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and gunpowder—I even learned : 
that gunpowder was made from : 
charcoal, sulfur, and saltpeter. 
This gives me new respect for 


gunpowder. 


Richard Kiley narrates ina : 
tone of bemused lugubrious- : ~ 
ness, and someone has been : 
coaching him a bit too hard on 
authentic pronunciations. He 
enunciates the first name of Em- 
peror Kublai Khan as “Koo- : 
BLEE,” which, if he’s right, re- =: 
ally screws up the meter in | 
Coleridge’s famous poem (all to- : 
gether, now: “In Xanadu did : 
Koo-BLEE Khan/A stately plea- : 


sure dome decree...”). 


Rise of the Dragon is rushed 
and crowded; it covers a huge : 
span of time—roughly 6th cen- : 
tury B.C. to 1000 A.D.—and also 
carries the burden of explaining : 
the entire series’ unifying : 
theme. Subsequent episodes— : 
especially next week’s Empires 
in Collision, about China’s deal- 
ings with Europe—are at once } 
more leisurely and more de- : 


tailed. B 


ltandatahl 
rgettahle 
Winn Male 
King Cole 
(PBS, Tue., March 13, 
10-11:15 p.m.) 


UI 


1 : 
Here is a solid survey of Nat : 
“King” Cole’s career and a wel- 
come addition to the mini-re- 
vival the singer-pianist’s music is 


currently undergoing. 


Capitol Records has recently 
released two excellent CDs that : 
anthologize the high points of : 
Cole’s work, first as a jazz pianist : 


and then as a mainstream pop 
vocalist. This BBC-produced 
documentary complements 


those reissues with rarely seen 
performance footage as well as : 


interviews with Cole’s widow, 


Maria, and his children, includ- : 


ing singer Natalie. 


The title of the show is a bit 


ironic; soon after his death from 


lung cancer in 1965, Cole’s cool, 


MrA-R'G’H) 9, 1.91910 


A CASUALTY OF BAD WRITING: DAVID THRELFALL’S SPY CHARACTER 


ethereal style fell out of favor; : 
white pop was taken over by the | 
Beatles, and black pop was : 
dominated by the rougher : 
sounds of James Brown and Ray 


Charles. 
Thus, much of The Unforget- 


table Nat King Cole will come as. 
news to younger viewers. Seen 
and heard now, Cole can be un- 
derstood both as a first-rate per- 
former in his own right and as an. 
important precursor of the styles _: 
used today by singers such as : 
Luther Vandross, Whitney : 


Houston, and Anita Baker. B 

Nh Poaanalty af Wan 

A Wasualty of War 
ISA 


(USA, Wed., March 14, 9-11 p.m.) 


Hl mmm, let’s see: a two-hour, 
made-for-cable TV movie about : 
spies, Libya, and the IRA, star- : 
ring Shelley Hack, based ona : 
story by Frederick Forsyth. Boy, 
I'll bet Dennis Potter is quaking 


in his boots over the odds that A 
breaking television, eh? 
Veteran hack novelist Forsyth 


presides as host over this third 
USA Network adaptation of his 
fiction, and this time around, I fi-_: 


Casualty of War is great, ground- 


nally figured out what Forsyth 
accomplishes: His introductions 
are so ponderous and addled that 
they lead the innocent viewer to 
think the story that follows will 
be tricky and intricate. 

In fact, A Casualty of War is 
like a throwaway script from, 
say, MacGyver. Tom (David 
Threlfall), an ex-secret agent 
who now writes spy thrillers , is 
enlisted to intercept a Libyan 
arms shipment on its way to the 
Irish Republican Army. While 
intercepting, our Tom falls for 
Shelley Hack, a buyer of race- 
horses who may not be what she 
SEEMS... 

It’s all the worst sort of tripe. 
Hack gets to say lines like 
“You're such a nice man, ‘Tom.” 
Threlfall gets to wear a double- 
breasted blue- and black- 
checked jacket that looks like a 
refrigerator box covered with 
fabric. As if this weren’t distract- 
ing enough, Threlfall looks un- 
cannily like Monty Python’s Eric 
Idle. I kept waiting for John 
Cleese to storm into the middle 
of a scene yelling, “All right, all 
right! That’s it! Stop this non- 
sense right now!” Alas, it never 
happened. D 


NEWS GNOTES 
@ Tempest in a Tortoise- 
shell Take Andy Rooney, add 
Public Enemy, combine their 
respective abilities to offend, and 
you get the Teenage Mutant Ninja 
Turtles, the popular cartoon 
characters that have come under 
fire for anti-Semitic and racist 
iconography in two incidents. In 
January, Random House pulled 
copies of a Turtles puzzle from 
stores after a swastika-like image 
was discovered in the background. 
More recently, the Turtles’ daily 
television series has drawn sharp 
criticism for its depiction of Rock 
Steady and Bebop, two slow- 
witted, villainous animals whose 
names and demeanor link them 
with aspects of black music and 
African culture. (The good-guy 
Turtles are named after Raphael, 
Michelangelo, and other Western 
artists.) The Turtles’ production 
company says the names were 
chosen for their sound, not their 
connotations. 
© Two-Star 


Movie The 20- 


year marriage of 
Laurence Olivier \ 
and Vivien Leigh 
will be the 
subject of Vivien 
and Larry, a TV 
movie to be produced by Fries 
Entertainment for the 1990-91 


season. 


OLIVIERS: PHOTOFEST 


Tossed out of the best bars everywhere. 
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Capsules 


Akso noteworthy 


FRIDAY, 


3/9 

® Great Performances: Mozart 
in Salzburg James Levine 
conducts the Vienna Philhar- 
monic in a Salzburg Music 
Festival concert with performers 
Jessye Norman, Murray Perahia, 
and Anne-Sophie Mutter. PBS 
(9-10:30 p.m.) 

® Falcon Crest The Napa 
Valley’s resident back stabbers 
continue their attempts to raise 
the local mortality rate; tonight, 
Danny (David Sheinkopf) lies 
gravely injured as his mother 
(new cast member Susan 
Blakely) arrives at the hospital. 
CBS (10-11 p.m.) 


SUNDAY, 3/11 

® Nature: lreland—The 
Emerald Isle Music performed 
by the Chieftains underscores 
an exploration of the wildlife 
and the natural history of 


*7 


NATURE LOOKS AT WILDLIFE IN 
IRELAND; HERE, A PINE MARTEN 


Ireland. PBS (8-9 p.m.) 
@ The 16th Annual People’s 
Choice Awards Music, movie, 


and TV winners—as determined 


by a Gallup Poll—will be 
announced on an awards show 
traditionally among the year’s 
goofiest. The highlight of this 
year’s nominations: Dustin 
Hoffman and Sylvester Stallone 
slug it out for the world’s favorite 
actor. CBS (9-11 p.m.) 


MARCH 9, 1990 


NOSTALGIC JOURNEY: BILL MOYERS REVISITS WWII BATTLE SITES 
WITH VETERANS LIKE CLARENCE CHOUINARD (UPPER RIGHT) 


® Movie: Perry Mason—The 

_ | Case of the Desperate Decep- 
tion Le grand avocat heads for 
= the City of Lights. NBC (9-11 
p.m.) 

| © @ Miniseries: The Women of 
: Brewster Place Last year’s 
untrammeled weepfest about 
seven women in a run-down 
housing project is rerun as a 

: prelude to Oprah Winfrey’s 
coming weekly series, Brewster 
Place. ABC (Part 1: 9-11 p.m.; 
Part 2: Mon., 9-11 p.m.) 


® From D-Day to the Rhine 


: With Bill Moyers Moyers 
accompanies veterans of some of 
World War II’s most famous 
campaigns to their European 

: battle sites, from Normandy to the 
: Rhine River. PBS (9-10:30 p.m.) 

: @ It’s Garry Shandling’s Show 

: The whiner takes a wife: After 
more bad dates than anyone in 
sitcom history, Garry marries 


: Phoebe (Jessica Harper). Charles 


Nelson Reilly and Tai Babilonia 


: head the all-star (well, semi-star) 


: guest list. Fox (10:30-11 p.m.) 


: MONDAY, 3/12 

: © Camera Magic: Images of 

: Nature The special-effects 

: filmmaking team at Oxford 
Scientific Films reveals the secrets 
: behind its pioneering nature 
photography. PBS (8-9:30 p.m.) 

: ® Murphy Brown Ina rebroad- 
cast of one of this season’s 

: strongest segments, Murphy 
makes a pathetically inept guest 

: appearance on the sitcom Kelly 
Greene, then gets a lecture on 
journalistic responsibility from 
Connie Chung. CBS (9-9:30 p.m.) 
® Movie: The Case of the 

: Hillside Stranglers Richard 


airing 


Who is that masked man, and 
why do they keep making 
movies about him? Charles 
Dance dons the disguise in 
NBC’s nonmusical miniseries 
The Phantom of the Opera, 
March 18 and 19. 


NEWS @NOTES 
@ Midlife Crises ABC's 
thirtysomething is in only its third 
season, but a number of cast 
members already are making 
noises about leaving as soon as 
their five-year contracts are up. 
The latest: Ken Olin, who plays 
Michael Steadman, and his reallife 
wife, Patricia Wettig, who plays 
Nancy Weston. Both say they plan 
to depart in 1992, but Wettig may 
leave sooner, depending on the 
outcome of Nancy's treatment for 
cancer. Reportedly she will survive 
at least until next fall. 

® Hardly Working When 
NBC announced a comedy series 
based on the 1988 hit movie 
Working Girl, the highly promotable 
series seemed destined to quickly 
find a spot on the prime-time 
schedule. But several months and 
a casting change later (Nancy 
McKeon's out, newcomer Sandra 
Bullock’s in), Working Girl sounds 
more like a missed opportunity 
than a sure thing. This winter, 
programming chief Brandon 
Tartikoff did not include the series 
in seven new shows he touted as 
part of NBC’s “quality wave,” many 
of which may now be closer to 
airing than Working Girl. NBC has 
ordered another movie-to-series 
adaptation for next fall: a comedy 
based on Parenthood, with Ed 
Begley Jr. as the star. 


—Reported by Mark Harris 


PINEMARTIN: LEONARD LEE RUE III/ANIMALS, ANIMALS; D-DAY: THE NATIONAL ARCHIVES 
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Crenna plays an investigator on 
the trail of a pair of serial killers 
who terrorized the Los Angeles 
area during the late 1970s ina 
grisly TV movie first shown in 
1989. NBC (9-11 p.m.) 


TUESDAY, 3/13 
Movie: The Karen Carpenter 
Story A repeat of the impover- 
ished, for-enquiring-minds TV 
biography of the pop singer 
(played by Cynthia Gibb), who 
died in 1983 after battling ano- 


rexia nervosa. CBS (9-11 p.m.) D 
@ Changes In her first special 


YESTERDAY ONCE MORE: 
GIBB AS KAREN CARPENTER 


since leaving the 7oday show, 
Jane Pauley interviews people 
whose lives are in transition. 
Depending on the ratings, this 
could turn into the prime-time 
series she has been promised. 


NBC (10-11 p.m.) 


WEDNESDAY, 3/14 
@ Wiseguy One of the show’s 
most popular characters makes 
an unexpected return when 
William Russ reprises his role as 
the long-missing Roger Lococco, 


who offers his services to McPike } 


when Vinnie’s undercover work 
in the town of Lynchboro falls 
apart. CBS (10-11 p.m.) 


THURSDAY, 3/15 

@ L.A. Law A pivotal episode 
brings two season-long plot lines 
to aclimax: The outcome of the 
Earl Williams murder case is 
decided, and an announcement 
from McKenzie throws the law 
firm into chaos. NBC (10-11 
p.m.) 


Sports 


FRIDAY, 3/9 

: @ NCAA basketball A 
college-basketball orgy: All four 
first-round games in the Atlantic 
Coast Conference tournament 

: from Charlotte, N.C., with a 
break at 4:30 p.m. for a Big West 
tournament quarterfinal. ESPN 


: (noon-11 p.m.) 


: SATURDAY, 3/10 

: @ NCAA basketball 
‘Tournament madness continues 
with various conference cham- 
pionships almost all day, 
including the North Atlantic and 
: Big Sky finals, and the ACC 

: semifinals from 1:30 to 5:30 p.m. 
; ESPN (11:30 a.m.-midnight) 

: @ NCAA basketball Back-to- 
back Big East tournament 
semifinals from New York City, 
or the Metro Conference final 
from Biloxi, Miss., followed by 
the second Big East semifinal. 
Check local listings. CBS (1:30-6 
: p.m.) 

@ Bowling The Pro Bowlers 

: ‘Tour rolls on, with the Colum- 
bus Professional Bowlers Classic 
from (where else?) Columbus, 

: Ohio. ABC (3-4:30 p.m.) 

; @ Golf Third-round coverage of 
the Honda Classic from Coral 
Springs, Fla. NBC (4:30-6 p.m.) 


SUNDAY, 3/11 
@ NCAA basketball The ACC 


: LEAPIN’ LEGGINGS: PAYNE 
: STEWART IS DUE AT THE HONDA 


CARPENTER: RICHARD CARTWRIGHT; BIRD: BRIAN DRAKE/SPORTSCHROME; STEWART: DAVID CANNON/ALLSPORT 


MR. BIRD MEETS THE HAWKS 


championship final from 

: Charlotte. NBC (1-3:30 p.m.) 

: @ NCAA basketball The Big 

: East tournament final. CBS 

: (2:30-4:30 p.m.) 

@ Golf Final-round coverage of 
the Honda Classic. NBC (3:30-6 
p.m.) 

: @ NCAA basketball The South 
Eastern Conference 

: championship final from 
Orlando, Fla. ABC (4-6 p.m.) 

: @ NCAA basketball Split 
national coverage of the Big 
Eight championship final or the 
Southwest Conference final 

! (check local listings). ESPN (4-6 


: p.m.) 


TUESDAY, 3/13 
: @ NBA basketball Led by 


Moses Malone and human 


: highlight film Dominique 
Wilkins, the Atlanta Hawks wing 
it against Larry Bird and the i 
Boston Celtics in Atlanta. TNT 
: (8-10 p.m.) 


: WEDNESDAY, 3/14 : 
: @ NCAA basketball Consolation | 
time. ‘Two first-round National 
Invitation Tournament games. 
: ESPN (7:30-11:30 p.m.) 


: THURSDAY, 3/15 

: @ NCAA basketball Full-court 
coverage of the first five games 
of the NCAA men’s tournament. 
Leave work at lunch. ESPN 

; (noon-11:30 p.m.) : 
@ NCAA basketball Set your VCRs: : 
More first-round coverage of the : 
NCAA tournament. CBS (11:30 


: p.m.-2 a.m.) 


ENTERTAINMENT 


THE RATINGS 


FEB. 19-25 


IN A SWEEPS WEEK domi- 
nated by special programming, 
all three networks saw viewer- 
ship increase, but the order of 
finish remained the same: NBC, 
ABC, then CBS. But CBS hada 
big winner with its Grammy 
telecast, which came in ninth, 
and ABC did well with parts two 
and three of The Kennedys of Mas- 
sachusetts, both of which landed 
in Nielsen’s Top 20. On Fox, The 
Simpsons, America’s Most Wanted, 
Open House, and Alien Nation had 
their highest ratings ever, and in 
several cities Married... With 
Children beat all three networks. 

The week's losers include 60 
Minutes, which took a rare beat- 
ing from a repeat of America’s 
Funniest Home Videos, and ABC's 
three-hour space shuttle drama, 
Challenger, which finished 42nd. 
And although NBC won the 
week (and the February sweeps) 
with its regular series, it still lacks 
a Friday-night hic. Its latest at- 
tempt, Vasty Boys, made its de- 
but and finished last in its ime 
slot, behind CBS’ Da//as and 
ABC's Perfect Strangers and Just 
the Ten of Us. 


TOP FIVE 


In millions of viewers 
(not including Fox) 


1. The Cosby Show VLC, 
37.6 


2. Cheers VBC, 35.8 

3. America’s Funniest 
Home Videos ABC, 35.0 

4. ADifferent World VLC, 
33.5 

5. Roseanne ABC, 32.6 


BOTTOM FIVE 
64. Quantum Leap VBC, /3./ 
65. The Bradys CBS, /2.7 


66. (Tie) PrimeTime Live 
ABC, 12.6 


Tour of Duty CBS, /2.6 


68. Mission: Impossible ABC, 
19 
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MARCH 9, 


House Party 


Kid ’N Play, Robin Harris. Directed by Reginald Hudlin. (R) 


KID (A/K/A Christopher Reid), the star of | 
House Party, would be a magnetic performer - 


even if it weren’t for his gravity-defying | 


hair—an eight-inch-high flattop that adorns his 


head like a funky fez. Beneath the ’do, there are 


eyes that stare out with sultry self-mockery and 


a mouth that curls down into a 
knowing smirk. Kid, who’s one- 
half of the rap duo Kid ’N Play, 
has genuine star presence. He 
could be a cross between ‘Tom 


Hanks and one of cartoonist : 


Matt Groening’s glaring hu- 
manoids, with a bit of Buck- 
wheat thrown in. 

Except that this is Buckwheat 
transfigured—a guy who chooses 
to look clownish because he 
knows it gives him a secret ad- 
vantage. Kid is at the kinetic 
center of House Party, the savvi- 
est and most aggressively enter- 
taining teen movie to come 
along since Hairspray and the 
early days of John Hughes. 

House Party recalls Hughes’ 


Sixteen Gandles and also Fast Times 


at Ridgemont High, Valley Girl, An- 
imal House, and the ’60s beach- 
party flicks. Made outside the in- 


dustry, it nevertheless belongs to 
an exuberant tradition of syn- : 


thetic Hollywood teen films. 


‘This one, though, has a spank- : 


ing-new subject: the Middle 
American black kids who have 
grown up immersed in the 
rhythm and style of hip-hop. 
Raised in comfortable middle- 
class neighborhoods and plugged 
into the media from birth, they’re 


perhaps the first generation of : 


young blacks who are blessedly 


free of having to see themselves: 


as outsiders. 
‘That’s what gives House Party 
its dizzying zest. The movie 


makes no great claims for itself, 
but on some level it’s about the 


freedom these kids share. 


: They’re high on it, and it’s not 


long before you’re on their hy- 
perkinetic wavelength. 
Writer-director Reginald 
Hudlin (his brother, Warrington, 
produced) doesn’t just update 
the old teen conventions; he 
gives them a quicker spin. In 


House Party, the hip-hop lingo : 
whizzes by at an exhilarating | 


clip, as intricate an alternative 
language as Hughes’ up-from- 
Valley-Girl slang. The movie is 
slick and cartoonish but also ex- 
tremely clever, and its un- 


abashed conventionality is exact- 


ly what’s fun about it. 


The story centers on how : 


Kid, who lives with his grouchy, 
widowed pop (Robin Harris), 
sneaks out of the house for a 


pump-up-the-jam party thrown 


by rival rapper Play (Christopher : 
Martin). Kid comes to the party : 
to rap and also to find a girl to go : 


home with. As the evening pro- 
gresses, there are romances, jeal- 


: ousies, a musical number or two, 
: and the inevitable run-in with 


the local hoods. (They’re played 
by members of the pop group 
Full Force, who appear to take 
their fashion tips from early-’80s 


Mr. ‘T:) There are also encoun- 


ters with a couple of hostile : 


white cops—a running gag with 


: an edge. At first, the movie : 
seems to reinforce certain male- : 


AFTER THE HOUSE 
PARTY, KID 
(CHRISTOPHER REID 
A/K/A RAPPER KID) 
MAKES HIS MOVE ON 
SIDNEY (TISHA 
CAMPBELL) 


HOUSE PARTY: BILL NATION 


WILD ORCHID: RICHARD AUJARD: 


: dominated patterns in hip-hop 
: culture. But the Hudlins aren’t 
sly sexists; the female characters 
: get their turn too. 

: The movie is hilariously frank 
: about the more uninhibited as- 
: pects of black teen life. A slow 
: dance becomes a mutual bump- 
and-grind, and the characters are 
: constantly razzing each other 


: about their personal grooming 


: habits. At the same time, the 
: filmmakers leave you with a 
: handful of messages: Don’t 
i drink, don’t sleep around, and if 
you re going to have sex, use 
: birth control. (For some reason, 
: a five-minute conversation about 
condoms focuses exclusively on 
: the question of pregnancy; 
: AIDS never even comes up.) 

: Oh, well. It’s easy to forgive 
: the Hudlins their pointedly “re- 
: sponsible” stance. By now, 
: that’s part of the teen-flick tra- 
: dition too. And when Kid and 
Play launch into their dueling 
rap number (the movie’s sure- 
: fire highlight), Howse Party re- 
: vives what’s best in that tradi- 
: tion: It turns rebellion into fun, 
: and vice versa. Here, at last, is a 
: shrewd and sassy pop entertain- 
: ment about black life. It’s not 
: Spike Lee, but then, if this 
rock-the-house movie finds its 
audience, it could start a differ- 
: ent sort of revolution—a main- 
: stream revolution. B+ 


The Hunt for Red 
‘October 


: Sean Connery, Alec Baldwin. 
: Directed by John McTiernan. 
i (PG) 


Dic HUNT FOR RED OCTOBER 
: is a submarine thriller that 
moves at a steady, underwater 
: pace. Adapted from Tom Clan- 
: cy’s how-I-learned-to-stop-wor- 
: rying-and-love-the-Cold-War 
: best-seller, the film is a piece of 
: heightened prosaic suspense; it 
: comes at you in big, chewy gobs 
: of exposition and dialogue. 


& 


Ciao Amore Harley hero 
Mickey Rourke returns to his 
manipulative 
sexpot 


roots with 


Wild Orchid, 
a steamy Rio romance that has 
been packing Italian theaters since 
late December. When the film 
opens stateside in April, the 
climactic love scene between 
Rourke and Carré Otis will be 
abbreviated to ensure an R-rating. 

Freedom Freed Yanked 
out of theaters when it first was 
released in South Africa two years 
ago, Cry Freedom, Richard 


Attenborougt’s film about the life 


and death of South African activist 


Steven Biko—played by Denzel 
Washington (right)—will reopen 
widely there in late April. 
Bonfires De Palma 
Bruce Willis will play a sleazy tabloid 
reporter who helps unravel a big- 
bucks bond trader's high life (Tom 
Hanks) in Brian De 
Palma’s upcoming 
film of Bonfire of 


the Vanities. 
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The director, John McTier- 
nan, is the heavy-metal action 
whiz who made Die Hard; he 
knows how to build one climax 
on top of another. This time, 
though, he isn’t out to clobber 
audiences—at least, not until the 
climactic climax (which features 
enough high explosives and 
tricky cross-cutting to send you 
home happy). McTiernan pho- 
tographs his submarines lulling- 
ly, as though they were darkly 
gliding metallic whales, and he 


sets up Clancy’s interlocking : 


plots so that the real tingle of the 
film lies in simply following the 
damned thing, 

The film’s centerpiece is the 
Red October, a humongous “ty- 
phoon-class” Russian submarine 
equipped with nuclear warheads 
and a silent propulsion system 
that allows it to go virtually un- 
detected by sonar. Inside, it’s all 
glowing tiers and high-tech bric- 
a-brac; with the addition of a few 
strategically placed barstools, 
the set easily could have served 
as the latest three-story neon 
nightclub. 

Ramius (Sean Connery), the 
Red October’s stately commander, 
is, we’re told, one of the most 
revered figures in the Soviet 
Navy. But now he and his care- 
fully chosen cadre of officers 


DEEP-SEA HIDE 
AND SEEK: 
COMPANY MAN 
(BALDWIN) 
SCOPES OUT THE 
ENEMY IN RED 
OCTOBER 


want to defect to the United 


: States. Naturally, both empires 


are after them. The Americans 
aren’t sure whether the Soviets 


: are actually defecting or threat- 
: ening to launch an invasion off : 


the Eastern seaboard. Mean- 
while, the Soviets, represented 
by a charmingly cagey ambas- 
sador (Joss Ackland), will do any- 
thing to avoid an embarrassment. 


: They dispatch most of their un- 


derwater fleet to blow up the 
renegade sub. 

The Hunt for Red October is col- 
orful and exciting, yet unless 
you're a young moviegoer, noth- 
ing in it takes you by complete 
surprise. (It’s less a nail-biter than 
a chin-stroker.) Based on a book 


President Reagan said was one of : 


his favorites, the movie is set in 


1984, before the ascendance of 


Gorbachev. Still, Clancy’s tone 


a . 4 


BROTHERLY BONDING: DEMPSEY, STERN, AND GROSS COME TO A DEAD STOP IN COUPE DE VILLE 
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— if not his saber-rattling prem- 
ise—has been updated to incor- 
porate the end of the Cold War. 
For all its sleek bombast, the film 
never works up quite enough 
suspenseful energy to threaten to 
erupt into World War III. 

The movie features a terrific : 
(all-male) cast, even if a few of 
them end up overshadowed by : 
Clancy’s busy plot. Connery is 
great when he assembles his 
men at the controls and issues 
imperious, monosyllabic com- 
mands. He has the kind of pres- 
ence William Shatner must have 
been dreaming of in his Captain 
Kirk days. At other times, 
Ramius seems a bit stiff. Sport- 
ing a handsome, silver brush-cut 
toupee, Connery is like someone 
posing for a dollar bill. 

The American actors fare 
better. At first, Alec Baldwin is 
disconcertingly boyish as Ryan, 
the anonymous CIA analyst 
thrust into heroism. But he 


grows on you; the film needs his 
slightly geeky, head-of-the-class 
wit. And there are crackerjack 
turns by Scott Glenn, James 
Earl Jones, Courtney B. Vance 
(as that new screen type, the 


BALDWIN: BRUCE MCBROOM; COUPE: RICHARD FOREMAN 


techno-hipster), and, especially, 
Richard Jordan, who plays the 
national security adviser as a 


: charmingly up-front Reagan-era 
buccaneer. Jordan has become a 
: super-sly comedian, and you can 
: feel his delight as he digs into 
those well-oiled Southern ca- 
dences. He turns American 


: diplomatic gamesmanship into : 
: high style. B 


‘Coupe de Vil 


Daniel Stern, Arye Gross, 
: Patrick Dempsey. Directed by Joe 
: Roth. (PG-13) 


, IREE BROTHERS are en- 
: gaged to drive their father’s vin- 
: tage, sky-blue Cadillac from De- § 
: croit to Miami. Ac the start, all 
: they can do is bicker. But by the 
: end of the journey, they’ve 
: learned something about each 
: other, and they’re transformed 
into loving brothers—maybe for 
: the first time in their lives. 
: The plot of Coupe de Villeisas 
: simple and formulaic as that. 
: Peek beneath the formula, and 
: you'll find,..more formula! Still, 
: the movie seems to think it’s on 
to something earnest and true. : 
: The actors don’t stand much of 
: a chance, although Patrick : 
: Dempsey, who has always struck. : 
: meas an obnoxious little punk, 
: shows flashes of comic talent 
: (maybe because he’s playing an 
: obnoxious little punk). Daniel 
: Stern, on the other hand, is try- 
: ing so hard to turn the role of the 


BOX OFFICE 


MOST OF LAST YEAR’S holiday releases are ending their 
long runs, so it’s time to tote up the take in the studios’ till: 
Back to the Future Part IT heads the list, even though the con- 
fusing sequel fell far short of the original’s $200 million-plus 
gross. Another surprise: Disney’s Little Mermaid, the best per- 
formance ever on initial release for an animated feature. Driv- 
ing Miss Daisy, currently in ninth place, probably will move up 
to the top five if it picks up a few Oscars on March 26. 


TOP GP sss 


HOLIDAY RELEASES "89 (THROUGH FEB 26) 
1. Back to the Future II $114.91 
2. War of the Roses $80.56 
3. Little Mermaid $75.69 
4. Steel Magnolias $72.83 
5. Christmas Vacation $70.45 


SOURCE: EXHIBITOR RELATIONS CO, INC. (DOLLAR FIGURES IN MILLIONS) 


embattled older brother into 


: something heart-wrenching that 


he ends up making the guy 


: seem psychotic. C- 


| The Handmaid's Tale 


Natasha Richardson, Robert 
: Duvall, Faye Dunaway. Directed 
: by Volker Schlindorff. (R) 


fee OF Margaret Atwood’s 


: celebrated novel about a totali- 


tarian future in which young 


: women are reduced to reproduc- 


tive slaves—mere birthing 
tools—may claim that the movie 
version misses the book’s “tex- 


: ture.” Yet that would be like 


griping because pure white isn’t 


: as colorful as off-white. 


As a book, The Handmaid's 
Tale was a weirdly stripped-down 
sci-fi parable in which bitter, bar- 
ren aristocratic women (taking 
their cue from Rachel and Jacob 
in the Bible) hire fertile “hand- 
maids” to have ritual, pleasure- 
less intercourse with their hus- 
bands. Though Atwood clearly 
intended her feminist Ninereen 
Eighty-Four as a howl of rage 


: against the fundamentalist 


movement and other conserva- 
tive forces (the influence of 


: which she wildly overestimates), 


her vision of sexuality in the fas- 


: cist future is so poisonous and 


mechanical that you have to 
wonder: Is this really what our 


: society is threatening to turn 


into, or is Aewood just exorcising 


: her own fear and loathing? 


The movie of 7ie Handmaid’s 
Tale is about as craftsmanly an 


: adaptation as you could hope for. 
: Visually, it’s quite striking. At- 
: wood’s allegorical color scheme, 


with the handmiaids clad in scar- 
let frocks (to symbolize their bi- 


: ology-is-destiny enslavement), 


has a graphic power on screen, 


: and director Volker Schléndorff 
: keeps the surfaces clean and 


light; each new set looks sterile 


: enough to be an operating the- 
: ater. In addition, the soulful 
: Natasha Richardson does all she 


NEWS G@NOTES 
* Reel Reunification 
This year’s Berlin Film Festival held 
screenings in both East and West 
Berlin for the first time in its 40- 
year history. Costa-Gavras’ Music 
Box, starring Jessica Lange (below) 
as an Ameri- 
can lawyer 
defending her 
immigrant 
father who has 
been accused of war crimes, took 
top honors. 
@ Violence Vigilantes In 
Born on the Fourth of July a soldier 
gets shot in the spine and pitches 
backward, spraying a fountain of 
blood from his mouth. Violent? 
Nah, “pro-social,” says the National 
Coalition on Television Violence, a 
group that makes 
judgments about 
violence in movies 
and TV shows. So, 
what if you've had 
it with positive 
violence and are in the mood for a 
nice “socially destructive” film? 
Tango & Cash, starring Sly 
Stallone (above), and Bloodfist win 
the group's disapproval. 
@ Shakespeare Revisited 
Richard Dreyfuss and Gary Oldman 
are teaming up for Rosencrantz 
and Guildenstern Are Dead, 
playwright Tom Stoppard's stage- 
to-screen Hamlet mutation now 


shooting in Yugoslavia. 
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can to turn Atwood’s woebegone : 
handmaid into flesh and blood. 
Yet the character isn’talive here 
any more than she was on the } 
page. i 

The Handmaid’s Tale is watch- 
able, but it’s also paranoid pop- 
pycock—just like the book. The : 
actors are imprisoned in At- 
wood’s grimly inhuman design. 
Faye Dunaway, as the former : 


televangelist who hires Richard- : 


son to give hera child, seems to 
be playing in some Marxist ver- : 
sion of Dynasty, and Robert Du- : 


vall’s hollowly friendly Com- : f 


mander is like a replicant. Only : 


Elizabeth McGovern, as an an- : | 


gry, foul-mouthed lesbian, is al- 
lowed to show any life. : 


What finally takes the cake : ! 


for absurdity is a subplot featur- 
ing Aidan Quinnas Richardson’s 
handsome savior. It’s as if At- : 
wood, after all that didactic : 
scrubbing, couldn’t quite wash 
the princess fantasy out of her 
story. The Handmaid’s Tale is a 
tract that strives for sensitivity— 
it lacks even the courage of its : 
own misanthropy. C- 


Where the Heart Is 


Dabney Coleman, Uma 
Thurman. Directed by John 
Boorman. (R) 


, 1S BY NOW anestablished : 
law of nature that when director : 


CRITICAL MASS 


: John Boorman goes off the deep 
end, he really, really goes off the 
: deep end. Remember Zardox? 
Exorcist II: The Heretic? (Yes, yes,‘ 
I know: You're still trying to for- : 
get.) Ruminating on his inexpli- ‘ 
: cable new comedy Where the ' 
: Heart Is, Boorman has said, “I've 
: perhaps exhausted my interest 
: in big, epic storytelling and am : 
moving toward simpler human 
That sounds fine, ex- : 
: cept that Boorman’s idea of a | 
simple human story turns out to 
be an allegorical farce about : 


ver 


stories. 


A cOURLA 

HANDMAIDS = 
KNEELIN’ AROUND 
NOT TALKIN’: 
BLANGHE BAKER 
AND NATASHA 
RICHARDSON 


a brain seizure. 


This straining-to-be-lyrical 


movie, in which a family of 


a, shall we say, generous range of 
topics. These include gentrifica-: 
: Philip Marlowe clowns who are : 


tion, the art of dress designing, 


the omnipotence of computers, 
the : 
homeless, what it’s like to meet 
: which involves crafty bigamist 
: (played by the talented Ted : 


“closet heterosexuals,” 


2 
= a 
ae age Se = 
: : ; et & PP FH 
zen any good movies lately? Here’s how os Rt x oe so" es" os 
i 5 8 : Xs" OS ~ 9 = 
our reviewer and other newspaper and oe’ oe & a tye te” Ke ht" 
: i = vk & VP Mae Das mY 
magazine critics from across the country : : i . : . \ 
grade films playing in theaters now. 
BORN ON THE 4TH OF JULY B C+ C+ A A A C+ 
DRIVING MISS DAISY A- A- A- A A A+ A 
HARD TO KILL Cc — D- D D _ D- 
NIGHTBREED D+ F F — c _ C+ 
REVENGE D- D D Cc D D- D 
STANLEY & IRIS B- C+ C A- B- C+ C- 
STELLA c- Cc c Cc B- A- D+ 


MUA-R-GiH) 419), “1-929"'0 


opening 


Blue Steel: A rookie cop 
(Jamie Lee Curtis) and a psy- 
cho-killer commodities bro- 
ker (Ron Silver) play a bloody 
game of cat-and-mouse in 
Kathryn Bigelow’s (Near 
Dark) latest thriller. 


the President, and the spiritual 
: value of body painting. : 


One does have to admit that : 


: the movie's brightly colored | 
: frompe l'oeil paintings—in which 
: actors like Crispin Glover and : 


Uma Thurman are blended into 


: backgrounds of famous master- | 
: pieces—are a feast for the eyes. | 
: Maybe the folks at Touchstone : 
: Pictures can hawk some color 
: stills in the lobby to recoup their 
losses, F : 
Manhattan rich kids that plays 
like across between a sitcom and 


Love at Large 


Tom Berenger, Elizabeth Perkins. 


: Directed by Alan Rudolph. (R) 
spoiled materialists (led by de- : 
molition engineer Dabney Cole- 
man) learns there’s more to life 
than comfort and success, covers; 


Ins FUN TO SEE Tom Beren- : 
ger loosen up and play a befud- 
dled private eye in Love at Large. 
His Harry Dobbs is one of those 
shambling, gravel-voiced, post- : 


always three steps behind the | 


case they’re supposed to be on : 
top of. The film’s big mystery, : 


Levine), is sly, funny, and gen- : 


: uinely mysterious—at least until 
: itstarts melting into yet another 
: one of director Alan Rudolph’s : 
: lovelorn roundelays. This time, 


Berengerand Elizabeth Perkins 


: are the couple who are meant : 
: for each other but, due to mys- 
: terious Rudolphian circum- 
: stances, can’t actually get to- 
: gether until the final scene. : 


Rudolph remains a spry and wit : 


: ty original, but the line between 
: romance and masochism in his : 
: movies is starting to grow per- 
: ilously thin. B- : 


HANDMAID: JON GARDEY 


OVERWROUGHT REVENGE: JAMES GAMMON AS 10-GALLONED TEXAN, KEVIN COSTNER AS MACHO ICON 


Capsules 


From reviews by Owen Gleiberman 


; ® Born on the Fourth of July 

: (R) Despite a slew of Oscar 

: nominations, Oliver Stone’s 
Dolby-driven sermon on the gun 
mount is so inflated with purpose 
: it doesn’t breathe. C+ 

: @ Cinema Paradiso (Not rated) 
: Set in a postwar Italian village, 
director Giuseppe Tornatore’s 
unabashed valentine to the 
movies taps a mother lode of 
primal hometown nostalgia. An 
Oscar contender for Best 
Foreign Film, Paradiso isn’t 
much more than a quaint, two- 
dimensional gloss on Fellini’s 

: Amarcord, but it probably will 


: end up getting to those who live 


A ROUGH PATCH FOR SPEKE AND 
BURTON IN MOUNTAINS 


REVENGE: JOHN HAMILTON; BASINGER: WARNER BROS.; MCCARTNEY: ERIC ROBERT/SYGMA; MOUNTAINS: FRANK CONNOR ENTERTAINMENT 


somewhere other than where 


they grew up. B 


:¢ Driving Miss Daisy (PG) Oscar 


nominees Jessica Tandy and 
Morgan Freeman are superb as 
the aging Southern widow and 
the chauffeur who come to 
understanding and friendship 


over several decades. A 


Men Don’t Leave (PG-13) 


Following the sudden death of 
her husband, a widow (Jessica 
Lange) and her two sons rebuild 
their shattered lives. Director 
Paul Brickman’s coming-of-age 
drama is an exhilarating contra- 
diction: a happy movie about 


depression. A 


Mountains of the Moon (R) 


: The surprise—and disappoint- 


ment—of Bob Rafelson’s African 
adventure is what a ploddingly 
square and earnest white-man’s- 
burden movie it ts. With lead 
explorer Sir Richard Burton 
(Patrick Bergin) fluctuating 
between human being and 


mythic swashbuckler, the film— 


: though physically raw and 


impressive—remains as dramati- 


cally unenlightened as a 1940s 


ooga-booga jungle fantasy. C 


: @ Nightbreed (R) Clive Barker's 


subterranean monsters look like 


refugees from the Star Wars 


: saloon done up by Frederick’s of 


Transylvania; little wonder the 


: blandly attractive hero (Craig 


Sheffer) wants to join them. 


: Although the movie is often 
: cluttered and incoherent, true 


: buffs will want to catch director 


David Cronenberg’s (The F/y) 
sufficiently blitzed turn as a 


repressed psychiatrist. C+ 


@ Revenge (R) Mega-star 


helmsman Tony Scott (7p Gun) 
takes a wrong turn with his 
lavish Latino-Western ode to 


Kevin Costner. Lurid visual 


: orchestration notwithstanding, 


the story moves like some 


laughably solemn ritual— 


: archetypal and obvious. Mexican 


power broker Anthony Quinn is 


: a convincing model of self- 


satisfied rot. D 


Stella (PG-13) The quasi- 


: Victorian class tensions dubiously 


driving the 1937 Barbara Stan- 
wyck classic seem nothing less 


than ridiculous in the remake’s 


: contemporary setting. Maternal 


Bette Midler jerks more camp 
laughter than tears while sacrific- 
ing for lovely daughter Trini 
Alvarado. D+ 


@ Time of the Gypsies (R) 


Director Emir Kusturica’s 


turbulent portrayal of Gypsy 


: culture is anchored by the grave- 


faced presence of Davor 
Dujmovic as a teenage Yugosla- 
vian vagabond who must corrupt 
himself to become a man. It’s a 


harsh, slipshod, sometimes 


: memorable movie—a penny-ante 


Godfather. B+ 


NEWS GNOTES 
®@ Traveling Man-tegna 
Joe Mantegna (Things Change) is a 
busy actor these days: He has 
gone from the Rome set of the 
long-awaited Godfather sequel to 
join the cast of Woody Allen’s new 
film, already in production in New 
York. He will rejoin Francis Ford 
Coppola when he starts shooting 
the mob family saga’s Big Apple 
scenes this spring. 

@ Vicki Vale Does Vegas 
Kim Basinger, in her 
first role since 
Batman, will play a 
love-struck Las 
Vegas lounge singer 
(sound familiar?) 
opposite Red October's Alec 
Baldwin in Neil Simon's The 
Marrying Man. No word yet if any 
Pfeifferesque pianacrobatics a la 
The Fabulous Baker Boys are 
planned for the spring shoot. 

‘= Movie, I’m Amazed 

If you missed Paul McCartney's 
recent world 
tour, don’t 
worry—you'll 


be able to 


catch the jowly 
ex-moptop in action at a movie 
theater this fall. In case McCart- 
ney’s latest material needs Help!, 
the new, $6 million flick, directed 
by Richard Lester (A Hard Day's 
Night), also features early Beatles 


concert and newsreel footage. 
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The Bourne Ultimatum 
BY ROBERT LUDLUM 
FICTION 

Random House, $21.95 
SHORT OF HIRING ONE of his own | 
characters to rub him out, no mere critic can 7 
hope to slow the Robert Ludlum juggernaut. : 
With The Bourne U/imatum, Ludlum’s series of 7 
gory, apocalyptic “megathrillers”’—to use his : 
publisher’s term—now extends to 16 titles. 7 
Since the books average as many pages as a : 


good-size phone book, a man determined to | 


read them all at once in the proper setting could 


The Horse 
Latitudes 
pao] 


log enough frequent-flier miles to earn a free - 


seat on the first commercial flight to the moon. » 


The House of 


No woman on earth would 


24 


Morgan 

ae 

At the Gates of the 
Animal Kingdom 


MARCH 


9, 


990 


want to read them at all. 


Unlike many authors in the es- 
pionage biz, Ludlum has not : 


been forced by recent world 


events to retool the production 
line. Everybody hates terrorists, 
right? Here the Jekyll/Hyde : 
figure David Webb/Jason Bourne 
—a mild-mannered, 50-year-old 
professor rebuilt from the psycho- 
logical wreckage of the CIA’s : 
deadliest assassin—must reluc- 
tantly leave the wife and kids to 
do battle with Carlos the Jackal, 
his Soviet-trained counterpart. 
Renegade Carlos enjoys a : 
profitable freelance career, ped- 
dling his vile talento the highest 
bidder. This time out, there’s a 


cabal of high-placed, power-mad 


Americans code-named “Me- : 


dusa.” Oh, and yes, the Mafia also 


whose niche in the legal profes- 


sion bears more than a passing re- 
: lum can’t sustain the pace, but 
Ludlum’s hit-man-with-a- : 


semblance to Robert Bork’s. 


: heart-of-gold psychology re- 
: mainsas ludicrous as ever. This 
is Walter Mitty with an Uzi. As 
for his style, it’s hard to be char- : 
: itable. He repeats whole phrases 
like an automated bank teller 
run amok. Ludlum’s word pro- 
: cessor must be programmed to 
type out “the Director of the : 
Central Intelligence Agency” : 
with a single keystroke. He nev- : 
er settles for one adverb or adjec- 
tive where six will do: “A : 
screaming, pulsating siren erupt- 
ed, deafening, incessant, echo- 
ing throughout the cavernous 


house like a sonic tornado.” 


So why is the reader in seat 
18C panting? Because from the : 
ambush that opens the novel to The Horse Latitudes 
: the final bloody extravaganza at 
“Novgorod”—a sort of Soviet 
: Epcot Center for spies—the 
gets in on the act. Ludlum even : 
throws in an Ivy League law prof 


he does. C+ (Gene Lyons) 


BY ROBERT FERRIGNO 
FICTION 


: Morrow, $18.95 
pace never lets up. The Bourne : 
Ultimatum is to spy novels as the 
: two-minute offense is to NFL : 
football: You keep thinking Lud- 


rT; : 

Dae PUT HER HANDS on : 
her hips. There was plenty of : 
room. She was an iron-haired 
grandmother from Diisseldorf, 


: solid and thick and heavy as : 


ILLUSTRATION: ROSS MACDONALD 


: blood sausage.” This is the na- : 


: tive language 


: sharpas a sausage fork—of Ray- 
: mond Chandler ‘Territory, a 
: province of southern California i 
: that Robert Ferrigno strolls 
: through in his first novel. The : 
: hero of The Horse Latitudes, Dan- 
ny DiMedici, is a retired young : 
drug merchant, not a detective, 
: but he turns into one when the 


LAZAR: LARRY WHITE/LGI 


laconic, sardonic, : 


police find his ex-wife’s elegant : 
beach 


“Moorish Modern” 
house, recently featured in Av- 


chitectural Digest, redecorated 


with a fresh coat of blood. The : 
blood belonged to a wayward : 


scientist named Tohlson, whose 
drained and mutilated body is : 
discovered in a nearby field. 
Danny, cast by the cops in the 
Hitchcockian role of jealous ex- | 


husband/prime suspect, sets out 
in search of his vanished ex-wife, 
Lauren, a beautiful, hard-edged, 
thrill-seeking psychologist 
whom he still devotedly loves 
for reasons that never become 
clear. 

The villains of the piece are 
Chandleresque grotesques, 
though Ferrigno’s grotesques 
have cellular phones. Before his 


NEWSG& 
NOTES 


= The Whole World Is 
Watching Human Rights 


Watch, an international group that 


monitors human 


has begun a ©) : 
joint publishing SA 


program with Yale University 
Press. Along with other books and 
reports on human rights, Yale will 
publish an annual “State of the 
World” volume. 

@ Unfair Use New York 
Federal Judge Louis Stanton has 
barred publication of A Piece of 
Blue Sky, Carol Publishing's 
unauthorized and highly unflatter- 
ing biography of Scientology 
founder L. Ron Hubbard. Stanton 
says the book violated fair use by 
quoting 4,323 words of Hubbard's 
writing. Publisher Stephen 
Schragis says Carol will appeal the 
ruling—and also will publish an 
abridged version later this month. 
® Swifty’s Secrets The 
legendary Hollywood agent Irving 
P. “Swifty” Lazar 
(right) has signed 
a deal with Simon 
& Schuster for 
his memoirs. 
Michael Shnayerson, a veteran of 
biographies (Cole Porter, Richard 
Nixon, Noel Coward, Irwin Shaw), 


will write the book. 
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ROBERT FERRIGNO: THAT WAS THEN, THIS IS NOIR 


grisly demise, ‘Tohlson was the 
Reese, who is obsessed with the 


synthesize an invulnerable su- 


perman, using spliced fetal tis- : 
sue (“Dominance and subordi- : 
nation, that’s what being a : 


primate is all about”). As a side 


foods, he has turned his twin 


search of Lauren, who as Tohl- 


son’s lover came into possession : 


of some lucrative secrets. 
Danny must conduct his 


tions of Steiner and Holt, two 


police detectives whose solid : 
cynical integrity is straight out of : 


central casting, except that Holt 


is a woman and is beginning to : 


take more than a professional in- 


terest in Danny. He enlists the 
not-very-helpful help of Lau- 
ren’s brother, Michael, a reclu- 
sive Vietnam vet with a taste for : 


MARCH 9, 1990 


: guns and shady financial specu- 
colleague of a mad scientist, Dr. 
: tycoon named Cubanito; and a 
secret of longevity and wants to 


lation; a volatile Cuban cocaine 


Like Chandler’s irony-toting 
hero Marlowe, Danny makes 
: good use of his wisecracks and, 
nephews, Boyd and Lloyd, into : 
muscle-bound human robots, : 
lethal in strength and stupidity. 
The twins, probably the most : 
brutal vegetarians in all of liter- : 
ature, bludgeon and blunder : 
their way through the book in | 


when appropriate, his fists, but 


there is a major difference: Dan- 
ny, though apparently well into : 
his 30s and a lapsed scholar of : 


Mayan culture, is a boy—sensi- 


tive, vulnerable, sullen, and wist- : 
ful. In fact, the cops are just ! 
: about the only characters in the 
book who don’t seem to be in } 
: the throes of adolescence, : 
: whereas ina Chandler novel ev- 
search while avoiding the atten- 


eryone is prematurely old and 


: embittered. This may tell us ; 
something about the evolution : 
of southern California culture 
: during the past 40 years. So does ; | 
another, more important differ- : 
: ence: Chandler’s sun-bleached : 
bungalows, shabby offices, and 
neon-lit bars are pervaded by a 
sinister atmosphere, a brooding = ; 
: J. PIERPONT MORGAN: AN EARLY MASTER OF THE UNIVERSE 


menace lurking beneath the 


: placid palm-lined surface. Al- : 
: though the publisher's blurb ac- 
: companying The Horse Latitudes 
i describes it as noir literature, 


Ferrigno’s bizarre characters and 


: accumulating, meticulously de- : 
: scribed mayhem fail to generate 
: much atmosphere, sinister or : 
: otherwise. In his California, : 
: there is hardly a placid surface 
: fora nightmare to lurk beneath; 
: the bizarre has become routine. 
: What saves his novel froma sim- : 


ilar fate is its elliptical, drop-dead 


: style: “Michael was bigger, but : 
: Danny had the intensity, Danny : 


had the high ground. Same old 


: story. If Michael didn’t get him- 
: selfa cause, a crusade, he was go- : 
: Morgan inspired awe. Swelling : 
: crowds parted for him as he : 
: made his way down the street to 
: save the stock exchange in the : 
: Panic of 1907. Tycoons turned to 
: jelly when caught in his fierce : 
: glare. Kings envied his collection 
! of Old Masters and young mis- 


ing to lose forever. He wondered 


what one cost.” B(L. S. K/epp) 


The House of Morgan 


: BY RON GHERNOW 

! NONFICTION 

: Atlantic Monthly Press, $24.95 
bare-breasted bikini-contest pro : 
: called Amber. Along the way : 
there is a fair amount of sex, with 
fireworks accompaniment, and : 
several carefully orchestrated 
: bloodbaths. 
experiment, employing a diet of 
steroids, hormones, and health 


On ADVANTAGE of arepub- 
lican form of government is that : 
: warding off photographers with 
: a walking stick, Pierpont and | 
: Apart from the Kennedys, Roo- 
sevelts, and assorted dukes and 
duchesses of Hollywood, there 
: were the great regal dynasties of 
: commerce. Most regal of all was: 
the House of Morgan during the : 
reigns of J. Pierpont Morgan, : 
who inherited it when his father, 
: Junius, died in 1890, and his son, : 
: J.P. “Jack” Jr., as Ron Chernow : 


it allows the United States to 
have more than one royal family. 


makes abundantly clear in this 


rich, monumental, suitably : 
banklike book. The Morgans, 
sitting on top of the international 


: banking world, not only had 


princely manners and manors, : 
they wielded the power of : 
princes, In its prime the House } 
of Morgan behaved like a } 
sovereign state, commanding } 
more wealth than most countries 
hoarded in their treasuries, en- 


: gaging in shadowy diplomatic } 


missions, writing the script for 
war or peace, propping up gov- : 
ernments or toppling them. 

Brusquely running his empire 
from his rolltop desk in the : 
small, elegant Morgan headquar- 
ters at 23 Wall Street, J. Pierpont 


tresses, Top-hatted and Savile 
Row-tailored, sleek and plump, : 
brandishing a vast cigar and : 


Jack (an uncanny imitation of his! 
father) became for populists 
symbols of a fiendish conspiracy 
of bankers and Brits. : 

For members and would-be : 
members of the exclusive Mor- 
gan banking club (only rock-sol- 
id corporations and old money : 
need apply), they became sym- 
bols of an aristocratic dignity and 
integrity that prevented Ameri- 


FERRIGNO: JIM MENDENHALL; MORGAN: CULVER PICTURES 


: can business from slipping into: 
: cutthroat anarchy. For politi- | 
: cians, they eventually became | 
; an easy target, resulting in the : 
: Glass-Steagall Act of 1933, which 


: forced the House of Morgan to 
: split into a commercial bank 


(J. P. Morgan & Co.) and an : 
: investment bank (Morgan | 


: Stanley), putting an end to its 
: imperial glories. 

i The first half of Chernow’s 
: book is as enchanting as an old- 


: fashioned novel—the rise of : 


: George Peabody’s merchant 
: bank in Dickensian London, its 
: reincarnation as the Morgan 


: bank under Junius Morgan; the : 


: transformation of his son, Pier- 


ed with a monstrous red nose 
: anda longing to escape. 


:  Therest of the story is anoth- 
: er story. It is the rather discour- 
: aging institutional history of the : 
Morgan banks as they go their 
separate ways, and although : 
: Chernow does his best to coax 
: some drama out of several recent 
: Morgan executives, ‘he all but : 
admits that compared with the | 
gentlemen and scholars of : 
: yesteryear, they are bumptious : 


: little boors. 


: Still, a kind of barbarians- 
: among-the-ruins drama comes : 
: into itas he brings the story into 
: the brazen ’80s. While J.P. Mor- ! 


: gan & Co. retained some of the 


: old Morgan discretion, Morgan 
: Stanley and Morgan Grenfell in 


: London plunged headlong into 


: the morass of takeovers and junk 
: bonds. As raucous savages from : 


Harvard Business School clam- 


: Morgan name is sullied—we en- 


Vanities. 


:  Chermow is properly scathing : 
: about this descent into tawdry | 
: greed, and by the end of the sto- 
: ry we all miss old Pierpont. We : 


: also have a sense of déja vu. The 
: book begins with the United 


States as a debtor nation, resent- : 
ing having to grovel before the : 
British; it ends with the United : 


States as a debtor nation, resent- 


At the Gates of the 
Animal Kingdom 


BY AMY HEMPEL 
FICTION 
Knopf, $17.95 


A yY HEMPEL’S stories are as 


through as muddle in place. But 


AMY HEMPEL: LESS IS LESS 


ment sometimes blamed on TV, 


on the decline of Western civi- 


wood Anderson and Hemingway. 


lines of dialogue, yielding a sud- 


You,” which seems to be a ran- 
dom accumulation of teenage 


gaucheries, turns into a story of 
: sexual awakening as the narrator 
: is swept off her adolescent feet : 


HEMPEL: BILL HAYWARD; MANDELA: A. TANNENBAUM/SYGMA; HALL: RAJ RAMA/LGI 


by her capricious, latently sensi- 
tive lummox of a friend Jack 
“Big Guy” Fitch, a process nice- 


: ly clinched by a prosaic meta- 
ing having to grovel before the : 
: Japanese. B+ (LSK) 


phor: “And I see that not touch- 


: ing for so long was a drive to the 
: beach with the windows rolled 
: up so the waves feel that much 
: colder.” In “Tom-Rock Through 
: the Eels,” a young woman sit- 
: ting in an overnight train runs 
: through the oddities of all the 
: mothers and their daughters she 
: has known as a way of teasing 
: some significance out of her tan- 
: : gential relationship with her own 
: apparently aimless as her whim- 
sical, accident-prone characters, 
: who don’t so much muddle : 
: pont, from romantic, impetuous : 
: boy to king of Wall Street, afflict- : 


mother, who committed suicide. 
In other stories animals loom 
large as consoling embodiments 


: ofan elusive innocence—and as 
there is method in her muddled- : 
: ness. She is a leading exponen 


victims of the world’s indiffer- 


: ence, which is also what the 
: women in these stories feel 
: themselves to be. But the title 
story, instead of subtly precipitat- 
: ing some delicate revelation, 
simply collapses into bathos. At 
: least Hempel can’t be accused, 
: like some other minimalists, of 
only being monotonously blasé. 
: When she isn’t busy being blasé, 
: she is thoroughly sentimental. 


The closest thing to a persis- 


: tent virtue in these thin stories is 
: theirsneaky comic flair. She col- 
of minimalist fiction, a move- : 


lects mildly eccentric characters, 


: feeds them moderately funny 
on graduate writing programs, or : 


wisecracks, and furnishes them 


: with a modest assortment of 
: lization, but which has roots go- : 
ing back at least as far as Sher- : 


knockabout incongruities. But 
most of the stories, like most of 


: the characters, are too earnestly 
: ‘The idea is to avoid conventional: 
narrative development and dra- 
matic climaxes and achieve your 
: effect in an elliptical way—a few 
: ber over the walls, blood is on 
: the floor, heads roll, insider-trad-: 
: ing arrests are made, the proud 


melancholy to be comic in over- 
all effect. Too often the incon- 
gruities add up only to the self- 


: pity of Hempel’s standard rueful 
terse, oblique details, images, : 


female narrator, and too often 


: they add up only to incongruity. 
den illumination or at least a tan- 
gible mood. 
: terthe world of The Bonfire of the 


A sentence in an amusing check- 


: list of New York grotesqueries 
Several of these abrupt, dead- 
: pan stories work pretty well in 
this way. “The Most Girl Part of 


called “And Lead Us Not Into 


: Penn Station” manages to 


achieve both results at once: “/ 


: amas cut off from meaning and 
: completion as all of these crip- 


pled people.” Luckily, all of 


: these crippled people don’t get 


book contracts. C- (LSK) 


ENTERTAINMENT 


NEWS GNOTES 
@ The Long Walk to 
Freedom Harper & Row is 
rushing into print with Higher 

Than Hope, the only authorized 
biography of Nelson Mandela. 
The author, Fatima Meer, a 
professor at the University of Natal 
and a Mandela family friend since 
the 1950s, has 
had exclusive 
access to the 
African leader, 
his papers, his 
family, and his friends. The book, 
with a foreword by Winnie Man- 
dela, will arrive in stores early 
this week. 

* Fumblefingers Spy 
magazine frequently refers to 
Donald Trump as the “short- 
fingered vulgarian.” But when 

The Stanford Daily erroneously 
reported Spy’s tag as “short- 
fingered Bulgarian,” the paper had 
to issue a hasty retraction the 
next day: “The misquotation was 
not intended as a slur against 
Bulgarians.” 

@ Fawning All of you 


eagerly awaiting Fawn Hall's 


memoir will 
have to cool 
your heels. 
Originally due 
this year, the 
book has been postponed—and 
Warner Books isn’t saying when it 


will be out. 
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SPECIALTY 


What's Cooking? 


By SADA FRETZ 


As American as Apple Pie by 
Phillip Stephen Schulz (Simon @ 
Schuster, $19.95) % Phillip Schulz’ 
personal comfort foods include his 
Oklahoma mother’s apple pie; but 
Schulz, now a New Yorker, takes a 
broader view of American pie in his 
generous investigation of the foods 
he finds “at home on everyone’s 
range.” Well aware that “wars could 
be fought over the ‘correct’ texture 
of a brownie” and that real battles 
have raged over what constitutes an 
authentic chili or clam chowder, 
Schulz has come up with the dis- 
arming notion of collecting his 12 
favorite versions of each of 20 fa- 
vorite American dishes. In the 
process he has picked up a divert- 
ing assortment of quotations and 
anecdotes and so many odd but 
stoutly recommended practices 
that just browsing through the fried 
chicken formulas, for example, 
you'll find yourself rushing ahead 
to find out what cockamamy sauce 
(yes, sauce!) will turn up next. A- 


Coyote Cafe by Mark Miller (Zen Speed Press, $24.95) @ In the nearly _ 


20 years since Alice Waters of Chez Panisse in Berkeley made American 
cooking “new” by applying French foodways to fresh California in- 
gredients, ingenious American chefs have been taking regional cuisines 
upscale with tricks and flavors from the global pantry. Now Mark Miller, 
a Chez Panisse alumnus who has won raves for his own Coyote Cafe 
in Santa Fe, displays his Southwest-based “bag of tricks.” Miller writes 
with infectious exuberance but little mercy for the Hoboken home cook 
without ready access to fresh epazote, wild boar bacon, Platinum Lady 
corn, 23 kinds of chilis, or the dry-aged pecan wood he prefers for 
grilling. (He does lista number Southwestern mail-order sources.) Ap- 
proaching culinary tradition as a “live art form,” Miller dishes up 
inventive soups and salsas; borrows offbeat regional specialties from 
his Mexican travels and his 100 Mexican cookbooks; translates French, 
North African, and Asian “inspirations” into the language of salsas and 
empaiiadas; and evokes the cowboy past with his trademark 22-ounce 
steaks, It’s a high-kicking performance, projected in a visually dynamic 
volume. B+ 


Jasper White’s Cooking From New 
England (Harper © Row, $27.95) @ 
Though Jasper White mightseema 


Miller, reviewers of his Boston wa- 
terfront restaurant, Jasper’s, call him 
daring, ebullient, trailblazing, imag- 
inative, and nervy. Let’s just say 
White respects New England’s na- 
tive American and Yankee traditions, 
as well as its zestier Italian and Por- 
tuguese infusions, but doesn’t 
hesitate to stir-fry his red flannel 
hash or even devise a cod-based 
boiled dinner. No slouch at dazzling 
dinner guests, he seems as willing to 
offer a daunting nouvelle-Asian 
Christmas goose as a more “tradi- 
tional” 17-dish Thanksgiving dinner 
that proceeds through oysters, clams, 
lobster stew, roast saddle of venison, 
and homemade sausages—and fea- 
tures a specially fed turkey “killed 
three days earlier.” B 


Betty Groff’s Pennsylvania Dutch 
Cookbook (Macmillan, $19.95) 
Betty Groff, a 10th-generation Penn- 
sylvania Mennonite, also runs an eatery. Groff’s Farm Restaurant, in 
Mount Joy, Pa., specializes in the family-style country cooking of the 
Pennsylvania Dutch. Groff shares recipes for dandelion wine and black- 
berry cordial; imparts the secret of good slaw (long hand-squeezing); 
instructs in the stuffing of beef hearts and pig stomachs; and sets down 
directions for the scrapple, souse (head cheese), and home-canned rel- 
ishes still made every day in Lancaster County. She has marked certain 
dishes as likely fund-raisers for fire department suppers or 4-H and high 
school band projects, and she links others with barn raisings, country 
fairs, and front-porch get-togethers. 

Urbanites bored with deli muffins might well be transported by 
Betty’s sweet delights: the Moravian Christmas cake that annually 
strains the local druggist’s saffron supply, the Shrove Tuesday fastnachts 
(potato doughnuts) that provide sustenance through Lent, and maybe 
even the raisin-filled “funeral pie” served to mourners. Alas, her fetch- 
ingly evoked square meals—replete with bacon, eggs, cheese, cream, 
butter, and flour-based white sauces—take us back to the days before 
cholesterol counting became a national obsession. B- 


Cookbooks are the subject of one of several specialty review columns. Others include sports and mysteries. 


Sada Fretz frequently writes about food and lives in Hoboken, N.J. 


M‘A\-R-'CiH 9, 19°9°0 
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sedate traditionalist next to Mark: 


Capsules 


i Other notable releases 


_ The Boston Red Sox: An 

: Mustrated History Dona/d 

; Honig (Prentice Hall Press, $24.95) 
: Strictly for Fenway fetishists. 


Charles Higham @ Roy Moseley 
(Avon, paperback, $4.95) What 
Grant had to hide to be a star has 
made these writers rich. C 

: @ Facing History: The Black 

: Image in American Art, 
1710-1940 Guy C. McElroy 
(Bedford Arts, $50) A handsome 


i BACKDOOR MAN SUGERMAN 
: @ Cary Grant: The Lonely Heart | 
: ¢@ Probable Cause Ridley Pearson 
(St. Martin’s, $18.95) Another 


: forensic thriller from the author 


; of Undercurrents. © i 
@ Rootie Kazootie Lawrence Nau- 
moff (Farrar, Straus & Giroux, : 
$78.95) Intermittently funny novel 


: about love and revenge in rural : 


= : North Carolina. B- 


catalog of the exhibition cur- 
rently at Washington’s Corcoran 
Gallery. 

: @ MD: Doctors Talk About 

i Themselves John Pekkanen (Dell, 
paperback, $4.95) A collection of 
; doctors’ thoughts: patients they 
cannot forget, mistakes—some 
tragic—they have made, prob- 
lems they see in medicine. 

: @ A Midwife’s Tale: The Life of 
: Martha Ballard Based on Her 

: Diary, 1785-1812 Laure! 
Thatcher Ulrich (Knopf, $24.95) 
The jottings of a Maine midwife 
: who treated everything from 
“the hooping cough” to “the salt 


THE 
PARIS 


rhume.” 

: @ The Paris 

: Review Anthol- 
: ogy Edited by 

: George Plimpton 
(Norton, $25) 


: Fiction, poetry, 


5 t * | ANTHOLOGY 
; anda trickle of EXXTED BY 
: nonfiction from aa 


37 years of the 


: venerable magazine. 


@ Westward Amy Clampitt 


: (Knopf, $18.95; paperback, $9.95) 

: If “The Prairie” were the only 
good poem here, Westward would 
i still be worth the money. Aston- 
ishingly, there are many others. A 
: @ Wonderland Avenue: Tales of 
: Glamour and Excess Danny 

i Sugerman (NAL, paperback, $9.95) 
Life in the fastest lane by the 
“adopted son” of Jim Morrison 
and the Doors. A- 


available 


Manuel Noriega is behind 
bars and between the covers 
of two new books. 


BEST-SELLERS 


TRUTH IN PACKAGING: John Naisbitt and Patricia Aburdene’s 
Megatrends 2000, currently No. 1 on the Nonfiction list, ought to include 


a scorecard of the prophecies from Naisbitt’s 1984 version. 


FICTION 
1. The Bad Place Dean R. Koontz, Putnam, $19.95 
2. Devices and Desires 2 D. James, Knopf, $19.95 
3. A Ruling Passion Judith Michael, Poseidon, $19.95 
4. Counterattack W. E. B. Griffin, Putnam, $16.95 
5. Cold Harbour Jach Higgins, Simon & Schuster, $19.95 
6. Vineland Z/omas Pynchon, Little, Brown, $22.95 
7. Daddy Danielle Steele, Delacorte, $19.95 
8. Clear and Present Danger Zom Clancy, Putnam, $21.95 
9. Hollywood: A Novel of America in the 1920’s Gorv Vidal, 


Random House, $19.95 


10. Oh, the Places You'll Go! Dr: Seuss, Random House, $12.95 


NONFICTION 
1. Megatrends 2000 John Naisbitt and Patricia Aburdene, 


Morrow, $21.95 


2. Barbarians at the Gate: The Fall of RUR Nabisco Bryan 
Burrough and John Helyar, Harper & Row, $22.95 


3. Liar’s Poker: Rising Through the Wreckage on Wall 
Street Michael M. Lewis, Norton, $19.95 


4. It Was on Fire When | Lay Down on It Rodert Fulehum, 


Villard, $17.95 


. Wealth Without Risk Charles Givens, Simon © Schuster, $19.95 


6. The T-Factor Diet Martin Katahn, Norton, $18.95 
7. The Tempting of America Rodert Bork, Free Press, $22.50 
8. Toxic Parents Dr: Susan Forward with Craig Buck, Bantam, 


$18.95 


9. The Cuckoo’s Egg Clifford Stoll, Doubleday, $19.95 
10. How to Make Nothing but Money Dave De/ Datto, Simon @ 


Schuster, $19.95 


FACING HISTORY: THE DETROIT INSTITUTE OF ARTS; SUGERMAN: TODD GRAY/LGI 


SOURCE: PUBLISHERS WEEKLY 


NEWS G@NOTES 
* New Leftovers This 
spring Citadel Press will launch 
Citadel Underground, an imprint 
devoted to books—both new 

and reprints—about the American 
counterculture. “They're books 

for people who were there and 
people who wish they had been,” 
says Underground editor Dan Levy. 
Some of the titles include Terry 
Southern'’s Red-Dirt Marijuana 

and Other Tastes, Ed Sanders’ 
Tales of Beatnik Glory, and Don 
McNeill's Moving Through Here. 
The list of Citadel Underground's 
Board of Advisors (CUBA) includes 
William S. Burroughs, Wavy Gravy, 


Tuli Kupferberg, and Hunter S. 


@ Booked Up Here's an 


option for those who like the 
library look but don't have the 
books: wallpaper made to 
resemble shelves of pricey books. 
A five-yard roll goes for $158. 

@ We Won’t Take This 
Lying Down Inits March 
“Active Health” column, Esquire 
magazine refers to ailments of the 


“prostrate” gland four times. 
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AT THE GATES 

OF THE ANIMAL KINGDOM 
BY AMY HEMPEL 
Knopf, $17.95 


DRIVING THROUGH CUBA: 
Rare Encounters 

in the Land of Sugar Cane 
and Revolution 

BY CARLO GEBLER 
Simon & Schuster, $19.95 


THE HORSE LATITUDES 
BY ROBERT 
FERRIGNO 

Morrow, $18.95 


KAREEM 

BY KAREEM 
ABDUL-JABBAR WITH 
MIGNON MCCARTHY 
Random House, $18.95 


CLOVER 

BY DoRI SANDERS 
Algonquin Books of Chapel Hill, 
$15.95 


FOREPLAY: The Memoirs 
of a Wanton Woman 
BY CATHERINE 


ROMAN 
Random House, $18.95 
MARCH 9, 1990 


THE BOOK BROWSER 


A sampling of the opening lines from books out this week 


Bett developed a craving a/fer she was pregnant. After she delivered herself of seven 
healthy pups, Belle went mad for lizards, catching and eating the island 
chameleons—who knew how many:—till we came to expect the dog to affect pro- 
tective color, to rise white from the sand and swim—a blue-pawed dog—in the sea. 


Guba I was eight years old when I realized it existed. We were living in a suburb in 
south London. One evening, on the black-and-white valve television set, there was 
a picture of something fuzzy, seen from high up in the air. It was a Soviet missile 
launching site. During the following days, the television appeared to be on almost 
continuously. I hadn’t a clue what was happening but the island registered as an im- 
portant place. 

The Sixties rolled on. Cuba became famous, along with Israel, for having girl sol- 
diers who wore mini-skirts. 


t didn’t take much to set him off these days—laughter from the apartment below, 
a flash of blond hair out of the corner of his eye. Or, late at night, the sound of two car 
doors slamming in quick succession. Especially that. He imagined them walking to 
his place or her place, both of them eager but trying not to let it show, holding hands, 
tentatively at first, chen the man slipping his arm around her waist while she smiled 
and laid her head on his shoulder. 

There were nights when Danny missed Lauren so bad that he wanted to take a 
fat man and throw him through a plate-glass window. Just for the sound of it. Instead, 
he went swimming in the bay. 


This book is a diary of my last season in basketball, 1988-89. That I kept daily notes and talked into a 
tape recorder throughout the year has been a departure for me. I have never kepta diary before, and 
when it came to talking basketball, I always believed that as long as I expressed myself 
adequately in playing the game, there was little left to say. Deeds, not words. But as 
the end of my professional career became a reality, I found myself wanting to get it all 
down, to capture my final season as it happened, and any memories along the way. There 
were many times at the day’s end, late at night, when I wanted to pick up a book rather 
than a pen, especially during December, when I had to dig down and transform myself 
for one last time. But rarely did a day go by that I didn’t make an entry, and now that 
it’s all here on paper, I’m grateful that I did. To the many spoken farewells this season, I offer this last 
written good-bye—to the fans, to the players, and to this wonderful game I have grown up in. 


jes dressed me in white for my daddy’s funeral. White from my head to my toes. 
I had the black skirt I bought at the six-dollar store all laid out to wear. I’d even pulled 
the black grosgrain bows off my black patent leather shoes to wear in my hair. But they 
won't let me wear black. 

I know deep down in my heart you’re supposed to wear black to a funeral. I guess 
the reason my stepmother is not totally dressed in black is because she just plain doesn’t 
know any better. , 


ln supposed to be a Christmas baby named Holly but I defy the gods and emerge 
kicking into the nightmare of cold and light, upside down and one month early. I 
know outrage. I’m born...early enough to be a 1955 tax write-off, too late to enjoy 
the Thanksgiving turkey... 

Shot out of the increase-and-multiply baby boom of the mid-1950’s, coffee sells 
for ten cents a cup; black leather jackets, greasy ducktails, poodle skirts, and saddle 
shoes are the rage, Hula-Hoops and Davy Crockett dolls the craze, and everybody’s 
rocking to “Hound Dog” and “What Will Be, Will Be.” 

Love makes the world go round. 


pes 


ACES 


fi WALL 


When TV Makes A Mess 


By JEFF JARVIS 


HERE IN NEw YORK, the Great Exception, : 
; : ing too much time witha bunch 
I’ve been hearing more and more people say 


that they don’t like Roseanne. Too negative, too 
; : and even nasty. Sitcoms from 
nasty, too mean and yucky—that’s what they - 


say. So I looked at the ratings—Roseanne is still : 
: punchlines where it may. The 
: show is a wry, raw, cynical, and : 


riding high. America likes the show. Then I 


like the show. That leads me to one of two un- 


pleasant conclusions: Either there’s a Roseanne - 


DANIEL WATSON/ABC 


backlash starting or I’m spend- 


of wusses. 


What’s wonderful about Rose- 
anne is that the show és negative 


Beaver to Cosby alter life and : 
: make it pretty. Roseanne leaves 
life the way it is and finds its : 
They’re the same sort of people 


: honest chronicle of life today; it: 
watched a pile of recent episodes on tape. J still | is—brace yourself fora heaping 
: helping of hyperbole—a Three- 
: penny Opera for the ’90s. 
: To pay her bills, Roseanne : 
: They are wusses. 


has to work for—and even suck 


ENTERTAINMENT 


: up to—a “dweeby little kid” in 
: a fast-food joint; life’s a drag. Be- 
: cause she’s the fastest worker in 
: the place, the kid makes her 
: work Saturdays, even though he 
: had promised he wouldn't; life’s 
: unfair. When Roseanne refuses 
: to be away from her family on 
: the weekends, the kid fires her; 
: life bites. So Roseanne has to go 
: to work sweeping hair, that’s life. 


Roseanne is the leader of a 


: trendlette toward true-grit tele- 
: vision. There are others. shir- 
: fsomething, as much as I despise 
: it, atleast acknowledges that life 
: isn’talways perfect (the real trou- 
: ble with the show is that it 
: doesn’t justacknowledge prob- 
: lems, it celebrates them). Mar- 
: ried...With Children and The 
: Simpsons paint nothing pretty. 
: China Beach and Tour of Duty kill 
characters off. Heck, even The 
: Bradys aren’tall happy anymore. 
: Politicians and marketers take 
: note: Rose-colored glasses are 
: out. Shades of gray are in. We're 
: growing up and part of growing 
: up is learning that life can be a 
: mess. 


Some of the natterers who 


: dislike Roseanne may do so sim- 
:_ ply because they dislike—or are 
getting sick of—Roseanne Barr 
: herself. She has become such an 
: object of both commerce and 
: controversy that even the Wall 
: Street Journal has taken to report- 
ing on her private life and her 
: personality. Barr’s story is juicy 


and certainly hard to resist. But 
too often, we confuse entertain- 


: ment with entertainers. Who 


cares if an artist is an ass if the art 
is worthwhile? 

[like Roseanne because I like 
what the show says. And I sus- 
pect that’s the real problem with 
the anti-Roseanne natterers. 


who always whine that newspa- 
pers should give more good 
news than bad, that movies and 
books and shows should enter- 


: tain and not enlighten. They 


don’t like honesty or reality. 
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BIG 
SLIDE> 


FEBRUARY 1983 
The end of an era: 
CBS broadcasts the 
final episode of 
M*A*S*H (starring 
Alan Alda, above) 
to the largest single 
audience in TV 
history. It is the last 
series from CBS’ 
acclaimed lineup 
of 70s comedies to 
leave the air. 


MARCH 9, 


January 1984 
The beginning of — 
an error: Airwolf, 
starring Jan- 
Michael Vincent 
(left), Ernest 
Borgnine (right), 
and a helicopter, 
makes its debut. 


ete) 


CBS attempts to 
capitalize on the 
“growing music- 
video craze with 
Dreams, featuring 
John Stamos as a 
rock musician. It 
lasts one month. 


OctoseR 1984 


May1985 
_ CBS Morning News 


anchorwoman — 


Phyllis George 
(above) interviews 
Gary Dotson, freed — 


after six years” 
imprisonment on a 


rape charge, and 4 a 


Cathleen Webb, 
who recanted her 
accusation against 
him. Firstshe 


makes them shake — 


hands. They do. 
Then she has an 


even brighter idea. 


“How about a 
hug?” she sug- — 
gests. A nation 
stares in disbelief. 
Dotson and Webb 


decline. 


Jury 1985 
Ominous turning 
sounds are heard 
emanating from 
the grave of 
Edward R. 
Murrow. 


Aveust 1985. 
_ After eight months 
‘on the job, Phyllis 

George leaves 


under pressure. 


BY MARK HARRIS 


ILLUSTRATIONS BY TERRY ALLEN 


Aprit 1986 
After six straight 


years as the top- 
rated network, 
CBS finishes the 
1985-86 season in 
second place. 


fined television, with 


FIRST THINGS FIRST: CBS IS NOT DEAD. Ailing, flailing, perhaps 
even failing, but still (subject to sudden changes of fortune, takeover bids, 
and the weekly Nielsen ratings) alive. However, if words of praise for 
the broadcasting giant have taken on a eulogistic ring in recent months, 
the reason is obvious. The house that Paley built may be standing, 
but viewers by the millions have decided they'd rather spend the 
night somewhere else. And things may get worse before they get 
better. There’s no question that CBS deserves to be rescued from 

its present fate. What’s astonishing is that it eeds to be rescued. 

Even now, CBS’ schedule has a few bright spots. Murphy Brown, 
the treasure of its Monday lineup, has become television’s smartest 
and most engagingly acted comedy series. With many years of life left, 
it could become the linchpin of a revitalized roster of sitcoms, always 
one of the network's strongest suits. The critically esteemed, innovative 
crime drama Wiseguy has a core of devoted fans; Designing Women, in its 
fourth season, has never been more popular; and newcomers Major Dad 
and City show promise. The news division, despite problems, continues 
to provide the ever-renewable 60 Minutes and the up-and-coming 48 Hours. 
But if CBS is to survive, most of what’s left has to go. Hasta /a vista, 
Paradise. You're shot, J.R. War's over, Tour of Duty. Right now, at least a third 
of CBS’ schedule is past its prime, and another third never had a prime. 

So far, here’s what the CBS of the ’90s has offered: Grand Slam. Max 
Monroe: Loose Cannon. His © Hers. Island Son. The People Next Door: A Peace- 
able Kingdom. Desperate measures that reeked of cynicism and defeat the 
moment they were conceived. Of course, CBS doesn’t have a monopoly 
on rotten shows—just on rotten shows that nobody wants to watch. 

At the top of the prime-time ratings just five years ago, CBS is likely 
to end this season in third place, achieving the lowest Nielsen rating for 
any network in 36 years. During an average hour of prime time this season, 
only 12 percent of households with TVs have been tuned to CBS programs 
—fewer than NBC, fewer than ABC, and sometimes fewer than Fox. 

The network’s precipitous decline is all the 
more startling because CBS has had so much fur- 
ther to fall than its com- 
petitors. For televi- 
sion’s entire first 
generation, when NBC 
was an also-ran and 
ABC was laughed off as 
the Almost Broadcast- 
ing Company, CBS de- 


SEPTEMBER 1986 
As anew season of 


shows that lodged 


F Aveust 1986 Dallas begins, Pam 
themselves in the na- oA . 
F E In a nationally Ewing wakes up, 
tional consciousness : 
syndicated column and her husband, 
about the cutbacks, Bobby, informs 


viewers that the 
entire previous 


60 Minutes com- 
mentator Andy 


Rooney writes, season was a bad 


“CBS, which used dream. A nation 
to stand for the groans. 
Columbia Broad- 


casting System, no 


longer stands for 


May 1986 
Under chairman 


anything. They're 
just corporate 
Thomas Wyman, initials now.” 
CBS decides to 


eliminate 700 jobs. 


SORRY SERIES AND 


JINXED NEWS SHOWS 


MEAN A TROUBLED 


NETWORK. HERE 


A RALLYING CRY 


FOR ITS RESCUE 


SEPTEMBER 
1986 


Beleaguered 


anchorman Dan 


Rather unexpect- 


SEPTEMBER 
1986 
A few days later, 


edly ends an 
evening newscast 
with the sign-off 
. Rather amends the 
Courage.” A . 5 ae 
aes sign-off to “Coraje 
nation giggles. h 
Be (“courage” in 
Spanish). A nation 


guffaws. 
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LAST FALL, THE CBS 


LINEUP LOOKED LIKE 


A SUICIDE MISSION, 


NOT A STRATEGY 


SEPTEMBER 
1986 

Elliott Gould and 
Dee Wallace Stone 
play a married 


couple in the new 
CBS comedy 
Together We Stand. 
Its ratings are poor. 
In true comic 
tradition, the 
network decides 
that the series 
would be funnier if 
one of the charac- 
ters was dead. A 
revamped version, 
called Nothing Is 
Easy, bombs just as 
quickly, 


MARCH 9, 


JanuARY 1987 
Polaroid 
pitchwoman and 


ex-bride-of-the- 
Incredible Hulk 
Mariette Hartley 
begins a run as 
host of CBS’ new 
morning show. Her 
most memorable 
question, to Rep. 
Joseph Kennedy 
2d: “I was wonder- 
ing about your 
feelings about 
guns.” Other 
guests include 
Hartley’s dog, 
Daisy. 


1990 


and then went to rerun heaven for an eternal reign. In the 1950s, that 
meant Lucy and Ricky, Burns and Allen, Jackie Gleason, Ed Sullivan, Al- 
fred Hitchcock, Perry Mason, and Lassie. Sublime or ridiculous, these 
were the series around which Americans arranged their leisure time. A 
decade later, some new faces—Andy Griffith, Dick Van Dyke, Carol Bur- 
nett—joined the schedule and helped to consolidate CBS’ hold on the 
viewing public. 

Even in 1970, when the network briefly slipped to second after 15 years 
at the top, it anticipated the needs of a new audience and began replacing 
its sagging rural sitcoms. Out went Green Acres and Hee Haw; in came 
M*A*S*H, Mary Tyler Moore, Allin the Family, Kojak, The Waltons—a fabled 
lineup that brought CBS back to first place, pulled entertainment television 
into the modern age, and dominated the medium for much of the following 
decade. And in the ’80s, Da//as legitimized prime-time serial storytelling 
with an impact still felt in series from L.A. Law to The Wonder Years. 

But Dallas, once America’s most popular series, has become a dwindling 
relic, and CBS has lost its finger-on-the-pulse acuity, falling to second place 
in 1986 and then, in 1988, to third. This season, the network’s attempts 
to revitalize its lineup were unnervingly wide of the mark. CBS tried to 
draw younger viewers into a schedule that included 10 new series. When 
the shows made their debuts, the network’s lineup looked like a suicide 
*“youth appeal” schedule included Lindsay 
Wagner, Richard Chamberlain, and William Shatner. Six months later, sev- 
en of the new shows are gone; of the remaining three, the most successful, 
Mayor Dad, ranks 40th out of 96 series. CBS’ pessimism runs so deep that 
it seems to have conceded an entire night as lost, renewing its Saturday 
lineup of leftovers—Paradise, Tour of Duty, and Saturday Night with Connie 
Chung—for the entire season. 


mission, nota strategy. CBS 


The network can find little cause for cheer on the rest of its schedule. 
Anumber of CBS’ few successful shows—Murder, She Wrote; Knots Land- 
ing; Newhart; Dallas—are among its oldest; by 
1991, they'll almost certainly cease production 
and leave the network with more gaping holes. 
CBS long has been unwilling to let its series end 
gracefully, squeezing one, two, or three more 
years out of exhausted concepts (remember the 
back-from-the-dead season of Magnum, P1., or 
Dallas’ season-long dream sequence?) Mean- 

while, the development 


of new shows has been 
ignored. If the arthritic 


Aprit 1987 
Atthe end of the 
seventh season of 


Magnum, P1., 
Magnum (Tom 
Selleck, above) 
dies. Ratings are 
high. Suddenly, 
CBS decides he 


wasn’t so dead 


SEPTEMBER 1987 
CBS announces its 


after all. Magnum plan to drop 


SEPTEMBER 1987 
Stars of tomorrow 
in the fall lineup 
include Paul 


returns, healthy as Mariette Hartley 


ever, the next fall. and cancels The 


Morning Program. 


Sorvino, Jerry 
Orbach, William 
Conrad (above 
left), and Anne 
Jackson. 


SEPTEMBER 1987 
Infuriated when a 


tennis broadcast 
runs into his time 
slot, Dan Rather 
walks off the set of 
the CBS Evening 
News and, for the 
seven longest 
minutes in its 
history, CBS goes 
black. 


JANUARY 1988 
Rather gets into an 
on-air shouting 
match with then- 
Vice President 
Bush. “How would 
you like it if I 
judged your career 
by those seven 
minutes when you 
walked off the 
set?” Bush says. 
“Would you like 
that?” 


dud Falcon Crest had been put out of its misery a couple of years ago, 
CBS might be building a new Friday hit. As it is, Crest and series like it 
limp on until the last viewer departs. That kind of lazy programming 
exacts a steep price, and the network is about to pay it. 

Outside of prime-time, the outlook is equally gloomy: Except for 
the network’s success in daytime programming, where it continues 
to be No. 1, there isn'ta single area where CBS isn’t in deep trouble. 

Take CBS News. Once the only network news organization that 
mattered, it now carries an air of fallen nobility, having ceded pre- 
eminence, both in the ratings and by reputation, to ABC. From the 
abuse of cutbacks under sword-wielding CEO Laurence Tisch in 
1987 to the use of reenactments on Connie Chung’s so-called news 
hour, its agonies have been noisy and public, a litany of gaffes and inept 
decisions that generated a library shelf full of postmortems whose 
titles—Who Killed CBS?; Bad News at Black Rock; Prime Times, Bad 
Times—tell it all. 

Here, CBS faces stiff competition from its own ghosts and gray emi- 
nences. By the time Walter Cronkite vacated the CBS Evening News anchor 
seat in 1981, he was venerated as the avuncular repository of all that was 
trustworthy and sensible in the journalistic world. How can it be that at 


CBS NEWS CARRIES AN 


58, after nearly a decade as Cronkite’s successor, Dan Rather stillseems AIR OF FALLEN 

new on the job? In Rather’s hands, the broadcast is a guessing game: Will 

he sit or will he stand? Will he wear a sweater or 

wear a jacket? And when the news comes outof NOBILITY. ITs 

his mouth, will it be quickly or slowly, with a 

frozen smile, a furrowed frown, or perhaps a self- 

consciously down-home Texasism to top itoff? AGONIES HAVE BEEN 
When something Rather says or does off-cam- 

era makes news, it usually triggers editorial car- 

toons and comic monologues. If audiencesdo VERY PUBLIC. 

pick their newscast for its anchorman, it’s hardly 


a surprise that in 1989, CBS fell to second place 


JANUARY 1988 
During an 


after 20 years at the top. This year, the broadcast 
: Epa often finishes third, a nightly symbol of the net- 
crass work’s misfortunes. 

In the morning, the consistently poor perfor- 
mance of CBS’ news programs has been a 
series of setups and punch lines lasting the better 
part of a decade. Some of them—notably the 
Phyllis George and Mariette Hartley fiascos 
—were obvious blun- 
ders. But other shakeups 
seem to follow George 


connection with 
Martin Luther 
King Day, NFL 
Today commenta- 
tor Jimmy the 
Greek decides to 
SEPTEMBER 1988 
After changing its 


moonlight as a 
racial theoretician. 
“The black is a 
better athlete... be- 
cause he’s been 
bred to be that 
way,” he tells a 


Steinbrenner’s fat-con- 

tracts-and-hot-air philos- @ 
ophy: It’s always the 
team’s fault, never the 


time period 
approximately 225 
times in one year, 
CBS cancels its 


aig : 
reporter. “This Aprit 1988 acclaimed series 
5 , ayy a October 1988 
goes back all the CBS finishes the Frank's Place. 
he wie Venerable CBS 
way to the Civil season in third 
; stars Mary Tyler 
War, when...the place for the first : 
Nile Deke Moore and Dick 
slave owner would time in its history. : 
“the Van Dyke return to 
breed his big black : . 
Pare the network in 
to his big woman Mee 
new situation 
so that he could as . 
; rZ comedies. Nobody 
have a big black 3 tch 
: watches. 
kid.” January 1988 > 
The network fires 
Jimmy the Greek. 
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HOURS WITHOUT 


POWER: EARLY- 


MORNI 


G NEWS AND 


THE SPUTTERING 


SAJAK SHOW LATE 


ei. of 
JANUARY 1989 
Aware that it’s in 
deep ratings 
trouble, CBS 
combs the enter- 
tainment world in 
search of the one 
man who can turn 
its fortunes around. 
The result of the 
network’s efforts, 
The Pat Sajak Show, 
makes its debut 
shortly thereafter. 
A nation gets up 
and changes the 
channel to The 
Arsenio Hall Show. 
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AT NIGHT 


SEPTEMBER 1989 
CBS This Morning 
anchor Kathleen 


Sullivan makes a 
joke about her 
employer—calling 
it “the Cheap 
Broadcasting 
System”—into a 
microphone that, 
to her surprise, is 
open. The com- 
ment is heard on 
CBS’ closed-circuit 
system in New 
York. Nobody 
laughs. 


owner's. Last month, just as CBS was gaining substantially on the second- 
place Zoday show, host Kathleen Sullivan was fired. No wonder CBS re- 
mains third in the morning; it has never demonstrated a bit of confidence 
in its morning shows, and the audience has followed suit. 

And then there’s late-night, where CBS already has demonstrated too 
much confidence in Tie Pat Sajak Show, despite its firm and permanent 
rejection by viewers. Now suffering through a period of frenzied tinkering, 
Sajak only looks more desperate to please. CBS won't wait forever for Sa- 
jak’s ratings to pick up, but until the ax falls, it is locked out of the race. 

But it is CBS’ prime-time series that define its success or failure, and 
yes, things really are as bleak as they appear. The last long-term resident 
in the ratings basement was NBC, which occupied third place for nine 
years in the 1970s and early 80s. Heading into the 1990s, CBS is in even 
worse shape—the competition is tougher, more varied, and ready to step 
in and take the network’s place whenever it falters. Although its parent 
company, the CBS Broadcast Group, is comfortably in the black—its op- 
erating profits were close to $300 million in 1989—the network’s woes are 
the kind that whet the appetite of people like Ted ‘Turner and fuel spec- 
ulation that CBS will be the target of a merger or takeover. Most recently, 
the Walt Disney Co. reportedly has taken a long look at the network; last 
month, Disney chairman Michael Eisner issued a less-than-categorical de- 
nial of his company’s interest. Changes in the business of television in the 
last decade have made third place a vulnerable location. Consider: 

¢ In 1979, the networks were competing fora much larger piece of the 
pie—more than 90 percent of all prime-time viewers were watching CBS, 
NBC, or ABC, Even third-place NBC mustered better than a one-in-four 
share of viewers. ‘Today, with competition from cable, independents, Fox, 
and videocassettes, one in three TV viewers skips the networks’ prime- 
time lineups entirely. That leaves CBS’ nighttime shows with an average 
of just one in five viewers in what some experts say has become a system 
that can’t support three traditionally structured networks. 

¢ Audience demographics, ever more important to the ratings, cast CBS 
in an especially unappealing light. CBS’ audience always has been sig- 
nificantly older than that of its competitors, and now NBC and ABC have 
seized the interest of 18- to 49-year-olds. Many shows with middling rat- 
ings—ABC’s /hirtysomething is one—are cherished 
by advertisers because of the 4inds of viewers who 
tune in—baby boomers 


with disposable income. 
Even CBS’ most success- 
ful entertainment pro- 
gram, Murder, She Wrote, 
has an older-than-average 


SEPTEMBER 1989 
Saturday Night with 
Connte Chung 


November 1989 
Doomstruck on 


begins its run and 
Donahue: Kathleen 
Sullivan tells Phil’s 


audience, “The ax 


becomes the first 
CBS News series 
to use reenact- 


ments. is right there....1 


OctoBer 1989 
The Pat Sajak Show 
shrinks from 90 


Somewhere, know that, and I’m 


Edward R. Murrow 


stirs again. 


a grown-up. I can 
take it.” 


DEcEMBER 1989 
The on-again, 


off-again cult series 
Beauty and the Beast 
returns, with a 
special valentine to 
its fans: Beauty 
gets murdered. 
Four weeks later, 
the show is 


canceled for good. 


minutes to one 


HATCH, BENNO FRIEDMAN/ 
OUTLINE, NFL FILMS/VIDEO 
BENNO FRIEDMAN/OUTLINE 
DONALD SANDERS/GLOBE 

PHOTOS 


hour per night. 
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December 1989 
After CBS’ highly 
promoted slate of 


new series fails, 
Kim LeMasters 
(above) is replaced 
by Jeff Sagansky, 
who inherits a slate 
of replacement 
shows that in- 
cludes vehicles for 
Shadoe Stevens 
and Moon and 
Dweezil Zappa. 


audience and is losing viewers and advertiser appeal to Fox and ABC. 

e When NBC was deep in third place during the early ’80s, its adven- 
turous lineup grew to include Cheers, Hill Street Blues, Family Ties, Rem- 
ington Steele, St. Elsewhere, and Fame. Suddenly, NBC had low ratings 
in spite of its shows, not because of them, and viewership began to 
build. By contrast, CBS’ program development has been its weakest 
area, and the breakout potential for most of its newer series is slim. 

To fill the void with more than just creaky retreads, CBS has to 
go ina new direction. Institutionally averse to admitting mistakes, 
CBS has enough shows “on hiatus” (Ze Famous Teddy Z, Island Son, 
Max Monroe; Loose Cannon) to stock the USA Network for years to 
come. But why pretend that failures aren’t failures? A cruddy buddy 
show like Grand S/am shouldn't be given a first chance, let alone a sec- 
ond. To change its ways, the network also will have to quit going to the 
well of revivals: Movies such as Return fo Green Acres only demonstrate CBS’ 
programming weakness. 

But there are positive signs. Installed two months ago as president of 
CBS’ entertainment division, the well-regarded Jeff Sagansky hasn’t had 
achance to put his imprint on the prime-time lineup. But he’s made it clear 
he wants to hold on to some of CBS’ best producers and writers while at- 
tracting new talent. “I hope what we’re about in the 1990s is that we take 
a lot of chances,” he recently told Advertising Age magazine. Sagansky, who 
worked under NBC’s Brandon ‘Tartikoff as senior vice president of series 
programming until 1985, has drawn praise even from his former boss, who 
says Sagansky “understands how to program for a young adult audience.” 

And any doubts about CBS’ commitment in one area—sports—have 
been erased by a series of bold, big-money purchases, including the re- 
newal of rights to NCAA basketball and the acquisition of the 1992 Winter 
Olympics and the next four years of major league baseball. That gives CBS 
a valuable opportunity to showcase its new pro- 
grams during next fall’s playoffs and World Series, 
when the network’s viewership is almost guaran- 
teed to be high. Those series may be the best 
hope for a badly battered network to get back 
some of its lost glory. 

We wish it better 
luck this time. CBS is 
too great a part of televi- 


sion’s past to be left out 
of its future. ® 


January 1990 
Finally, a piece of 
luck for CBS: the 
Super Bowl. 


Unfortunately for 
the network, the 


DECEMBER 1989 
Ina prime-time 


game turns out Co 


yy year-in-review be the lowest-rated 
: news special, Andy ever in prime time. 


Rooney comments 


Ns 


DeceMBER 1989 
For the first time, 
the CBS Evening 

News fails to finish 


that “homosexual 
unions...lead quite 
often to premature 
death.” 


the year in first 
place, falling to 
ABC’s World News 
Tonight with Peter 
Jennings. 


THERE ARE POSITIVE 


SIGNS—A NEW 


PROGRAMMING CHIEF, 


AND A STRONG 


COMMITMENT TO 


SPORT'S 


FEBRUARY 1990 
If you thought the 


insult was bad, 
wait until you hear 
the apology: In an 
explanation of his 
views on homosex- 
uality in The 
Advocate, a gay 
magazine, Rooney 
is quoted as saying 
that blacks have 
“watered down 
their genes.” 


Fesruary 1990 
The Pat Sajak Show 
changes its set and 


format, concluding 
each evening with 
round-table 
discussions among 
the guests, After a 
one-year grace 
period, Arsenio 
Hall starts making 
fun of him. 
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Satty JEssy 
RAPHAEL 
Talk-show host 

@ It’s always so 
easy to sit back and 
be a so-called ex- 
pert when some- 
one else is in trou- 
ble. In fact, I think 
the only way to im- 
prove any situation 
is with consistency 
and continuity. 
When you are try- 
ing something new, 
you ye got to let it 
run and give ita 
chance for people 
to find it. 


MARGH 9, 


‘THE 
EXPERTS 

OFFER 
SOME 


TURNAROUND 
TIPS 


JouN REIDY 
Media analyst, 
Drexel Burnham 
Lambert 

@ Networks go 
through long peri- 
ods of up, middle, 
and downs, and 
CBS certainly has 
had its downs. But 
things don’t 
change overnight, 
and I think [enter- 
tainment division 
president] Jeff 
Sagansky might be 
the major breath of 
fresh air that’s 
needed. He’s a 
new spirit...a guy 
with some success. 
Who knows? He 
could be the next 
Grant Tinker 


1990 


Donato P. 
BELLISARIO 
Executive producer, 
“Magnum, PI.” 
and “Quantum 
Leap” 

@ 1 don't know 
what happened to 
their program- 
ming—whether it 
deteriorated that 
much or NBC just 
got really hot. It’s 
like a tidal wave 
once a network 
starts going 
down.... Maybe 
they could have a 
24-hour Sajak show 
or change their col- 
ors.... No, it’s real- 
ly simple: Get back 
to the basics. Find 
a hot show, anda 
hot show gets you 
a hot night and 
then you capitalize 
on that change and 
momentum shifts. 
They'll be back. 
Especially since 
Jeff's there. I knew 
him when he first 
started and he was 
bright from the 


get-go. 


PETER BOYER 
Author, “Who 
Killed CBS?” 

@ I would start by 
going back in ime 
and not making 
any of the deci- 
sions they've made 
in the last six 
years. 

@ I suppose it 
would have been 
smart to hire Jane 
Pauley for their 
morning show. And 
what can you say 
about their prime- 
time programs? In- 
vent better televi- 
sion—I don’t know 
what else you can 
say. I would ask 
[CBS News presi- 
dent] David Burke 
does he ultimately 
plan ever to bring 
anything to the 
table other than 
the silence he has 
imposed on CBS 
News, or is the 
re-creation-stuffed 
Saturday Night with 
Connie Chung tt? 

@ I would sell to 
Disney—that 
would fix it. I have 
the feeling that if 
you asked CBS 
employees, out of 
every 10,9 would 
give you that same 
answer. 


Davin 
HALBERSTAM 
Author, “The Pow- 
ers That Be” 

@ I think it’s very 
simple. CBS News 
was the jewel of 
the organization; it 
gave the network 
its legitimacy. 
They hired the 
best people and 
then left them 
alone. They had a 
sense of the prima- 
cy of news. That’s 
not true anymore. 
ABC kills them 
among serious 
news junkies 
because of Night- 
line... Viewers 
know that if there’s 
a serious news 
story that’s where 
they'll find an in- 
telligent discussion 
that night. 

@ CBS has to un- 
derstand that to 
make money you 
have to spend 
money, and you 
spend money to 
get talent and then 
you leave them 
alone. Doing 
something well in 
news is a cumula- 
tive thing based on 
a value system; it’s 
not about market- 
ing. 

@ In the old days, 
you'd turn to CBS 
because they had 
better people and 
they'd spend more 
time on the story. 
Not anymore. 


DENNIS 
McALPINE 

Senior vice presi- 
dent and media an- 
alyst, Oppenheimer 
@ Co. 

@ Their major 
problem for the 
last several years 
has been the 8 
[o’clock slot] at 
night. They start- 
ed out very weak 
against the com- 
petition....A/qjor 
Dad was the only 
thing that semi- 
worked. If you 
look at the num- 
ber of flops in 
there, that’s where 
they have to 
spend a lot of con- 
centration. The 
product that is 
working is aging. 
Murder, She Wrote 
is good for another 
year by the sounds 
of it, Falcon Crest 
is just about gone, 
Dallas has another 
one-year commit- 
ment, so they've 
got to replace 
some of those. 
They have a fairly 
major realignment 
to do without 
much to build on. 
@ Where you've 
got everybody 
running movies on 
Sunday night, why 
not put some se- 
ries in and go for 
the whole thing? 
You’ve got another 
year of Murder, She 
Wrote; you might 
as well develop 
something after it. 
Movies have no 
ongoing value in 
developing an au- 
dience. 


Scot BuTLer 
Media director; 
Fallon McEIMhgott 
advertising agency 
It would help if 
their comedy 
shows were funny 
and their dramas 
were dramatic. 

@ It’s good they 
got someone new 
to head program- 
ming because it 
seemed like the 
old guy [Kim Le 
Masters] had in- 
credibly bad taste. 
I don’t like to sepa- 
rate being an ad- 
vertiser from being 
a consumer and at 
last year’s prime- 
time previews I 
kept thinking, 
“This stuff is 
horrible.” 

@ If there was a 
well-produced 
music-oriented 
program that was 
in a nontraditional 
format, I think that 
would do well. As 
for personnel... 
Dan Rather is hard 
to take...he seems 
so affected now. 
Bring back Walter 
temporarily and 
reestablish the 
news. Ted Koppel 
has become the 
Edward R. Murrow 
of the ’80s, and 
CBS has clearly 
lost that. 

@ Asa sports fan, 
I'd like to see 
them get rid of 
Brent Musburger. 
It may not show in 
the ratings because 
people will watch 
the events anyway, 
but he doesn’t car- 
ry credibility. 


BARBARA 

Gorpbay 

Former executive 
vice president of 
prime-time pro- 
gramming for CBS 
@ | think I know 
better than most 
people how diffi- 
cult the job is that 
Jeff has ahead of 
him. Having been 
there, I know how 
incredibly difficult 
his job will be. He’s 
a very bright, tal- 
ented guy, and I 
think he’ll need to 
turn his talent to 
getting the best 
possible writers 
and producers to 
work for him. 

# The most im- 
portant thing Is to 
get talented peo- 
ple to come work 
for you. It will be 
a long, arduous 
process, like turn- 
ing a cruise ship in 
the bay—enor- 
mously challeng- 
ing and diffi- 
cult—especially 
when you look at 
how difficult it is 
to get people to 
just sample some- 
thing on your net- 
work. More peo- 
ple question 
whether you can 
turn a network 
around in this en- 
vironment than 
whether Jeff is ca- 
pable of it. If it 
can be done, I 
don’t see any rea- 
son why he can’t 
do it. 

Reported by Melina 
Gerosa and 

Kate Meyers 


AND SO Do WE 


TURN IT INTO THE KIND OF GBS WE ONCE KNEW. Thebestway tosave CBS isasimple one: good shows. 
And that’s what Jeff Sagansky, the new presidentof the network’s entertainment division, will try toadd to 
the CBS lineup. The network thatonce was home to The Mary Tyler Moore Showand M*A*S*H issull 
capable of good programs: Murphy Brown, Wiseguy, Pee-wee's Playhouse. Itjustneeds more of them. Butif 
there isn’tenough good programmingand talentto spread over three networks, there are these 


alternatives: 


Give iT TO TED TURNER AND LET HIM MAKE IT AN ALL-NEWS NETWORK. ‘Turner's Cable News 
Network iscarried by 8,700 cable systems reaching 51 million households. CBS reaches more than 90 
million households. And Turner ison recordas finding CBS attractive. News programming already does 
wellon the over-the-airnetworks—consider the success of Today, Good Morning America, 60 Minutes, 
Nightline,and 20/20. Add in topical talk ala Donahueand Oprah and CBS-as-CNN is even more appealing. It 
works on radio. Itworks on cable. Why notall-news on big-network TV? 


TURN IT INTO AN ALL-SPORTS NETWORK. ESPN delivers sports to 55 million households. AndCBS 
already has increased its sports programming by acquiring broadcastrights to the 1992 Winter Olympics 
and majorleague baseball and retaining the rights to NCAA basketball tournaments (a seven-year, $1 
billion deal). CBS justhas tosign upa few more sports (college football, yes; tractor-pulls, no) and it’s on its 
way to becominga more powerful version of ESPN. 


MAKE IT THE ALL-DAYTIME ALL-DAY-LONG NETWORK. Nowthatmostadults work outside the home 
(including 57 percentof American women), who's around to watch soap operas and game shows when 
they’ re broadcast? Very few of us. And that’s too bad; we miss Jill Abbottand Victor Newman of The Young 
and the Restless,and we'd love to play along with The Price Is Right. We could tape these shows, butwho wants 
to program the VCR when there’sa 7:15 bus tocatch? What would you rather watch aftera hard day atthe 
office: Island Son or The Youngand the Restless? This daytime-at-nightstrategy makes a lotof sense. CBS is 
No. 1 inthisarea, with Rest/essand The Guiding Light particularly strong. 


TURN IT INTO THE 50-PLUS NETWORK. Don’tlaugh. We're semi-serious. The nation’s graying, and CBS 
already attracts more older viewers than ABCand NBC. We say: Go with it, CBS. We are nota nation of 
Johnny Depps, Kirk Camerons, and Bart Simpsons. And boomers won’t be thirtysomething forever. The 
day’s going tocome when watching William Conrad huffand puff through anotherJakeand the Fatman 
won’tbotherusa whit. Modern Maturity has the largest circulation ofany U.S. magazine. A Modern Maturity 


network could be huge. 


TURN IT INTO THE ALL-BEAST NETWORK. Eversince this magazine’s debut, its editors have been 
besieged by fans of the recently departed CBS series Beauty and the Beast. Vhey’teso dedicated to bringing 
the program back thatwe’d like them to doa programming tum at CBS. Orwould that be C-Beast-S? 
There could be talk shows with the Beastas host. Poetry-reading hours. Athletic competitions in which the 
Beast takes on, oh, Hulk Hogan or Buster Douglas. The Beastcould replace Andy Rooney on 60 Minutes. 
Andtheentertainmentseries: Major Beast, Murphy Beast, Designing Beast, Wisebeast. Over to you, Beast 


brigade. 


TuRN IT OVER TO MurpHy Brown AND Go. Welove Murphy 
Brown. \vs one of our favorite shows. But we’ re willing tosee it 
dismantled, forthe good of CBS. Miles Silverberg would 
become the network’s programming chief, and Jim Dial host of 
The Pat Sajak Show. F rank Fontana would replace Dan Rather. 
Corky Sherwood would assume the Connie Chung role on 
Saturday Night. And Murphy? Murphy would take over 60 
Minutes. 


You HANDLE IT. Forjustthat purpose, there’sa postcard to fill 
outin the Cue Card section of this magazine. Mail usasolution; 
we'll make sure itgetstoCBS. @ 
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Independent 


filmmakers 


Reginald and 


Warrington 


Hudlin look 


for ahip-hop 


hit with 


‘House Party’ 


Be aM Esker 


M‘A'R'Com 9, 29:90 


R O S A 


HEN A STUDENT THROWS Jell-O at the school bullies 
in the cafeteria, he not only gets manhandled like a Frisbee 


but winds up grounded on the night his best friend is having 
a party. Naturally, the all-American teen ignores the punish- 
ment, sneaks out, and all hell breaks loose. 

Sounds like a typical, Hollywood coming-of-age story 
line, right? Well, it is. Except that the student—Kid, of rap 
duo Kid ’N Play —sports a high flattop fade hairdo, the 
school bullies are the funk band Full Force, and the coming 
of age occurs entirely in a black middle-class neighborhood. 

Put that spin ona film like Fast Times at Ridgemont High, 
Risky Business, or The Breakfast Club, jump-start it with a 
pumped-up soundtrack, and you have House Party, a stylish 
debut from writer-director Reginald Hudlin and producer 
Warrington Hudlin. These young filmmakers have taken a 
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modest $2.5 million budget to a familiar genre 
and come up with a surprisingly fresh comedy 
that’s as kinetic and exuberant as the hip-hop 
subculture it explores. 

Traveling the trail blazed by Spike Lee (Shes 
Gotta Have It, Do the Right Thing), Keenen Ivory 
Wayans (/’m Gonna Get You Sucka), Robert 
Townsend (Ho//ywood Shuffle) and Charles Lane 
(Sidewalk Stories), House Party is the latest in the 
growing wave of black independent films to en- 
ter the commercial marketplace. 

Not surprisingly, the Hudlin brothers’ strug- 
gle to make their picture echoes the experiences 
of all those filmmakers: They had a burning pas- 
sion to tell a very personal story—Reggie orig- 
inally wrote and directed House Party in 1983 as 
a 20-minute short for his senior thesis at Harvard. 
The brothers took on other jobs while trying to 
put together financing for a feature version of 
their film, all the time insisting on complete cre- 
ative control even though they were virtually in- 
dustry novices. They eventually got financing 
from New Line Cinema, partly by convincing 
actors and production people to work for less, 
and finally shot their picture. But here’s where 
the story changes. 

At once celebrating and transcending its 
“blackness,” House Party has the potential to be- 
come a true crossover success when it opens in 
600 theaters this week—pulling in black 
teenagers and white suburban kids as well as the 
usual suspects from the liberal art-house crowd. 

And if that happens, perhaps it will signal an- 
other long-overdue breakthrough. For the past 
few years, ithas become much too easy to mea- 


sure every new black filmmaker against Spike 
Lee—a disservice to all. With House Party, the 
Hudlins may provide a new grammar for audiences, one that 
allows us to look at a black filmmaker’s work on its own 
terms—as entertainment, art, whatever, but to look at it for 
what it’s worth, outside a racial categorization. That would 
be just fine with Warrington Hudlin. 

“I’m surprised the immediate comparison is with Spike 
Lee and not John Hughes,” he says of House Party. And he’s 
right. While the bright-tight clothes, rap-inspired patois, and 
frenetic music all supply a special texture to the film, the 
fact that the characters are black is almost incidental; the 
story, about the teenage conflict between responsibility and 
the desire to have fun, couldn’t be more color-blind. 

“Wanting to go toa party that your father doesn’t want you 
to is an American experience—it crosses generations and 
races,” Reggie says. “Once you touch upon the human con- 
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dition, people can get into it. If the themes you are dealing 
with are human themes, then there is no need to compro- 
mise the cultural authenticity of the film.” 

No worry there. Reggie draws on his East St. Louis up- 
bringing to present his comic tour through a black suburban 
community whose inhabitants range from obese television- 
addicted project-dwellers to hardworking nuclear families 
to upper-middle-class Huxtable types. “I was pulling from 
real people instead of something two or three times re- 
moved from real life,” he explains. “I used the slang and 
the dress and whatever else I did to make it as culturally real 
as possible. It’s that freshness that makes it interesting to 
the culture that is reflected, but also to people outside that 
culture.” 

Itall seems to have worked. And that’s why the Hudlins 
find themselves on the threshold right now. Anxious, con- 
fident, and a little nervous, they know that if House Party 
is a hit, the Hollywood candy store will probably open its 
doors wide for them. But that’s not necessarily the goal they 
have in mind. They may love comedy, but they’re a couple 
of fairly serious guys. 

And that means taking on projects thatallow them to have 
creative autonomy, as well as a say in how their films get 
made. On House Party the pro- 
duction crew was 65 percent 
nonwhite. “We told New Line 
up front we had a very strong 
commitment to affirmative ac- 
tion,” Warrington says. “We 
knew there were a lot of talented 
people who had the skills, but 
didn’t have the opportunity.” 

That’s a policy they plan to 
follow in the future, too, no mat- 
ter what direction their films 
take. As Reggie says, “I plan to 
make more comedies, maybe 
even comedy-horror or comedy- 
sci-fi. Even when I write drama, 
it comes Out comedy.” 

For Reggie, though, comedy 
also should deliver a small dose 
of reality. “Considering the 
amount of money it takes to 
make a film and the millions of people whose attention I'll 
have for an hour and a half, I'll always feel I have a respon- 
sibility to say something, a social message. In House Party | 
dealt with teenage responsibility, but there are a lot of things 
I feel strongly about, and we'll see what comes out next... 

“But no matter what kind of comedy I do, it will be gen- 
eral entertainment for everybody. I would never narrow 
down the audience.” @ 


ENTERTAINMENT 


CHRISTOPHER 
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BRINGS DOWN 
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DO COMMERCIALS 
BELONG IN 
MOVIE THEATERS? 


OFF WI 
THEIR ADS! 


TH 


DISNEY SAYS NO. 


“TURN IT OFF!” onemanshouted when the 


Coca-Cola spot opened for Born on the Fourth of July ona recent Sat- § 


urday nightin Manhattan. Audience hisses followed, as three little 
boys in a treehouse bemoaned the fact that they had climbed all the 
way up to their hangout but, alas, had forgotten to bring the Coke 


in glorious but predictable slo-mo, flies up to the treehouse and slam- 
dunks the fizz. “Two points!” another guy in the audience yelled 
approvingly, though heckles continued as if there’d been a hairball 
on the lens. 


to sit through an ad or two before the show starts. But with a wave 
of its wand, the Magic Kingdom is trying to banish such screen-sell- 


ing to Never-Never Land. The Walt Disney Co. announced last: 
month that it would no longer allow any of its Disney, Hollywood 
Pictures, or Touchstone movies to run with commercials. “We’ve ! 
been hearing hissing and boos for years, and it became obvious to 
all of us that four or five minutes of ads was becoming a tumoff,” 
says Richard Cook, president of Disney’s Buena Vista Pictures dis- : 
tribution arm. “It’s not conducive to the moviegoing experience.” 

Commercials are now shown regularly at about one-third of the 
country’s 23,000 movie screens. Kodak, Oldsmobile, Puma, Dr Pep- 
per, Christian Dior, the U.S. Marines, even ABC-TV—they’ve all | commercials. It’s about our feeling that it was really an insult to the 
done it at the movies. Their approach varies from the predictable 
: about money—except in that we don’t want to see an erosion of the 
pitch that you'd almost pay to see, like the Michael Jackson clay- § 
mation extravaganza for California raisins (which later did turn up 


BY LESLIE SAVAN 


brand-brandishing hard sell you see on T'V to the truly enjoyable 


on TV). Cinema ads are extremely lucrative 
to theater owners; only popcorn is more 
profitable. Advertisers love them because 
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they reach a captive audience that can’t zap them away. And, unul 
now, most Hollywood studios—many of which own, in full or in part, 
sizable theater chains—have given on-screen ads the go-for-it nod. 

But Disney’s decision has thrown the cozy arrangements off balance. 


: The Walt Disney Co. has major clout, and its edict has put pressure 
Classic. “Michael” will get it, the boys figure, and none other than 
Michael Jordan comes hurtling across the yard with a six-pack and, : 


on theaters and other studios not to look like money changers in these 
temples of culture. Rob Friedman, head of advertising and publicity 
for Warner Bros., which as a policy prohibits on-screen ads but hasn’t 


: always been terribly insistent, says, “We feel the same way as Disney, 


and I’m sure we'll be enforcing [the contractual agreement] more strin- 


: gently.” Columbia Pictures’ reaction is more typical. “We have not tak- 
Almost anyone who has been ina movie theater lately has leamed_ : 


en the Disney stand,” says a spokesman. “We’re just monitoring the 
situation very carefully.” Other studios refused to comment. 

Still, the industry is buzzing about Disney’s ulterior motives: Is 
the theaterless titan trying to cut out the profits of its rivals? Is Dis- 
ney’s holier-than-thou attitude really aimed at Universal, which has 
been running theater ads for its Universal Studios Florida tour, an 
amusement center that will go head-to-head with Disney World 
when it opens in May? “Disney’s playing hardball, trying to short- 
circuit the competition,” says Michael Kaminer, spokesman for 
Screenvision, the largest broker of screen advertising. 

“Hard as it may be to believe, our motives are pure,” says Disney’s 
Cook. “It’s not about any particular commercial or the quality of the 


patron, who is not going out to experience the mundane. And it’s not 


moviegoing audience. The home-movie experience, with larger 
screens and stereo sound, is coming closer and closer to what you 
have in a theater. Any time you make the 
theatrical experience so much like what peo- 
ple can get at home, you put the industry in 
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danger.” Disney, he says, doesn’t allow ads on videos of its films either. : 

So, how did all this nasty business start, anyway? Cinema business : 
folk tend to justify their trade with history. Film ads began to pop 
up shortly after Thomas Edison invented the vitascope, an early film 
projector, in 1896, says Cineplex Odeon spokeswoman Jo Mira Clod- 
man. “Many stars, like Greta Garbo, got their start in on-screen ads.” 
A variety of ads played regularly at theaters until the 1950s, when : 
sponsors left the movies for the then-better economics of the new 3 
medium, television. Fittingly, during the last decade, as networks 
began to lose millions of viewers, advertisers rediscovered the big : 
screen. And all along, movie ads have actually been popular in Europe 
and Australia, where 15 minutes of pre-film soft sell is not unusual. 

But the Disney ban—which goes into effect March 23 with the - 
‘Touchstone release of Pretty Woman—leaves theaters and the ad bro- : 
kers who serve them oddly incapable of uttering the C-word. United 
Artists Theaters, the largest chain in the U.S. (o¢owned by UA, the 
studio), is showing the Michael Jordan/Coca-Cola spoton its more : 
than 2,600 screens, and a spokesman says, “We view it not as acom- 


WHY MUST AUDIENCES PAY 
TO SEE COMMERCIALS? AND WHY, 
IF THEATERS REAP PROFITS 
FROM THEM, DO TICKET PRICES 
KEEP GOING UP? 


mercial but as a concession 
trailer.” 

Screenvision, the largest cin- 
ema-ad broker, with commer- 
cials on 6,050 screens, has every- 
thing to lose if other studios 
follow suit. “We agree with 
Richard Cook—commercials 
don’t belong on movie screens,” 
Screenvision chairman/CEO 
Terry Laughren said ina state- 
ment. “That’s why we run en- 
tertaining mini-movies at least 
60 seconds long....” 

If they’re merely fun flicks, 


why then aren’t their producers—Sprite, Volkswagen, American Ex- : 


press—paid to exhibit them? Instead, of course, the advertisers pay 


Screenvision and the theaters, which split the $650,000 it costs to run 


a 60-second ad for a 28-day booking. 
But itis true that Screenvision’s ads tend to be more entertaining 
than your average tube job. In fact, says spokesman Kaminer, after 


floundering in its first five years because it “accepted everything and : 
anything,” the 15-year-old company finally set down the aesthetic : 
rules: Ads must be made especially for the movies (though they may : 


air later on TV); they should be “cinemalike,” with relatively little 
copy (many don’t even have voice-overs); spots must be at least 60 


seconds long; and no more than three ads may run per feature. And, : 


in addition to banning cigarette and hard liquor ads, there are “no 
toilet paper ads,” says Kaminer. “You have to be very careful. It’s a 
delicate environment.” 


Ata New York City screening room, Kaminer comments onanad : 


that looks like a cross between Excalibur and Top Gun—until the very 
end, when a voice-over intones, “The Marines: We’re looking fora 
few good men.” “ 
you don’t know what you’re watching,” 

The important thing is that the message not seem like a commer- 
cial, “As long as people don’t feel they’re getting ripped off...” 
Kaminer says. “” 
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See, that’s the secret,” he says. “For 45 seconds, 


lhere’s a psychological fourth wall between the per- : 
formance and the viewer. You have to watch that it doesn’t collapse.” 
Screenvision keeps tabs on public sentiment through Certified : 


Marketing Research. According to its surveys, only 4 percent of the 
audience react negatively to film ads. But that’s a somewhat flimsy 
factoid: As it turns out, the firm doesn’t poll anybody—its stat means 
audible boos were heard in only 4 percent of the theaters checked. 

No matter how delightful the commercial, however, there’s always 
that prickly shock at the end, when an ad must expose itself by break- 
ing through the thin film of theatrical fantasy. But it isn’t only the sac- 
rilege of ads in cinemas that bothers some viewers, it’s the sucker 
punch. “Even if the audience doesn’t immediately perceive it to be 
a commercial, some people feel more upset because they feel they’ve 
been duped,” says Alan Stokes, ad director for Metropolitan The- 
aters, a 65-screen chain in southern California, which used to show 
commercials but stopped a few years ago after some complaints. 
Even though most people may not mind the ads, theaters like 
Metropolitan fear “alienating” even a small segment of their market. 

But such considerations simply don’t matter as much to the large 
advertiser, who can afford to alienate the few in order to reach the 
desirable demographics sometimes found only at the movies: the 
young, slightly more affluent, 
“active” men and women who 
aren’t always around the house 
to watch as much TV as advertis- 
ers would like. That’s why ad- 
vertisers are beginning to line up 
at the movies. 

“Screenvision gives us the 
numbers we need, about 30 mil- 
lion viewers a month,” says 
David Danzer, marketing manag- 
er for Toyota, which, like many 
automakers, uses the movies to 
introduce new models. (Forty 
percent of Screenvision’s ads are 
automotve.) Although the cost per thousand people reached for movie 
ads is higher than for most TV, “you’ve got three or four times the recall 
and attention,” says Danzer. “You've got a captive audience.” 

But why must audiences pay to see commercials, and why, if the- 
aters reap profits from them, do ticket prices keep going up? 

Cineplex Odeon, one of the largest theater circuits in the U.S —the 
Michael Jordan—Coke spot played on nearly every one of its 1,340 
screens—has so often led other chains in raising prices that in some 
quarters it has been dubbed Cinebucks. “Screen advertising,” 
spokeswoman Clodman explains, “allows us to minimize increases.” 

“I don’t believe it,” says Disney’s Cook. “By far the vast majority 
of exhibitors don’t have screen advertising, and their ticket prices 
haven’t gone up faster than those that do.” 

The spirituality of the moviegoing experience can be slippery. 
Disney doesn’t mind the still-slide advertising that runs on about 
4,000 screens—the silent sales pitches shown with the lights still up. 
Nor is Disney purging its movies of all product placement—the paid- 
for flash of brand names ina film. 

It’s all relative, but sometimes you just get an urge to draw the line. 
Flush with success, and for the moment trying to ignore the dreaded 
Disney monster, Screenvision is taking the next step in making movies 
more mart than art: In a new form of sell-surround, one of its auto ad- 
vertisers will distribute promotional coupons directly to the audi- 
ence—ads loom in 3-D off the screen!—the better to help moviegoers 
recall, and perhaps buy, what has just danced before their eyes. ® 


It Pays to Be In 
— the Best of Health 


Every day, more Americans discover the impor- 
| tance of being in the best of health. And with that 
| discovery, they start searching for a readable and 
reliable source of health information. Every day, 
| more people end their search with IN HEALTH. 


It’s the magazine that treats you with in- 
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| world? These are just some of the stories you'll 
read in the pages of IN HEALTH. 


Q IN HEALTH (formerly HIPPOCRATES) 
has been rated the number one health magazine in 
| the country by U.S. News & World Report. And 
| since its introduction less than three years ago, the 
magazine has won two National Magazine Awards, 
the Oscars of publishing. 


But you don’t have to take someone else’s 
word for it. Examine IN HEALTH free and see 
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of health information for the intelligent consumer. 
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COWBOY JUNKIES’ LEAD SINGER, 
MARGO TIMMINS, QUICKLY BECAME A 
MEDIA DARLING FOLLOWING THE 
RELEASE OF THE TRINITY SESSION 
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Cautionary 
Tale 


Pop music CAN BE A FAST and furious treadmill, but the ride How, in 18 months, the 


of the Cowboy Junkies would make even the Pony Express ex- Canadian qu artet Cow- 
hausted. Eighteen months ago they were a quartet from ‘Toronto with two low- 

key albums under their belt. The second, The Trinity Session, with its ghostly boy Junkies rode into 
rearrangements of country ballads, was about to be released in the U.S. by RCA, the limelight only to 
which expected the record to sell no more than a paltry 100,000 copies. © = oe - 
Faster than you could say “kudos,” though, American rock critics took the record find that critical praise 
to heart (it won the Los Angeles Times’ critics’ poll as best album of 1988), the group isa fleeting flame 
temporarily expanded to seven members for a 
tour that started in smoke-filled clubs and ended 
up in prestigious concert halls, the record went 
gold, and Margo Timmins, the band’s sultry lead 
singer, became a media darling. Then came 
phase two: A critics’ backlash set in, the follow- 
up to The Trinity Session was recorded but shelved, 
and another album (Ze Caution Horses, in stores 
this week) was made. €9 Such dizzying ups and 
downs aren’t unusual in the hype-a-second en- 
tertainment world; in the ’80s, the life cycle ofa 
meteoric pop group rarely seemed to be more 


than a year. Remember the Dream Academy? 


Swing Out Sister? Men at Work? €9 But the MAKING TRACKS: BASSIST ALAN ANTON RECORDING THE CAUTION HORSES 
Cowboy Junkies’ story is different. It’s the tale 

of a non-mainstream, independent-label band that, through no fault of its own, 

found itself caught up in an onslaught of unexpected hosannas and raised ex- 


pectations. The saga has a potentially happy ending; the band seems to have by DAVID BROWNE 
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emerged unscathed by it all and is deter- 
mined not to be thrown by the response to 
the new album and tour. But like a can of 
soda spilling over, will the Cowboy Junkies 
continue to fizzle or will they go flat? As 
Margo Timmins says, “Being called the 
‘coolest band in the world’—it’s hard to 
live up to something as ridiculous as that.” 
a oO 

Waar cot THE Cowsoy 
Junkies into this mess was a simple idea 
from Toronto record producer Peter 
Moore, who had heard about the band’s at- 
mospheric reworkings of country and blues 
standards. He met the group (siblings Mar- 
go, Michael, and Peter of the nearby Tim- 
mins family and Alan Anton), liked what 
he heard, and produced its first album, 
1986’s blues-oriented Whites Off Earth 
Now!!, recorded in the Timminses’ garage. 

To enhance the spacy, ethereal quality 
of the Junkies’ sound, Moore then suggest- 
ed they record their next album in Toron- 
to’s Church of the Holy Trinity, where he’d 
worked with orchestras on soundtrack scores. So, over the course of 
one very long day in November 1987, Moore, the band, and several 
local folk musicians rearranged some pews in the back of the church, 
gathered around a Calrec Ambisonic microphone, and recorded the en- 
tire album live to tape, with no overdubs. The final cost was $162: $125 
for renting the church, a $20 tip for the caretaker, and $17 for pizza. 

“That day was a magical day,” recalls Margo, 29. “It’s still the 
best day of my life, and probably always will be. It was November, 
a yucky kind of day, and inside something magical was happening. 
Everybody who was a part of it knew that.” 

The band’s modus operandi, devised by guitarist-songwriter 
Michael Timmins, 30, and captured perfectly on the resulting tape, 
was simple, if a bit gim- 
micky. Take a slew of 
standards, from Hank 
Williams’ “I’m So Lone- 
some I Could Cry” to 
Lou Reed’s “Sweet 
Jane,” and turn them 
into dirgelike, desert-dry 
death ballads highlight- 
ing sparse arrangements 
and Margo’s hushed, 
nearly catatonic voice. 
Like the best country 
music, it reaffirmed that 
no matter what situation 
you're in, life can be a 
frustrating, depressing 
experience. Combine 
that with limited distri- 
bution (like Wires, it was 
released on the band’s 


“Being called the 
‘coolest band in the 
world’—it’s hard to 
live up to something 
as ridiculous as 
that,” Margo Tim- 
mins says of the 
Cowboy Junkies’ 


bumpy ride 
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MICHAEL TIMMINS WROTE MOST OF THE SONGS ON THE GROUP’S NEW RELEASE 


own label), and the phrase “Top 40 smash” didn’t come to mind. 

No one anticipated what happened next. The band’s lawyer 
encouraged the Junkies to send the tapes around, and one of them 
wound up in New York on the desk of Jim Rogers, BMG 
international artists and repertoire manager. “It was a very haunting 
work,” Rogers recalls. “There was as much emphasis on the space 
between the notes as the notes themselves. You could even hear 
the crackles in the radiator in the church while Margo was singing.” 

Although other labels had reservations about the band 
because of its potentially off-putting name (which, 
Michael says, symbolizes nothing), Rogers signed it to 
BMG (parent company of RCA Records), and the album 
was released in the U.S. in late 1988, The press accolades 
started pouring in, college radio began playing tracks, 
MTV aired the “Sweet Jane” video—and, before long, a 
musical Valium that everyone expected to be a cult item 
had sold more than 800,000 copies worldwide. 

‘To this day, no one’s sure exactly why. “People want- 
ed to hear a good song that didn’t need a remix,” offers 
Rogers. Margo feels people took to the album’s “hon- 
esty.” The Trinity Session may have been a downer, but 
it was a pretty, CD-perfect downer that offered solace 
to a part of the music audience often overlooked in to- 
day’s drum-machine-heavy world. Or, as producer 
Moore puts it: “I know people who wouldn’t play it at 
a party, but when they came home from work, they’d 
put on the Cowboy Junkies. It was dark, but it was so 
relaxing.” 


so a 
i Pu Val 


ry. 
Tue JUNKIES APPEARED EVERYWHERE from 
Esquire to Entertainment Tonight. But soon the raves began 
to curdle, particularly when their live performances, for 


many people, crossed the line from moody to soporific. 
“The band has mistaken a mannerism for a style,” wrote 
The New York Times, which months before had praised the 
record's “spare country-pop textures.” Ro/ling Stone 
brought up the band members’ “upper-middle-class” 
backgrounds and implied they were dilettantes. 

Last April, the band reassembled with the idea of 
recording its next album live to tape again, this time in 
a Quaker meetinghouse in northern Ontario. But like any 
attempt to re-create the past, it was doomed to fail. 

“Everything was wrong,” says Margo, grimacing at the 
memory. “It was hell on earth. It was cold, we kept mak- 
ing mistakes, we couldn’t get the sound. I was going to 
hill somebody.” Adds Michael, “It was a weird three 
days.” 

When the band finally completed the album (called 
Sharon in honor of the meetinghouse where it was record- 
ed) the results retained the moody, somber feel of The 
Trinity Session. But this time, with a major label looking 
over the band’s shoulder, reactions were mixed, and 
Sharon was shelved, though it’s still unclear why. The 
‘Timminses say the band rethought the arrangements and 
grew “bored” with the record. Moore says RCA rejected 
the tape outright. RCA’s Rogers denies that, insisting it 
was ultimately the band’s decision: “If they got bored 
with it after two months,” he says, “what could you imagine the 
public to feel?” 

Six months later, the band found itself in a recording studio for the 
first time in its career, in this case Toronto’s Eastern Sound. Still em- 
ploying the live-recording approach but using multiple microphones 
to emphasize individual instruments, the Junkies and Moore emerged 
with The Caution Horses, a fuller-sounding disc with most of the same 
lugubrious, sad-eyed ballads of the lowlands as on Sharon, written pri- 


FOR PETER TIMMINS AND THE OTHERS, THE CAUTION HORSES |S THE FIRST STUDIO ALBUM 


marily by Michael Tim- “It’s not just you 
mins. (The title was in- 
spired by a sign on the 
back ofa truck transport- 
ing horses; according to 
the Junkies, it’s not a 
commenton their career 
but a reflection on the 
“careful” characters in 
their new songs.) It’s a 
pleasant album, but the 
aura of The Trinity Session 
was clearly lost on a 48- 
track recording console. 

“The bad side is that 
there’s so much more 
of a business side to 
things and so many 
more people who have 
a stake in it,” Michael 
reflects during a recent 
visit to New York, bags under his eyes and five o’clock shadow in ev- 
idence. “It’s not just you and your band, that feeling of you against 
the world. Now it’s like ‘me and my corporation against the world.’ ” 


Oo 3 & 


A YEAR HAS PASSED since the peak of Junkie-mania, and as the 
band members prepare to hit the road again to promote The Caution 
Horses, life has taken a turn for the better. Their day jobs are history. 
They’ve dumped their van for a more luxurious touring bus, complete 
with a five-man crew, Margo says she’s recognized on the streets of Toron- 
to about once a day. 

Elsewhere in the world, rock critics are focusing on 3rd Bass or 
Midnight Oil. Margo already suspects 
that many of the magazines that gave 
them prime space in 1988 and ’89 may 
not do it again. “But I hope they’ll review 
it,” she says of the new album. 

“Last time we took people by sur- 
prise—we had that on our side,” Michael 
says. “This time people are waiting and 
licking their chops. We know we’ve done 
what we can do, and if people don’t like it, 
well, then they don’t.. .and fair enough. It’s 
out of my hands.” 

Even if the Cowboy Junkies end up 
candidates for the “Where Are They 
Now?” file of the year 2000, they'll always 
have The Trinity Session—and their memo- 
ries. “I think it was a special album—not 
because we were so clever; we were 
just lucky the tape machine worked,” 
Margo recalls wistfully of that day in church 
more than two years ago. “I think bands of- 
ten have those moments, but they just 
don’t have the tape machine rolling and it’s 
gone. 

“We were very fortunate.” + 


and your band, that 
feeling of you 
against the world,” 
guitarist Michael 
Timmins says. “Now 
it’s like ‘me and my 
corporation against 


the world.’” 
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DRAWING 
ON THE 
i ee Soles 


AFTER CONQUERING THE SUPERHEROES, 
ARTIS BIL SIENKIEWTCZ 


IS MASTERING LITERARY GIANTS 


PIDERMAN, SUPERMAN, 
and Batman may still wear the tights in the world of 
comics, but for rebellious artists like Bill Sienkiewicz, 
who are itchy to redefine the medium, these heroes 
have lost their allure. Luckily there are other big fish 


in the sea—Moby Dick, for instance, which Sienkiewicz 


A 


(in collaboration with writer Dan Chichester) has 
adapted for the recently resuscitated Classics [/lustrated 
series. 

Now a joint venture between First Publishing and 
the Berkley Publishing Group, Classics [/lustrated ar- 
rived in bookstores last month, after a 19-year absence, 
with three new adaptations in addition to Moby Dick: 
Gahan Wilson’s version of Poe’s “The Raven,” Rick 
Geary’s impression of Dickens’ Great Expectations, and 
Kyle Baker’s take on Lewis Carroll’s Through the Look- 
ing-Glass. All four have a look and tone very much in 
keeping with the “graphic novels” that revolutionized 
comic books during the ’80s. And though they may not 
outsell more traditional comics, they are providing 
some talented artists with unusual outlets for their 
mutinous ways. 

But why would a Caped Crusader—crazed kid from 
northern New Jersey snub the superheroes who so 
vividly colored his childhood? Why desert them for po- 
litical issues, social concerns, and—sufferin’ suc- 
cotash!—Herman Melville? For the 31-year-old 
Sienkiewicz, the defection process began 11 years ago, 


ironically, when he walked smugly into the Manhattan 
offices of Marvel Comics, flashed his muscle-bound portfolio, and was hired faster than you can say onomatopoeia. 


Anas (LEFT) Winning a dream job just /ike that may be right up there with leaping tall buildings ata single bound. But in ret- 
WATCHING FOR THE rospect, the artist, who cites his current influences as David Lynch, Francis Bacon, and Gustav Klimt, sees the ex- 
WHITE WHALE. perience as a cautionary tale about “ ‘being careful what you wish for because you just might get it.’ ” 

SiENKIEWICZ (RIGHT) By the time Sienkiewicz began drawing Marvel’s Fantastic Four in 1980, his job had become “just another job. 
AT WORK IN HIS [had gotten married around that time, and it was like, “Let’s see: Two more Fan/astic Fours and we can buy a lamp.’ 


Connecticut stupio, ‘That was about as exciting as it got.” 
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THE ARTIST'S 
EARLY WORK 
(BELOW) ON 
MARVEL’sS 
Fantastic Four. 
A PAGE (RIGHT) 
FROM THE RECENT 
Stray TOASTERS. 


MARVEL COMICS GROUPI"} 


attempt to delve into as many layers of the story as we could.” 

‘Though Sienkiewicz is the first to admit that a 44-page distillation of Mody Dick is hard- 
ly a substitute for the novel, he does feel that it is “a worthwhile introduction” to the 
source, as well as a further validation of the comic book as a respectable art form—su- 
perhcroes notwithstanding. 

“More than anything,” he says, “the superheroes have perpetuated this perception 
of the medium as being just for children. But that’s like saying, “There are only these 
kinds of movies’ or “There are only those kinds of movies,’ and then along comes Citizen 
Kane. To me, the comic-book medium is a way of using words and pictures together to 
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1990 FANTASTIC FOUR: MARVEL ENTERTAINMENT GROUP 


It became increasingly obvious that even though Sienkiewicz had grown up on superheroes, he didn’t want to grow 
old with them. So he decided to diversify. Four years ago, he took an extended leave from capes, cowls, and secret 
identities—and he’s never looked back. 

In the last year alone, besides Mody Dick, Sienkiewicz has feverishly devoted his time to such unlikely comic-book 
projects as S/ip AIDS, U.S.A., an anthology of AIDS-related cartoons; Brought to Light, a two-part “graphic docudrama” 
about the Iran-contra scandal; and S/ray Toasters, an eerie, nonlinear tale involving some hellacious household appliances. 

Sienkiewicz realizes that of all his work, Mody Dick is the book most likely to fall into the hands of non—comic-book 
readers. But students who plan to pick up Sienkiewicz’s version (rather than Melville’s) to prep themselves for next 
weck’s pop quiz may well find the comic book almost as ponderous 
as its source. “And that is exactly the point,” Sienkiewicz says, “to 
show them that a comic book isn’t necessarily what they expect it 
to be.” 

Stripped of the traditional comic-book panels, word balloons, and 
flat, color-by-numbers artwork, Sienkiewicz’s perfect-bound Mody 
Dick is a highly stylized, hauntingly painted interpretation. Images 
overlap and collide, and shards of text are scattered across every page 
ina style the artist describes as “impressionistic, expressionistic. ..an 


STRAY TOASTERS: COURTESY EPIC COMICS 


say more than either the words or the pictures 
alone.” 

Although he doesn’t rule out the possibility 
of returning to superheroes somewhere down 
the road, Sienkiewicz says, “Right now, I’m 
more drawn to political causes, to stories about 
how human beings interact in a social context. 
For me, the medium seems to work best 
when it’s most subversive.” 

The artist’s next project, due in March, is 
Big Numbers, a 45-character, 480-page comic- 
book series about a small town in England that 
becomes the site of an American-style shop- 
ping mall. The story was written by Alan 
Moore, creator of DC Comics’ successful 
Watchmen series (1986), and Sienkiewicz says 
that his visuals will incorporate photographs, 
warped photocopy images, and three-dimen- 
sional objects. (In Stray Toasters, light switches 
and pieces from old television sets were 


among the found objects 


A BRIEF HISTORY OF THE CLASSICS 


CLASSICS ILLUSTRATED comic books were first published in 
1941 by Albert Louis Kantner, a former book publisher. Worried 
that the world’s great works of fiction were going untouched on li- 
brary and bookstore shelves while cheap, multicolored comic books 
were sweeping the country, Kantner decided to combine the forms, 
thus creating a lite immortal, the serious comic book. 

Starting with The Three Musketeers and working his way through 
the big books in the public domain, Kantner’s C/assics were an in- 
stant hit, selling more than 25 million copies a month in their heyday. 
After almost 30 years in print, C/assies I//ustrated ceased publication 
in the early 1970s, the victim of inflation and flagging demand. In 
1988, First Publishing, the Berkley Publishing Group, and Classics 
Media Group bought the rights to Classics [ustrated and began pub- 
lishing new Classics. 

First, the artists are chosen, First Publishing president Rick Obadiah says. Then 
“we go to them and just ask which classic they would most like to illustrate, and usu- 
ally they get to pick their favorite. All of them see it as their chance to demonstrate 
what can be done in the underappreciated area of comic illustration.” 

The glossy, 44-page Classics take 46 weeks to produce, are bound rather than sta- 
pled, and are scheduled to appear at a rate of two titles per month, 250,000 copies per 
title, and will retail for $2.95 to $3.50 a copy. Coming in March, Hamlet and The Scarlet 


Anas (LEFT) pasted directly onto the art — Lever, illustrated by Tom Mandrake and Jill Thompson, respectively. —Ned Geeslin 
HARPOONS THE boards.) 
WHALE. Mosy The subject matter of Big Numbers seems as out of place in a comic book as AIDS, Iran-contra, and Moby Dick, which 


Dick (sELow) may explain why Sienkiewicz found it so irresistible. “Look at it this way,” the artist suggests. “If someone told you that 


CAPSIZES you had to spend the rest of your life making hamburgers, wouldn’t you at least go out of your way to make them interesting 


Anab’s Boat. hamburgers?” 


ELECTRONIC 


GHAI G 


WHEN HUNDREDS OF manufacturers gather to show off their K ight 


expensive electronics products, you might figure that everything audio 
would look more or less wonderful. After all, the creative engineering : 
, . and video 
that goes into such wonders—compact disc players able to reproduce 

Madonna in everything but the flesh, television sets that think more products 


clearly than television writers—ought to be balanced by designs that with 


make these things look as dazzling as their performance. How peculiar, 
then, to find that at the Consumer Electronics Show earlier this year GsSlUSE 
(where many products now reaching stores were first unveiled) only 0 f ‘St yh C 
a handful of home entertainment products were lovable to behold. 

Do people still long for equipment that blinks and flashes like a 
game show set and baffles anyone who just wants to change channels? 
Unlike automotive design, where clean, classic lines dominate, in elec- 
tronics, elegant design and simplicity of function are still rare virtues. 

Fortunately, products that stand out for looks generally 
offer quality to match, since only top-of-the-line manufac- 
turers seem to be willing to spend the money for good de- 
sign. And technology has advanced so far so fast that most 
video and sound reproduction today is uniformly quite 
good. What follows are eight of the most beautifully de- 
signed home entertainment products available, chosen as 
much for their sense of style as for their dedication to per- 
formance. These are items for those whose lust for goodies 


is complicated by the maddening demands of taste. 
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COMPAGT DISG 


High on any list of beautiful objects 
designed for entertainment is the 
CD itself. With its mirror-bright, 
flawless surface and its gem-like 
size—less than five inches in diame- 
ter, but capable of holding 
Beethoven’s Ninth and then some— 
the CD is one of the most beguiling 
creatures digital technology has 
spawned. And they say good looks 


won't get you to the top. 


a/d/s ATELIER AUDIO 
COMPONENT SYSTEM 


The best of the breed from Analog & Digital Systems in 
Wilmington, Mass., is reminiscent of the mysterious black 
monolith in Stanley Kubrick’s 200/: A Space Odyssey. This 
system comprises a receiver ($1,000), CD player ($850), 
and cassette deck ($1,250). It seems entirely possible that 
just touching this splendidly conceived acoustical archi- 
tecture could lift a listener to the next level of evolution. 
Certainly the pleasure of using the system’s impeccable 
buttons and knobs, and of gazing on its righteous 
lines—all the work of German designer Dieter 


Rams—will give you a leg up on the ladder of civilization. 
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JVC HR SG600V VCR 


Super VH. 


Despite its unwieldy (and unlovely) string of letters and numbers, this Super VHS deck ($1,499) is simplic- 


ity itself, a rarity in the bells-and-whistles world of video recording and playback equipment. Although there 


is the requisite gaggle of controls and functions whose names alone (logical comb filter, intelligent blank- 


search system, etc.) can set off a mig: 


aine, these daunting mysteries are pleasingly hidden from sight, 


leaving a clean, gunmetal gray box. Despite its sophisticated battery of features—many geared toward the 


near-professional user—this model gives the welcome illusion that you have it all figured out. 
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MJVC GR-A1U 


CAMCORDER 


Those of us determined to preserve 
the events (and non-events) of life 
on the medium of magnetic tape 
have two choices: We can spend a lot 
of money and end up looking like 
somebody from a local television 
station, or we can go the elegant 
route with this lightweight light 
gatherer from JVC. The A1U VHS 
camcorder ($999) is so streamlined it 
might beat a Corvette in a wind 
tunnel test, so fashionable it won't 
spoil the look of the sleekest little 
black dress. With auto focus and a 
“flying erase” feature that lets you 
edit life almost (but alas, not quite) 
as it happens, JVC’s jewel may bring 


out the Andy Warhol in us all. 


AKG ACOUSTICS K 1000 HEADPHONES 


You don’t look for a fashion statement in a headphone system any more than you do in earmuffs. 
They get the tunes onto your tympanic membrane and don’t make you look any better in the 
process. But AKG of Stamford, Conn., has devised a “reference listening system” that will go 
ever so nicely with your best Armani suit. Soft leather temple pads above the phones create a 
space between the ear and the speaker that eliminates the claustrophobia traditional head- 
phones can induce, as well as increasing comfort over the long haul. The wire mesh surrounding 
the highly sophisticated speakers never actually touches the ear. Though pricey ($895), the 


AKG phones look as good standing on your stereo table as they sound over your ears. 
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YAMAHA 


Ls ood 


YAMAHA YST-G10 
UNITY SYSTEM COMPONENTS 


Though its button-bedecked faceplate is not exactly a model of simplicity, this combination ampli- 
fier, tuner, tape, and compact disc player offers tech-chic on a miniature scale. The YST-C10 ($999) 
has a matte gray solidity to it that makes it look reassuring, in a vaguely military way. You can picture 
it being used to torment the next dictator who takes refuge in a friendly embassy. Lock and load 


your Yamahas, men, and don’t turn down Twisted Sister ‘til you see the whites of their eyes. 


HARMAN/KARDON 
HD7400 GD PLAYER 


Harman/Kardon has produced a 
player with all the tactile appeal 
of, say, the new Mazda Miata. 
Designer Dan Ashcraft has 
endowed Harman/Kardon’s new 
line of CD players with the grace 
note of a curved control panel 
that runs the length of the 
machine and adds the rarest of 


qualities to technology: charm. 


harman k 


This model offers its blend of 
styling and quality at the (rela- 


tively) moderate price of $349. 
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GRUNDIG 22-INCH TELEVISION MONITOR EDWARDS 
writes 

Ever since Sony’s remarkable XBR frequently 

ASS é series redefined what a television about design 

set should look like, it would seem and is the 

that the last word in T’'V design author of 

belongs to the Japanese. But Elegant 

Germany obviously has more to say Solutions. 


on the subject. Grundig’s postmod- 
ern cube of a tube ($2,000) is as 
eloquent a soliloquy as we’re likely 
to get any time soon. The sleck 
black sheep of an otherwise somber 
family, this spectacular table model 
was designed by F. A. Porsche of 
automotive fame. It features 
swiveling stereo speakers, a convex 
glass front that dramatically 
extends the curve of the picture 
screen, and an equally sleek remote 
(left). A TV for the MTV age, and 
just the thing for Pee-wee’s Playhouse. 
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HERE’S GOOD NEWS, as faras it 


goes: Island Records plans to lower its CD list 


prices to $9.98 for new and developing 


artists—the same as the list price for LPs and 


cassettes. If one of those CDs sells 25,000 


copies, they'll raise the list price to $11.98, and : 


if it sells 50,000, they'll charge : 
: Funny Valentine.” 


$13.98. 


Other record companies have | 
adopted their own kinds of mul- 
tilevel pricing. Like Island, : 
they're feeling squeezed. Com- : 
pact disc sales aren’t growing : 
quite as fast as the music busi- : 
ness would like. Retailers want : 
prices to fall; so do equipment : 
manufacturers, because when } 
people don’t buy CDs, they } 
: singing the phrase that follows. 


don’t buy CD players. 


Record companies would like 
to sell more CDs, too, but they : 
don’t want to drop prices too } 
quickly. One reason, they've said. 
in the past, is that they want to 
put money into new and alterna- 
tive artists—whose CDs a com- : 
pany such as Island fears it can’t 
: been released. D 


sell unless prices fall. 


CARLY SIMON 


My Romance 


(Arista; all formats) 


Cis SIMON skimmed the : 
surface of old pop standards : 
nine years ago, in an album : 
titled, somewhat wishfully, : 


Torch. Now she’s doing it again, 
she sounds. 
Her voice is blank. Her phras- 


Songs lose their meaning. “In 


Recordings reviewed are available 
in these formats as noted 


CD T LP ALL 


compact cassette record 


disc tape 


weep; there’s no smile in “My : 


In “Danny Boy” Simon grabs 
for a high note, sounds as if she 
nearly can’t make it, and for : 
a long moment seems to hang } 
on by her fingernails. Then— 
at least on an advance tape of 
the album—there’s a troubling 
effect. Simon’s voice can be | 
heard fading out on the high : 
note and at the same time } 


There’s an audible overlap. Did 
the high note strain her so much 
that she had to record the next : 
phrase separately? That’s how 
it sounds. 

Had I graded Torch, V'd have 
given ita C+. This new album? } 
Maybe it never should have 


and no amount of wishful think- COWBOY JUNKIES 


ing can disguise how wretched : 


~The Caution Horses 


: (RCA; all formats) 
ing is flat, often flat-footed. : 
: Tyo YEARS AGO, when Cow- : 
the Wee Small Hours” doesn’t : 
: tive and new, it was easy to forget; 
: that they’re not really an eight- : 
: member band. No one cared : 
FORMATS fe 
: band—voice, guitar, bass, and : 


boy Junkies sounded so sensi- 


that really they’re a four-member 


NEWSG& 
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» @ Fallen Idol Rock star Billy 
r Idol may have injured his career, as 


well as his limbs, in that February 


motorcycle accident in Los 


Angeles. Because of a broken left 


forearm and compound fractures 
in his right leg, Idol may not be 
able to act in director Oliver 
=” — Stone's new movie about the 
Doors. It's also unclear whether 
Idol will be able to perform live this 
year at all, even though a summer 
tour was in the works. His new 
album, Charmed Life, which was 
complete at the time of the crash, 
is scheduled to come out mid-April. 
® Trumped Up Elton John 
will inaugurate a 5,200-seat arena 
at the new Trump Taj 
Mahal Casino 
Resort in Atlantic 
City when he 
performs there May 
18 and 19. 
@ Solo ll Solo The lead 
vocalist for much of the Soul Il 
Soul album, Keep On Movin’, is 


stepping out on her own. Caron 

IT’S NOT ALL SMOOTH SAILING FOR . ; é 
Wheeler is recording her first solo 

CARLY SIMON’S NEW ROMANCE 


effort in England. 
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drums—joined by fouraddition- 
: waiting for the accordion and : 


al musicians, who play the more 


evocative instruments: accor- 
dion, fiddle, harmonica, man- : 
: they fill the space between the | 
: winds. 


dolin, and of course the slipping, 
sliding pedal steel guitar. 


This year, the distinction : 
: Timmins’ vocals sound like a : 
: changeless thin fog. “It’s the 


might matter. The songs on the 
band’s first major-label album, 
The Trinity Session, were gripping 
in themselves, largely because 
most of them were rock, blues, 
and country classics. But most of 


the songs on this new album : 
were written by Michael Tim- : 


: singer’s lines. 


self waiting for the voice to stop, : 
mandolin to rise up and crest in 
what sounds almost like tears as_ 


It doesn’t help that Margo : 


kind of night that’s so cold, your : 
spit freezes before it hits the : 
ground,” she sings in “’Cause : 


: Cheap Is How I Feel.” She’s 


painting details on what ought to : 
be yet another gritty landscape : 


mins, the core guitarist, and as a 
collection they seem pretty 
blank. Suddenly those extra in- : 
struments become the main rea- : 


: her words hardly register. 


son for listening. You find your- : 


THE MUSIC CHARTS 


FINALLY, THERE’S A new entry in the top 10 pop chart in the form 
of Linda Ronstadt, but otherwise it’s the same old one-step-forward- 
two-steps-back juggle for position. A Grammy postscript: Of the four 
winners listed, Ronstadt, Michael Bolton, and Tom Petty all moved up; 
Best New Artist Milli Vanilli dropped two spots. 


TOP 10 POP ALBUMS 


THIS LAST 
WEEK WEEK ARTIST, TITLE, LABEL 


Paula Abdul Forever Your Girl (Virgin) 

danet Jackson Janet Jackson’ Rhythm Nation 1814(AGM) 
Phil Collins ...281/ Seriously (Adantic) 

The B-52’s Cosmic Thing (Reprise) 

Milli Vanilli Gir/ You Know It’s True (Arista) 

Billy Joel Storm Front (Columbia) 

Tom Petty Fu// Moon Fever (MCA) 

Aerosmith Pump (Geffen) 

Michael Bolton Sow/ Provider (Columbia) 


Linda Ronstadt (featuring Aaron Neville) Cry Like a 
Rainstorm—Howl Like the Wind (Elektra) 


So OC ONO a Piwln| = 
NON SOO wan Pin = 


-_ 
—_ = 


TOP 10 CLASSICAL ALBUMS 


THIS LAST 
WEEK WEEK ARTIST, TITLE, LABEL 


1 1 = Viadimir Horowitz Horowirs at Home (DG) 
2 2 Vladimir Horowitz Horowirs in Moscow (DG) 
3 3 _ Luciano Pavarotti 7i#o Pavarotti (London) 
4 4 Kiri Te Kanawa Verdi © Puccini: Arias (CBS) 
5 5 Nadja Salerno-Sonnenberg raims/Bruch: Violin Concertos 
(Angel) 
6 7 Various Artists Te Sunday Brunch Album (CBS) 
7 = 6 Midori Dvorak: Violin Concerto (CBS) 
8 12 Various Artists Te Movies Go to the Opera (Angel) 
9 10 Midori Paganini: 24 Caprices (CBS) 
10 8 Vladimir Horowitz Horowit< Plays Mozart (DG) 
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of lost or unsatisfied love. But 


Could it be that she’s just : 
more wildly romantic than most: 
of these newer songs allow? One : 


of them, “Witches,” is almost 
absurdly theatrical: “There are 
witches in the hills calling my 
name...‘'Come dance in the 
moonbeams, ride the night 
*” And yet Timmins, 
singing nearly in a whisper, gives 
the song a scary edge. Cowboy 


: Junkies—the full eight-person 


aggregate—haven’t altogether 
lost their sometimes glowing, 
sometimes chilling touch. But 
the core quartet may have 
turned away from the other- 
worldly fire that once seemed to 
inspire them. B- 


- THE SILOS 


The Silos 


; (RCA; all formats) 


R THEIR independent days, 
: the Silos were a critics’ favorite, 
: famous only for being voted best 
: new American band of 1987 by 
: Rolling Stone. Now, in what has 
: become a familiar pattern, 
: they've signed with a major la- 
: bel. But what does the pattern 
: mean? Are the labels rewarding 
: the bands for their artistic virtue, 
: or are the bands making deals 
: with the devil? 


The Silos’ story so far sounds 


: like virtue rewarded. RCA really 
: may think that America’s taste is 
: changing, that bands who don’t 
: sell now wi/// sell in years to 
: come. It teamed the Silos with 
: Peter Moore, the producer 
: who'd found such a pure, un- 
: complicated sound for the Cow- 
: boy Junkies’ albums. And the 
: result is equally simple and 
equally pure, something like 
: classic rock & roll seen ina 
: dusty rear-view mirror. 


NEWS GNOTES 


@ Scarlett-Surround The 


film score for Gone With the Wind 


is now available in Dolby Surround 
from RCA Victor. A 1973 
recording of Max Steiner's music 
has been digitally remastered for 
this omnidirectional sound feat. 
®@ Kiss On Those veterans 
of the metal wars, Kiss, will start 
an extensive tour in Lubbock, 
Tex., on May 4. Because their 
latest album (Hot in the Shade) 
shows a sphinx on its cover, the 
band will perform live with a 40- 
foot-tall version of the Egyptian 
monument. 

@ A Ghostly Quintet 
Those spunky iconoclasts of 
classical music, the Kronos 
Quartet, will perform with the late 
Charles Ives on their next album. 
Ives is heard in an old recording 
of his composition “They Are 
There,” in which he sings and 
plays piano. Kronos plays a 
string-quartet arrangement as 
accompani- 
ment for 


Ives, and the 


new music 
was recorded on old-fashioned 
microphones to match the audio 


quality of Ives’ performance. 


GONE WITH THE WIND: PHOTOFEST; KRONOS QUARTET: FRANK MICELOTTA 


NEW THIS WEEK 


FRIDAY, 3/9 


® Great Performances: Mozart in Salzburg 
PBS (9-10:30 p.m.) With Vienna Philharmonic. 


SATURDAY, 3/10 


Bowling ABC (3-4:30 p.m.) Columbus Pro 
Bowlers Classic from Ohio. 


SUNDAY, 3/11 


® NCAA Basketball NBC (1-3:30 p.m.) ACC 
championship final. 

® NCAA Basketball CBS (2:30-4:30 p.m.) Big 
East championship final. 

@ Elvis ABC (8:30-9 p.m.) Minimalistic, rever- 
ent portrait of the King. B+ 

® The 16th Annual People’s Choice Awards 
CBS (9-11 p.m.) Strokes for celebs. 


MONDAY, 3/12 


@ In the Hank Williams Tradition PBS (9:30- 
11 p.m.) Country crowd (Kristofferson, ‘Travis, 
Atkins, etal.) can’t do old Hank justice. C 

® His & Hers CBS (10:30-11 p.m.) Cliché-rid- 
den new sitcom, D- 


TUESDAY, 3/13 


 Nova—The Genius That Was China: Rise 
of the Dragon PBS (8-9 p.m.) Expeditious ex- 
amination of technological advances. B 

® The Karen Carpenter Story CBS (9-11 
p.m.) Trite TV bio. D 

® Changes NBC (10-11 p.m.) Jane Pauley 
chats in prime-time. 

® The Unforgettable Nat “King” Cole PBS 
(10-11:15 p.m.) Solid survey of cool Cole’s 
career. A 


WEDNESDAY, 3/14 


@ A Gasualty of War USA (9-11 p.m.) Pon- 
derously predictable made-for-cable movie. D 


THURSDAY, 3/15 


@ L.A. Law NBC (10-11 p.m.) Williams mur- 
der case decided; chaos via McKenzie. 


© Bad Influence Rob Lowe, James Spader 
(R) More sex, lies, and videotape. (Not made 
available for review.) 

© Coupe de Ville Alan Arkin, Patrick 
Dempsey. Fraternal road-trip reunion. C- 

® The Handmaid’s Tale Robert Duvall, 
Natasha Richardson (R) Petrified Atwood. C- 
® House Party Kid ‘n’ Play, Full Force (R) 
Risky Business, hip-hop style. B+ 

© Joe Versus the Volcano ‘fom Hanks, Meg 
Ryan (PG) Lava love and laughs. (Not made 
available for review.) 


NOW PLAYING 


® Cinema Paradiso Philippe Noiret (Not rat- 
ed) Italian valentine to the movies. B 

® Driving Miss Daisy Jessica Tandy, Morgan 
Freeman (PG) Elderly widow and her chauf- 
feur transcend racial differences. A 

® The Hunt for Red October Sean Connery, 
Alec Baldwin (PG) Cold War sub drama. B 

® Men Don’t Leave Jessica Lange, Joan Cu- 
sack (PG-13) Familial heart-mender. A 

© Mountains of the Moon Patrick Bergin, Iain 
Glen (R) ‘Too much white man’s burden. © 

® Nightbreed Craig Sheffer, David Cronen- 
berg (R) Clive Barker monster-fest. C+ 
Revenge Kevin Costner, Anthony Quinn, 
Madeleine Stowe (R) Overwrought passion 
play south of the border. D 

® Time of the Gypsies Davor Dujmovic, Bora 
Todorovic (R) Caravan kid comes of age. B+ 

© Where the Heart Is Dabney Coleman, 
Uma ‘Thurman, Crispin Glover (R) ‘Trans- 


planted family pack. F 


NEW THIS WEEK 


® Cowboy Junkies Te Caution Horses (RCA) 
Blanker than the glowing album that made 


them famous last year. A few magic moments, 
though. B- 

@ Elvis Presley Ze Million Dollar Quartet 
(RCA) The King fooling around in 1956 with 
famous pals. ‘hey even sing. B 

The Silos Ze Si/os (RCA) Independent 
band signs with major label, doesn’t lose mod- 
esty, warmth, or grit. B+ 

® Carly Simon A/y Romance (Arista) Pop stan- 
dards—and she just plain can’t sing them. D 
® 3 Mustaphas 3 Heart of Uncle (Rykodisc) 
They play their scrambled music of the world 
with skill and verve. B 


CLASSICAL 


® Beethoven Symphony No. 9 (Deutsche 
Grammophon) Conducted by Bernstein in 
East Germany, this live recording doesn’t live 
up to the dramatic setting. D 

® Jacques Halévy /.¢Juive (Philips) Infre- 
quently recorded mid-19th-century French 
opera offers first-class singing. B+ 

© Rossini Wi//iam Te// (Philips) Riccardo Muti 
leads a stirring version of Rossini’s master- 
piece. B 


AND STILL PLAYING 


@ Nick Lowe Party of One (Warner Bros.) 


Loony tunes, But serious moments make it 


more than a finger-poppin’ curiosity. B+ 
® Ryuichi Sakamoto Beaury (Virgin) Gor- 
geously meaningless amalgam of musical 


styles. B 


NEW THIS WEEK 


MOVIES 


*® A Dangerous Life Gary Busey, Tessie 
‘Tomas (J2, $79.95) The fall of Marcos. B- 

® A Doll’s House Claire Bloom, Anthony 
Hopkins (South Gate, $69.95, G) Fine version 
of Ibsen’s classic. A~ 

® Little Monsters (MGM/UA, $89.95) A 
kid’s guide to under the bed. 

® Millennium Kris Kristofferson, Chery! Ladd 
(IVE, $89.95, PG-13) Love ina time warp. D 
® Scandal in a Small Town Raquel Welch 
(Vidmark, $89.95) All too tame, C- 

® Welcome to Spring Break (IVE, $89.95) 
The sun, the sand, the Devil. 

SPECIAL INTEREST 

© Bugs vs. Elmer (MGM/UA, 14.95) Toon ti- 
tans run amok. 

© First Ladies (MPI, $19.98) Behind every 
great man... 

® Guns (MPI, $19.98) Peter Jennings on the 
big debate. 

® Ringside With Mike Tyson (I1BO, $19.99) 
‘Tyson on other fallen champions, B- 


REISSUED 


® The Maverick Queen Barbara Stanwyck 
(Republic Pictures, $14.95) Stanwyck in 
saloon. 

® A Stolen Life Bette Davis, Glenn Ford 
(MGM/UA, $19.85) Bette doubles as a pair of 
jealous twins. 


Dear Mr. Tisch, 


CBS needs a new hit 
series. So here’s my 
idea for one. 


Signed, 


3D. KING 


BooKS 

® Rainbow Crow Nancy Van Laan, illustrat- 
ed by Beatriz Vidal (Alfred A. Knopf, $12.95) 
Beautiful and emotive story of nature and 
creation. A 

® The Town That Got Out of Town Robert 
Priest (David R. Godine, $14.95) Witty tale of 
vacationing buildings. A 


Asda etaneeeensseneneesaenseseusasssceassnensesnseenseseaesnensesenssssssseeeeees 


© American Children Various artists (Ala- 
cazam!, $9.98 cassette) Wonderful folk and 
blues tunes. A 

© Percival the Froggy David Connolly (Mu- 
sic for Little People, $9.95 cassette) Music 
from the bayou to bore you. C+ 


® A Day at the Beach (Kids Edutainment, 

$14.95) A pleasant fantasy with a realistic 

twist. B+ 

© Kidsongs: Cars, Boats, Trains and Planes 

(Warner/Reprise, $14.98) Unimaginative and 
bland. D- 

© Baby Songs (Hi-Tops, $14.95) A toddlers’ 

treat. B+ 


TELEVISION 


eee eeaeuececessceesaeneseuecenscesesesssesssbenserasssesccceesenes steseeeseees 


© Encyclopedia Brown (HBO, Fri., March 9, 
8-8:30 p.m.) Done to death. C- 


THE GLASSICS SHELF 


® Angus Lost Marjorie Flack (Doubleday, 
book, $12.95) Adventures of a little, lost dog— 
simple, clear, and perfect for small children. A. 


Laurence Tisch 

c/o Postcard Department 
Entertainment Weekly 
1675 Broadway 


New York, NY 10019 


NEW THIS WEEK 


FICTION 


® At the Gates of the Animal Kingdom 
Amy Hempel (Knopf, $17.95) Minimalist fic- 
tion from the less-is-less school. C- 

® The Bourne Ultimatum Robert Ludlum 
(Random House, $21.95) The Cold War is 
Bourne again. C 

® The Horse Latitudes Robert Ferrigno 
(Morrow, $18.95) Raymond Chandler in a mel- 
low mood. B 

NONFICTION 

@ As American as Apple Pie Phillip Stephen 
Schulz (Simon & Schuster, $19.95) Twenty fa- 
vorite dishes—apple pie, brownies, fried 
chicken, meat loaf—with a dozen splendid 
recipes for each. A- 

® Coyote Cafe Mark Miller (Ten Speed 
Press, $24.95) A spicy Southwestern bag of 
tricks. B+ 

® The House of Morgan: An American 
Banking Dynasty and the Evolution of the 
Modern Financial World Ron Chernow (At- 
lantic Monthly Press, $24.95) An excellent his- 
tory of exemplary fat cats. B+ 


REGENT & NOTEWORTHY 


FICTION 

® Burn Marks Sara Paretsky (Delacorte, 
$17.95) Further adventures of America’s most 
engaging female private eye. A- 

@ London Fields Martin Amis (Harmony 
Books, $19.95) One boy’s tiresome apocalyptic 
fantasy. C 

® White Girls Lynn Lauber (Norton, $17.95) 
A’60s adolescence in a racially divided Ohio 
town. B+ 

NONFICTION 

The Enthusiasms of Robertson Davies 
Edited by Judith Skelton Grant (Viking, 
$19.95) A grab bag of old-fashioned essays. B+ 
® The Farther Shore: A Natural History of 
Perception Don Gifford (Atlantic Monthly 
Press, $19.95) A provocative view of the way 
technology has reshaped our view of the world. 
® Soviet Women: Walking the Tightrope 
Francine du Plessix Gray (Doubleday, $19.95) 
Vivid portrait of the Soviet Union told through 
interviews with Soviet women. B+ 


NEW IN PAPERBACK 


@ The Edge Dick Francis (Fawcett, $5.95) 
Horses and railways and murder. 

@ Their Eyes Were Watching God Zora 
Neale Hurston (Perennial, $8.95) Hurston’s 
finest novel ina handsome new edition. A 


Cinderella 
Story Hard 
rockers Cinderella 
will tune up for 
their next album 
by playing April 


club dates ina 


handful of East 


Long Live the Queen 


Coast cities. 


The Queen of the Blues is back. 
Koko Taylor's new album, Jump for 
Joy, will be out in early May. She 
can also be seen in the upcoming 
David Lynch film Wild at Heart. 
Back to the Beach 

You've seen her on TV; now hear 
Dana Delany on your stereo. A 


soundtrack of music heard on 


the series China Beach will 


be released in April, featuring 
the actress’ rendition of 

“Far From Home.” 

Yes, We Have 

New Santanas In San 
Francisco, Carlos Santana 

is finishing an album called 
Spirits Dancing in the Flesh. The 
first new Santana band album 
since 1987, it features one tune 
cowritten by Vernon Reid of Living 
Colour and another written 


by saxophonist Wayne Shorter. 


There’s a girl song (“Caro- 
line”) and a road song (“I’m 


Over You,” in which the singer 


drives down the highway to for- 
geta lost love). There are echoes 
of familiar guitar and piano riffs, 
gently recalling styles that range 
from folk to punk. Best of all, 
there are directness and honesty. 
The songs are like little portraits 
of everyday life. Somebody 
looks at photos of a green-eyed 
former love; current lovers each 


ways is, to quote the song’s title, 
“the only story I tell.” 

This last tune is a countrified 
duet, underscored by the simple 
sound of organ, bass, and brush- 


es swishing softly on the skin of 


a drum. The variety of sounds 
and styles on this album suggests 
an exalted ancestor, nothing less 
than the Band’s Music From Big 
Pink. The Silos’ music is far 
more plain; if Music From Big 
Pink were a full-color canvas, The 
Silos would be a pencil sketch. 
That could be another reason 
why the album succeeds. The 
Silos don’t seem to have any ma- 
jor ambition; they just clear a lit- 
tle corner of land, and quietly 
grow what they please. B+ 


ELVIS PRESLEY 


The Million Dollar 
Quartet 


(RCA; all formats) 


Les DECEMBER 1956, and 
we’re in the now-legendary Sun 
Records studio in Memphis. 


‘Three good ol’ boys are hanging : 
: b pis: 


around, making jokes and 
singing. Their names? Jerry Lee 


Lewis, Carl Perkins...and Elvis 


Presley. Johnny Cash sat in fora 
while—hence the idea, in circu- 
lation ever since, of a “Million 
Dollar Quartet” —but evidently 
he left before the tapes were 


turned on. The Million Dollar 


A CROSS-CULTURAL STEW 
FROM 3 MUSTAPHAS 3 


TOM KEIFER OF CINDERELLA: JOHN PERRIN/RETNA; DELANY: RAUL VEGA/GAMMA-LIAISON 


: Quartet is really a trio. 


~ 


Elvis and the guys sing 35 
songs, or fragments of them, 
most of them gospel. Some they 
sing more than once. It’s all very 


: casual: Elvis can’teven remem- : 


ber in what key he recorded 


“Don’t Be Cruel.” But still he 


dominates; we don’t call him the 
King for nothing. 


But of course these aren’t : 
: finished performances. So The ' 
Million Dollar Quartet will appeal 
quietly pledge that the other al- 
: glad to know that this long- : 
: African. 


mainly to devotees—who'll be 
awaited official release has more 
versions available for years. B 


3 MUSTAPHAS 3 


Heart of Uncle 


(GlobeStyle/Rykodisc; CD, T) 


A. E THEY A joke, these crazy | 


Brits who pretend they’re all 
named Mustapha? 

Well, no—although they'd 
like the world to believe they 


come from a mythical village 


somewhere in central Asia. 
‘They're nota joke because they 
can p/ay, in just about any ethnic 
style and using any set of instru- 
ments you'd care to name. 


songs than any of the bootleg : 


: Singer Lavra Mustapha is herself 


almost a multi-instrumentalist: 
She sings—with two distinct 
voices and easygoing flair— 
in Hindi, French, Spanish, 
Swahili, Greek, and Macedo- 
nian. And as the album pro- 
ceeds, the Mustaphas mix every- 
thing up. They add a conga 
drum and sonorous strings to 
“Sitna Lisa,” a tune from some 
eastern European countryside; 
they add banjo and trombone 
to “Mama O,” a lightly wailing 
tune that might once have been 


But of course they make jokes 
(would any wholly serious group 
call an album Heart of Uncle?), the 
point maybe being to parody our 


: stereotypes of distant musical 
: cultures. Though when they is- 


sue a press release written on 
purpose in comically poor En- 
glish, don’t they cross the line 
into parody of those cultures 
themselves? 

And there’s one more thing: 


: Why can’t they uncork their mu- 
: sic just a little more wildly? 


Maybe in live performance they 
do. But fora band whose motto 
is “Forwards in all directions!”, 
they sound surprisingly clean 
and restrained. B 
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THE CHURCH: SOUNDING LIKE A JUNIOR VERSION OF THE CURE, ONLY HAPPIER 


Capsules 


Reviews and previews 


@ The Chills Submarine Bells 
(Slash; all formats) These college 
radio faves from New Zealand 
are sweetly unpredictable. B 

@ The Church Gold Afternoon 
Fix (Arista; all formats) They're 
a dark alternative band whose 
last album had near-mainstream 
success—and now they sound 
almost peppy. C 

¢@ Damn Yankees Damn Yankees 
(Warner Bros.; all formats) With 
producer Ron Nevison (Led 
Zeppelin, Bad Company, Heart) 
at the board, Ted Nugent and 
ex-Styx guitarist Tommy Shaw 
lead a new band through a set 

of original material. 

@ Kool Rock Jay ‘Tales From the 
Dope Side (RCA; all formats) 
His cwo recordings for an 
independent label garnered him 
a following in northern Califor- 


MARCH. 9; 19:90 


nia; now the rapper graduates to 


the majors. 


: @ Love/Hate Blackout in the 
: Red Room (Columbia; all formats) 
: The liberation that hard rock 


seems to promise can have a dark 


side: If we’re all free to do 
anything we want, then the 


world’s a jungle. Love/Hate 


: captures that darkness. B 


A HIGHLY MELODIC BELLS 


@ Loey Nelson Venus Kissed the 
Moon (Warner Bros.; all formats) 
After years of club dates, this 
singer-songwriter records her 


debut album, coproduced by 


Tracy Chapman’s producer. 


® Poor Righteous Teachers 


Holy Intellect (Profile; all 


: formats) These rappers belong to 


an Islamic sect whose teachings 


inspire their name and their 


: clean, constructive music. B 
: ® Riot The Privilege of Power 


(Epic; all formats) This heavy 
metal band has serious concerns 
on its second album, addressing 
topics ranging from drug abuse to 
nuclear arms deals. 


@ Tashan On the Horizon 


(Columbia; all formats) An 


extremely serious R&B 
newcomer, Tashan is much 
concerned about black families 
and communities. But even his 
love songs are dull. C 


® Various Artists Reggae 


: Jamdown: The RAS Tapes 


(Rykodisc; CD, T) An anthology of 
artists who have recorded for 
reggae label RAS, including Sly 
& Robbie, Freddie McGregor, 


and Israel Vibration. 


The Going Raitt Last 
year Bonnie 
Raitt scored a 


big hit with 


John Hiatt’s 
“Thing Called Love.” She's 
returning the favor by playing on 
Hiatt’s next album, now being 
recorded in Los Angeles. 
Animal Tracks This fall, 
Island Records will release a 
benefit album for People for the 
Ethical Treatment of Animals, 


including performances by Edie 


“Brickell, k.d. 
pS 


i lang, Erasure, 


\ Indigo Girls 


si S (left) and 
Howard Jones. 
Money for Notting 
Mark Knopfler will go into the 
studio with Dire Straits sometime 
this summer. But first he’s hitting 
the road in April and May with the 
Notting Hillbillies, a rockabilly-ish 
band he started in his spare time. 
Among the members of the 
group, which will tour Great 
Britain only, are an old college 


chum and Knopfler’s manager. 
available 


Watch for Join Together, a 
live set from the Who’s 
1989 tour; Manic Nirvana 
from Robert Plant; and 
Sinéad O’Gonnor’s | Do Not 
Want What I Haven’t Got. 


RAITT: LARRY BUSACCA/RETNA 


SPECIALTY 


Classical 


By MICHAEL WALSH 


Rossini: William Tell Giorgio Zan- 
canaro, Amelia Felle, and Luigi 
Roni; Riccardo Muti conducting 
the Chorus and Orchestra of La 
Scala. Recorded live (Philips; CD) 
How would you feel if the only 
thing people remembered about 
your masterpiece was the over- 
ture—and only because it was 
hijacked by the Lone Ranger? 
Pretty bad, I'll bet, especially if you 
weren't getting residuals. So spare 
some sympathy for poor Rossini. 
Like Verdi, his successor as the 
king of Italian opera—who almost 
lost his mind over the Paris pre- 
miere of his opera Don Carlos and 
wound up rewriting it for the Ital- 
ians—Rossini nearly drove himself 
nuts working on this massive enter- 
tainment, immersing himself in the 
fine points of French declamation 
and prosody only to have the Par- 
isians, as usual, turn up their noses. 

William Tell was supposed to 
have been the first of five French 
grand operas Rossini was to com- 
pose undera 10-year contract with 


Europe’s most exasperating opera house, but in fact it turned out to ; 


be his last stage work. In the 40 years of life he had left, the most famous 


I wish I could say that the rest of the opera is as immediately ap- 
pealing as its overture, but it isn’t. It has to be worked at. Wil//iam Tell : 
represents Rossini groping his way—often successfully and with great i 


emotional power—toward a more flexible and expressive idiom than 
the rum-tum-tum-plus-tune of his colleagues Bellini and Donizetti 
Muti and his no-star ensemble give 7é//a bang-up reading, and the 


opera conductor, and why he bothers battling Beethoven and Brahms : 
symphonies with the Philadelphia Orchestra is one of the great mysteries : 


of life. William Tell isn’t for everybody, but for those who got beyond 
Opera 101, it’s well worth a try. Who was that Masked Man? B 


lin Wall? So there was Lenny last Christmas, leading an assembly of d 
players from the Bavarian Radio Symphony Orchestra, the Dresden : 


ILLUSTRATION; GREGORY HERGERT 


Staatskapelle, the Kiroy Theatre 
Orchestra of Leningrad, the Lon- 
don Symphony Orchestra, the 
New York Philharmonic, and the 
Orchestre de Paris in two per- 
formances of Beethoven’s sym- 
phonic swan song, in West and 
East Berlin concert halls. 

No one can deny it was an 
emotional moment: In the famous 
finale, a setting of Schiller’s “Ode 
to Joy,” the chorus substitutes 
the word Freiheit (freedom) for 
Freude (joy). To hear “Freedom!” 
shouted out here—the live record- 
ing was made in East Berlin’s 
Schauspielhaus—is thrilling in- 
deed. Unfortunately, that about 
sums up the thrills, for elsewhere 
Bernstein delivers one of those 
heavy-handed, self-conscious, in- 
terminable performances he has 
perfected lately, obviously confus- 
ing ponderousness with profundity. 
Maybe you had to be there. D 


Jacques Halévy: La Juive José 
Carreras, Julia Varady; Antonio de 
Almeida conducting the Ambrosian Opera Chorus and Philharmonia 


‘ Orchestra (Philips; CD) @ The title of this mid-19th-century French 
and successful stage composer of his day never wrote another opera. 


work, a big hit in its day, translates as “The Jewess” in English—a 
word that has gone out of fashion, right along with Halévy’s opera. 
Not to be confused with the other operatic Halévy—Ludoviec, who 
cowrote the libretto for Bizet’s Carmen—Jacques Halévy was, along 


with Meyerbeer, the leading exponent of French grand opera, as well 
: as Bizet’s teacher and father-in-law. But tastes have changed, and al- 
though composers as disparate as Wagner and Mahler loved La Juive, 
Scala audience goes suitably wild at the end. (The opera is sung in Ital- : 
ian, of course; so much for Rossini’s French lessons.) Muti is a terrific 


modern audiences don’t. Not that they've had much chance, since 
the opera effectively has been out of the international repertory for 
a century or more. 

This studio recording is heavily cut (otherwise, the thing would 


: last as long as Gétterdéimmerung) but boasts some first-class singing 
from tenor José Carreras as the jeweler Eléazar and soprano Julia 
: Varady as Rachel, the eponymous heroine who, in the end, turns out 
Beethoven: Symphony No. 9 Leonard Bernstein, conductor (Deutsche : 
Grammophon; CD, T) ® Everybody loves a great photo opportunity, and ; 
what better one has there been lately than the demolition of the Ber- 


not to be Jewish atall. She’s actually the illegitimate daughter of the 
local cardinal (wouldn’t you just know it), raised by Eléazar—a fact 
that the jeweler reveals to Rachel’s real dad only after she is burned 
at the stake during a pogrom. Fun for the whole family in the best 
operatic blood ’n’ guts tradition. B+ 
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Ringside With Mike Tyson 


SPORTS 
With Mike Tyson. No Director Credited, 1990 HBO, $19.99 


WHEN A 13-YEAR-OLD delinquen 
named Mike ‘Tyson began his education as a 
boxer in an upstate New York foster home a 
decade ago, he learned as much about the sport 
from watching old fight films as he did from 
pounding the heavy bag. ‘Tyson developed an 


almost scholarly passion for boxing history by 


: of Jimmy Jacobs and Bill Cay 
: ton, who later became his c 


managers. : 
When HBO began develop- : 
ng a series of videocassettes : 
from the Jacobs-Cayton collec- 
ion in 1987, the pay cable ser- 
vice turned, naturally, to its star 
sports attraction for commentary. : 
'yson was a seemingly invinci- 
ble champion back then, and his : 
observations on some of history’s 
greatest fights carry a credibility 
not often seen in fight-clip : 
collections. i 
Iron Mike’s shocking loss of 
his heavyweight crown to James 
“Buster” Douglas adds unex- : 
pected poignancy to his com- 


: ments here, particularly when he : 


sampling the extraordinary 17,000-film library : 


pontificates about how past : 


TYSON: LORI GRINKER/CONTACT 


RINGSIDE WITH THE EX- 
GHAMP: HOW THE MIGHTY FALL 


champions could have avoided : 
upsets. He’ll have to eata lot of : 


these words. 

Although ‘Tyson has seen 
these bouts scores of times, he 
still marvels at the savage power 
of Rocky Marciano’s one-punch 
knockout of Jersey Joe Walcott 


in 1952, “the hardest punch ever : 


thrown in boxing history,” he 
says. His high voice brims with 
admiration as George Foreman 
nearly launches Ken Norton out 
of the ring with an uppercut in 
their ’74 title bout. 

But Tyson’s pugilistic skill 
and boyish enthusiasm are also 
drawbacks. His off-the-cuff com- 
ANTHONY HOPKINS AND CLAIRE 
BLOOM: PLAYING HOUSE 


DOLL'S HOUSE: MEMORY SHOP; HEARTS: PHOTOFEST 


mentary comes as fast as 
his fists once flew and 
can be difficult to follow. 
The significance and 
peculiarity of some 
events go unexplained 


as when ‘Tyson iden- 


moter Butch Lewis in 
one shot, but doesn’t ex- 
plain who Lewis is. One 
of ‘Tyson’s 
heroes, Roberto Duran, 
is oddly absent from the 
tape. And a “follies” 
segmentat the end is an 
embarrassing throw- 
away, as Tyson cackles 


ers and comedy bits. 
The quality of the 
footage is excellent, 
however, even the clip 
from 1899 of a James 
J. Jeffries heavyweight 
title match that was 
filmed with a camera 
concealed 
cigar box. 
Ofall the fights in this 
collection, ‘Tyson says 
he probably learned the 
most from Sugar Ray 


middle- 
weight championship to 


loss of the 


an unheralded Randy Turpin in 
1951. For several years prior to 
that bout, Tyson says, Robinson 
was “beating people easy. ..trav- 


eling all over the world, picking : 


up paydays, living the fast life, 


tifies flamboyant pro- : 


biggest : 


uncontrollably over ase- : 
ries of shopworn bloop- : 


inside a 


Robinson’s stunning : 


n@g taking [opponents] seriously. 
He had become cocky and over- 


: confident, and that’s why he lost. 


If [Robinson] could lose, every- 
one can lose. That’s why I take 
everyone seriously.” Maybe 
Tyson—the loser in the greatest 
upset in boxing history—should 
take another look at this tape. B- 


(Brian Moran) 


DRAMA 
Claire Bloom, Anthony Hopkins. 


: Directed by Patrick Garland, 


1973 (G) South Gate 
Entertainment, $69.95. 


IN 1973, two movies were 
made of Henrik Ibsen’s play A 


Doll’s House: One starred Jane 


Fonda and one starred Claire 
Bloom as the 19th-century rebel 
housewife, Nora. This week 
they’re in competition once 
more, as Bloom’s A Do//’s House 


: joins Fonda’s on the video store 


shelf. 

The Fonda version, which 
opens up the play by using shots 
of the great Norwegian outdoors, 
is a trifle livelier to look at. In the 
Bloom version, director Patrick 
Garland (working with a script 
adapted by Christopher Hamp- 
ton of Dangerous Liaisons fame), 
simply captures the brooding 
1971 Broadway performance of 
the play on film. 

This is the one to watch, for 
two reasons. First, its stagey 
sense of confinement perfectly 


TERTAINMENT 


NEWS& 
NOTES 


= How Bad Gould It Be? 
Hearts of Fire, the movie made in 


1987 featuring Fiona, British 


heartthrob Rupert Everett, Ron 


Wood, and demigod Bob Dylan 
as—imagine this—a veteran 
rocker, will at last be seen. The 
movie never made it to theatrical 
release—not a good sign—and 
was even withheld from video 
release. Until now. Warner Home 
Video has announced it will 

finally unveil the hot property 

on April 25. 

@ Wash, Cut, and Set 
the VGR |s ita plot to stop us 
from reading altogether? Video 
tapes may soon replace maga- 
zines in one of the last bastions of 
literacy: the beauty parlor. 
Murdoch Magazines is peddling a 
video series called Salon Network 
to upscale hair houses across the 
country. The tapes offer segments 
on fashion, travel, and lifestyle, 
based on articles in New Woman, 
Mirabella, and European Travel & 
Life. Producer Harold Klein says 
he's already swept up orders from 


3,000 salons. 
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serves a story whose whole point : 
is the way society closes in ona : 
housebound woman. The audi- : 
ence must experience Nora’s : 
cabin fever or they won't feel her 
relief when she slams that door : 
behind her in the famous finale. 
Second, the acting is nonpareil. 
Anthony Hopkins is wonderfully 
smug as Nora’s stifling banker : 
husband, Denholm Elliott scut- : 
tles with reptilian grace as the 
bitter underling who blackmails 
him, and Sir Ralph Richardson is 
most ghostly as the banker's : 
doomed friend Dr. Rank. : 

The main attraction, howev- : 
er, is Bloom. Check out the play 
of emotions across her face as 
she subtly examines the effect of 
her wifely wiles on her insuffer- : 
ably stuffy hubby. Bloom is : 
exquisitely precise where Fonda : 
is broadly approximate. Their re- : 
spective Noras demonstrate the : 
difference between an artist and 
a movie star. A- (Tim Appelo) 


TIME TRIPPERS IN MILLENNIUM: IT’S A WELL-COIFFED FUTURE 


offers neither the tension of a : 
: good plane-disaster movie nor : 
: the ingenuity of a smart time- : 


: travel tale. 


Millennium 

SCIENCE FICTION 

Kris Kristofferson, Chery! Ladd. 
Directed by Michael Anderson, 
1989 (PG-13) IVE, $89.95 


Put LE ARE fascinated by } 
plane crashes, right? And they : 
seem to love those Back fo the 
Future time-travel movies. So : 
why not combine the two suc- 
cess formulas into one big : 
movie? Someone did and Millen- 
nium is the unfortunate result. It 


CRITICAL MASS 


Heres how movie critics across 
the country rated this week's top 
Jive video rentals during their 
theatrical runs. 


Kristofferson, who boasts a 
: screen presence reminiscent of 
: abullfrog on tranquilizers, plays 
: a plane-crash investigator, and 
: Cheryl Ladd isa time-traveling : : 
soldier with a scary Joey Heath- : A Dangerous Life 
: erton-like futuristic coif. Herjob : ry pRAMA 


is to keep Kristofferson from : Gary Busey, Tessie Tomas. 
finding the stun gun the previ- : : 4 


ous futuristic team accidentally 


left aboard the crashed plane. 


Unaccountably, she falls in 
: love with the warty old croaker. 
i When he tells his superiors that 
he believes in invaders from the 


INDIANA JONES, LAST CRUSADE 


LETHAL WEAPON 2 


TURNER & HOOCH 


UNCLE BUCK 


PARENTHOOD 


MARCH 9, 1990 


future who are benignly in- : 
volved in present-day air disas- 
ters, she rescues him as his career 
: goes down in flames. 

But who’s to save him from : 
the consequences of movies like 
: Millennium? D (TA) 


Directed by Robert Markowitz, 


: 1988, J2, $79.95 


about the chaos in the Phil- 


sination of dissident politician 


Benigno Aquino and the 1986 : 
coup that elevated his widow, : 
Corazon, to the country’s presi- ; 


: dency manages to be fairly : 


exhaustive with the facts—and 
fairly exhausting on the senses. : 
The made-for-cable movie : 


: does give a more or less coherent : 
shape and texture to the fre- 
: quently bewildering and often : 
: overwhelming events surround- : 
ing the fall of the Marcos regime, 
: and you do feel much of the ten- 
: sion and electricity of those scary 
: days. But in their zeal for detail, : 
Lie LUMBERING docudrama 
: (The Deadliest Season) and writer 
ippines between the 1983 assas- 
: Living Dangerously) have given 
: the march of history a painfully 
: heavy tread. Worse, they’ve 
: mixed these events up with | 
! a love story involving a 
: married television newsman and 
: a left-wing Filipino revolution- : 
: ary. As the newsman, Gary : 
: Busey brings a surprising sense : 
: of mildly tarnished heroic gravity : 
: tothe proceedings. And actress 
: Tessie Tomas manages to 
: steal the show as the tacky, 
: imperious Imelda Marcos with- 
: out giving in to the temptation : 
: tocamp it up. : 


both director Robert Markowitz 


David Williamson (The Year of 


: When A Dangerous Life aired : 
: originally, it was in two nights, : 
: and you didn’t mind this sprawl. ; 
: But it’s hard to take in one sit- : 
: ting. By the the end, you almost 
: feel a surge of relief over Cory’s 
: triumph. Then you remember: : 
: She’s got problems of her own : 


: now. B- (Gene Seymour) 


Seantlal in a 
- Small Town 


? DRAMA 

: Raquel Welch. Directed by 

: Anthony Page, 1988, Vidmark, 
! $89.95 


video bait-and-switch: From the : 


: cover shot of Raquel Welch ina 


: $174.95) The toon titans star in 


: skimpy bustier and the promi- 
nent “uncut/unrated ” notice on : 


: the box, the average video cus- 
: tomer might assume we're deal- 
: ing with some fairly steamy fare 
: here. In fact, the only scandal is: 
i that this isa tame made-for-TV : 
movie that would barely rate a 


: PG ifit played in theaters. 


: Welch plays cocktail waitress 
: Leda Beth Vincent. When her : 
: daughter, Julie, picks up some : 


: outrageous anti-Semitic ideas at 


i school, Welch bravely takes on 


: the school board. 


: None of the characters says 
i anything illuminating about | 
: prejudice, but they sure do act : 
: upastorm., At times Welch rises 
: above it all, but the Raquel we | 
: know rides in limos, wraps up in 
: a fur, and poses for Vanity Fair. 


: Isn’tita bit much asking viewers 
: to listen to her say, “Aw, Punkin’, : 


: I’m ever’body’s favorite wait- 


i ress”? C- (Jess Cagle) 


coming 


Brian De Palma’s controver- 
sial Vietnam movie Casualties 
of War (RGA/Columbia), star- 
ring Michael J. Fox and Sean 
Penn, debuts on video. 


i H : Notable tapes and reissues out now 
: Tlere’s A CLASSIC case of | 


PETER 
JENNINGS: 
GUN 
DEBATE 


America’s most curable 
plague. 

@ Little Monsters 
(MGM/UVA, $89.95) Fred 
Savage, the everykid of TV’s 
The Wonder Years, meets a 
helpful guide (comedian 
Howie Mandel) to the 
monster populace lurking 
under his bed. 

@ The Maverick Queen 
(Republic Pictures, $14.95) 
As Butch Cassidy’s saloon- 
keeper pal and the Sundance 
Kid’s beloved, Barbara 
Stanwyck makes Katharine 


: Ross look like a simpering wimp. 
: @ A Stolen Life (MGM/UA, 
: $19.95) Here you get two Bette 


: Davis performances for the price 


Bugs vs. Elmer (/GM/UA, 


this chase scene that never ends. 


@ First Ladies (/P/, $19.98) 


of one: She plays identical twins 
: fighting over Glenn Ford’s 

; affections. 

@ Welcome to Spring Break 


The 45 first mates and their 
travails, courtesy of ABC. 

Guns (MPI, $19.98) ABC 
News anchor Peter Jennings 


hosts this recent special on 


-_ 
. 


| 2) 1) on) 


ah 
o 
bs 


JENNINGS: KEN REGAN/ABC; CURRY: JAMES SMEAL/GALELLA LTD 


: (IVE, $89.95) For coeds in 

: Florida, life’s a beach—and then 
you meet Ed Diablo, undead 
psycho biker and all-around 


i party pooper. 


TOP TAPES 


RENTALS 
Lethal Weapon 2 (Warner) Mel Gibson 
Indiana Jones and the Last Crusade (Paramount) 
Parenthood (/CA) Steve Martin 
Uncle Buck (/CA) John Candy 
Turner & Hooch (Zouchstone) Tom Hanks 
When Harry Met Sally... (Ve/son) Billy Crystal 
The Karate Kid Ill (RCA/Co/umbia) Ralph Macchio 
Kickboxer (HBO) Jean-Claude van Damme 
Weekend at Bernie’s (/VE) Andrew McCarthy 
Roadhouse (/GM/UA) Patrick Sawyze 


MUSIC SALES 
New Kids on the Block: Hangin’ Tough Live (C/V) 
Janet Jackson’s Rhythm Nation 1814 (AGM Video) 
New Kids on the Block: Hangin’ Tough (CA/V) 
Bobby Brown: His Prerogative (/CA Music Video) 
Paula Abdul: Straight Up (Virgin) 
Bon Jovi: New Jersey-The Videos (Po/yGram) 
Rolling Stone: The First 20 Years (4/GM/UA) 
Paul McCartney: Put It There (Po/yGram) 
Milli Vanilli in Motion (6 West Home Video) 
25 x 5: The Continuing Adventures of the Rolling 
Stones (C/V) 


SOURCE: VIDEO BUSINESS 


ENTERTAINMENT 


NEWS @NOTES 
@ Conway Titters Home 
video has been very, very good to 
Tim Conway. His series of low- 
budget 
humor 
tapes, 
including 
Dorf on 
Golf, 
has sold 
350,000 
copies. So when TV syndicators 
didn't exactly embrace his 
proposed series Tim Conway's 
Comedy Review...’Scue Me, he 
decided to take his show straight 
to tape. Conway hopes to have 
the tape in stores by spring. And 

if that doesn’t work? Well, 
Conway's fourth Dorf cassette, 
Dorf Goes Auto Racing, is due out 
this April ($29.95). 

@ I'm Just a Sweet 
Reptilian The Easter Story, 
the ninth video in Hanna-Barbera’s 
animated Bible story series, 
appears this month starring the 
voices of Richard Thomas 
as...well, you-know-who 

alongside Adrienne 
Barbeau as Mary 
Magdalene, and Tim 
Curry (right) as 
Judas. Not to cast 


doubts on Curry’s 


eternal well-being, but he 
did play a serpent in the series’ 


last tape, The Creation. 
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THE LIFESTYLE RESOURCE © 


ne Lifestyle Resource gives you the facts necessary to make an informed purchase. Your satisfaction is our primary concern. [f your purchase 
doesn't meet your expectations, return it in original condition within 30-days for prompt refund. 


A WATCH FOR ALL REASONS 


CAB DRIVERS’ SECRET 


4 = q New York City 
cab driver tipped 

us off about the 
Wooden Bead Seat’s 
a “mystical” massag- 
ing action. It enables 
J you to sit for long 
periods of time with- 
out discomfort or 
fatigue — whether 
you're at a desk or in 
traffic. It works like 
modern-day acupressure, gently massaging your 
back and legs, stimulating tired muscles and 
improving circulation. It creates a “zone of 
comfort” between you and the seat, allowing air 
to circulate so you stay cool in summer and warm 
in winter. The Wooden Bead Seat has health 
benefits, too. It’s recommended by chiro- 
practors because it supports the lower 
back and helps improve posture. The 
smooth lacquered wood beads are 
handstrung with flexible, heavy- 
duty nylon cord. Our 
Wooden Bead Seat will 
keep you comfortable 

. all year long. $29.95 


) |) #690. Share the 
J comfort —two for 
©) $49.95 #2700. 


THE LIFESTYLE RESOURCE™ 


his handsome digital-analog chronome- 
ter will swim with you (to a depth of 150 
feet), fly with you, calculate your speed, wake 
you in the morning, and tell you the day and 
date. A push of a button will convert the 
digital display to 24-hour timekeeping. All 
} functions—digital and analog timekeep- 
5| ing, calendar, alarm, chronometer and 
4) tachymeter—are powered by a highly 
4 accurate electronic quartz movement. The 
analog hands and hour markers are lumi- 
nous, The stopwatch times to Yiooth of a 
second, and the rotating bezel can be used 
for such practical matters as telling you 
when the parking meter will need another 
quarter. Adjustable fit. $39.95. Teflon- 
coated durable black-matte anodized 
stainless steel #1051; Stainless steel and 
gold-plated #1061. 


TAKE YOUR CONTACTS 
FOR A SPIN 


(ore lenses-so convenient to wear...so 
inconvenient to clean! The FDA found the 
risk of eye damage to be significantly reduced by 
proper lens care. The Clensatron; developed 
specifically to minimize problems of lens care, 
is clinically proven to offer contact lens wearers 
an alternative to the traditional, “finger-rub- 
bing” method which can easily scratch or tear 
lenses. Revolving at a rate of 300 cycles per 
minute, it thoroughly scrubs both sides of both 
lenses in just two minutes, removing protein 
deposits and other contaminants that may dam- 
age your eyes. The New York Times recently 
reported that extended-wear lenses should also 
be removed and cleaned on a daily basis in order 
to prevent infection. Works with hard, soft and 
gas-permeable lenses. Com- 

pact enough for travel, <i 

the Clen- -~ Dac 
satron f= 
uses two 
AA bat- 
teries. AC 
adaptor = 
included; UL 
listed. Manu- 
facturer’s 1-yr. 
warranty. , 
$59.95 #2680. A - 


wv 


a 


— | 


FOR FASTEST SERVICE 24 HRS A DAY 


* DEPT. EKYC20; 921 EASTWIND DR. SUITE 114: WESTERVILLE, OH 43081 


SEND TO (PLEASE PRINT) 
ADDRESS 


ALLERGY AND COLD BUSTER 


major scientific breakthrough — The 
Viralizer System — gives you relief from 
cold, sinus and allergy symptoms. It’s the newest 
development of a concept pioneered at the 
Pasteur Institute in Paris. The cause of the com- 
mon cold is the heat sensitive Rhinovirus family 
which lives and multiplies in the nose and throat. 
Viralizer delivers a gentle, controlled heat which 
penetrates the nose and throat and dispenses either 
of two mild, over-the-counter, medicated sprays. 
Vira-Spray I is an analgesic, anti-bacterial spray. 
Vira-Spray II is a decongestant that relieves nasal 
congestion due to colds, hay fever, sinusitis or 
allergies. The Viralizer can produce effective relief 
by using it for only a few minutes, several times a 
day. Clinical tests prove the Viralizer System 90% 
effective in treating symptoms of upper respira- 
tory infection. Doctor-recommended, the Viralizer 
works in 24 hours or less without 
spills. Safe for children and adults. 
Comes with a 
3-pack refill of 
Vira-Sprays. 
$39.95 

#1691. 


SHARPER THAN A RAZOR 


he Chef’sChoice Diamond Hone Sharpener 

Professional Model 110 represents the latest 
advancement in knife sharpening from Edgecraft. 
It sharpens the entire blade length of kitchen, 
pocket, fillet and sporting knives to better-than- 
razor sharpness in about a minute. Says world 
renowned cookbook author Craig Claiborne, “the 
Chef’sChoice Professional Model 110 represents 
the greatest achievement in sharpening technol- 
ogy that I have ever come across’ Manufacturer's 
2-yr. limited warranty, UL listed, measures 9” x 3°” 
x 414" $79.95 White #2451. 


800-872-5200 


CREDIT CARD ORDERS - CALL TOLL FREE 


Tem No, | QTY. DESCRIPTION ITEM PRICE | TOTAL PRICE 


CITY 


OO CHECKORMONEYORDER O MASTERCARD © VISA CO AMEX 


ACCT. # 


ORDER WITH CONFIDENCE 


© Most orders ship within 48 hours of receipt. 


® Credit Card orders billed only upon shipment. 


® No risk 30-day return privilege. 
THE MEDIA DEVELOPMENT GROUP 


SIGNATURE 
EXP. DATE 
Upto $20 


$20.01 to $30 
$30.01 to $40 


$ 3.95 
$ 4.95 
$ 5.95 
$ 6.95 


Shipping Charge covers UPS, handling and insurance for guaranteed delivery. 
UPS Second Day available for an additional $7.50 per order. 


$50.01 to $60 
$60.01 to 
$70.01 to 


Over $100 $12.95 
Canadian residents we cannot accept mail orders, please call (614) 794-2662. 


SHIPPING 
(See table 
at left) 


TOTAL 


©1990 C163 ADVERTISEMENT 


$70 
$100 


— 
ce 


PRINT 


The Town That Got Out of Town 


BY ROBERT PRIEST 
David R. Godine, $14.95; All ages 


THERE’S NO THERE THERE: 
BOSTON CHARMINGLY EMPTIES 


What happens when the 


: whole city of Boston floats up 
: the coast to Portland, Maine, 
: makes fora tall tale that’s bound 
: to bea hit with adults and kids. 
It’s A HOT LABOR Day weekend in | 
> trations: Skyscrapers float 
Boston, and everyone gets out of town; even the : 
: and roads and stairs are left be- 
dinosaurs in the museum get bored, pack their : 
: nected to nothing. Best of all is 
bags and radios, and hit the road. So—why | 
when Boston buildings have a 
not?—the buildings decide to leave too. | 


Most of the kick is in the illus- 
serenely past someone’s window, 
hind, with pipes and wires con- 
the quietly lunatic moment 


good, gossipy visit with old Port- 
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land friends. Churches discuss 


religion, the tallest buildings : 
muse about the air quality, and 
libraries exchange journals by 
scooting a cart back and forth. A 


(Michele Landsberg) 


PRINT 


Rainbow Crow 


BY NANCY VAN LAAN 
ILLUSTRATED 

BY BEATRIZ VIDAL 
Alfred A. Knopf, $12.95 

Ages 4 to 10 


Beatriz Vidal evokes a landscape 


alive with delicately drawn birds : 


and other animals. 


‘The warm, happy time “be- : 
fore the Two-Legged walked : 


: the first snow falls and nearly : 
buries the smallest animals. 
Rainbow Crow, the most beau- : 
tiful and melodious of all the : 
birds, flies to the Great Sky Spir- 
: itand wings back with the gift of: 
: fire to melt the snow. : 
: Crow saves his friends, butat 
: the cost of his beauty. The | 
: smoke and flames have black- 
: ened his glorious feathers and 
: burned his voice to a croak. | 
: Crow is devastated until the | 
: Great Spirit tells him his black 
feathers will shine with the re- | 
: flection of all the colors on Earth. 
A NATIVE AMERICAN tale, 
Rainbow Crow \s one of the finest 
of its kind. In soft, radiant colors, 


What distinguishes this book 


is the clear, calm beauty of its 
pictures and the story’s complex 
: emotions. The simple narrative 
strikes a chord of childlike won- 
: derat the discovery of the natu- 


ral world, the warmth of friend- 


the earth” is threatened when : of pride in one’s identity. A (ML) 


Angus Lost 


BY MARJORIE FLACK 
Doubleday, $12.95 
Ages 3 to 7 


M ARJORIE FLACK, who died in 1958, was one of Amer- 
ica’s most productive and beloved author-illustrators for chil- 
dren. Her picture books about Angus, an irrepressibly curious 
Scottish terrier, are now lovingly reissued in their original 
1930s format. 

Clarity and simplicity were Flack’s great strengths as a 
storyteller for the very young. Generations of librarians and 
kindergarten teachers, as well as their audiences, have 
cherished the Angus stories for their gentle narrative excite- 
ments, which seem so perfectly attuned to the perceptions 
of small children. 

In Angus Lost, the little dog ventures out his front gate for 
the first time to explore the big world. Carried away by his 
sense of discovery, Angus wanders too far and gets lost. By 
the time he endures some mildly scary adventures and finds 
his way home by following the milk wagon, he’s ready to en- 
joy the comforts of the familiar. The realistic illustrations of 
“30s life will delight nostalgia-loving adults as well as children. 
‘The rounded automobiles and horse-drawn milk wagons pos- 
itively radiate the feel of a more reassuring era. And the pacing 
of the pictures—color alternating with black and white, 
scenes of quiet anticipation followed by lively activity—is ide- 
al for holding the interest of the youngest readers. A (ML) 
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: AS SLOW AS SWAMP WATER 


MUSIC 


Pereival the Froggy 


: DAVID CONNOLLY 
ship, and the tentative dawning = jfysic for Little People, 
$9.95 cassette 


i Ages 3 to7 


Dae MUSIC IN this “Nature 
: Musical from the Bayou” (as it’s 
: billed on the cover) bubbles up 
: from the narrative the way mud 
: bubbles up from a swamp: It’s ; 
: not dramatic, but it sure sounds 
: natural. The production is so 
: redolent of the slow and easy | 
: South that halfway through you 
: may find yourself napping on : 
: the old bayou. 
:  Inan extended musical story 
i narrated and sung by David : 
: Connolly, Percival is a kind of 
: froggy Huck Finn (or at least a 
: froggy Peter Rabbit). He suc- | 
: cumbs to his pubescent frog im- 
: pulses and leaves the safety of 
: his lily pad. : 
: Outin the real world, Percival: 
: runs into, and spends a lot of 
: time running away from, a : 
: friendly gang of children. The : 
: humans, mainly a boy named 
: Filbert and a nanny named : 
: Juanita, could be worse; still, : 
: frogs and humans don’t mix. At 
: his lowest ebb, Percival finds : 
: himself in a dark, lonely shoe- 
: box, with “a big ol’ froggy tear 
> come fallin’ right out of his eye.” 


The musical is so benign it’s : 
: disturbing. There’s no suspense 
: here. Inoffensive at best, Perci- 
val takes an old, old story idea 
(the misadventures of a misbe- 
having child) and does nothing 
: new with it. C+ (Susan Stewart) 


: MUSIC 


American Children 


VARIOUS ARTISTS 
Alacazam!, $9.98 cassette 
Ages 2 to 12 


|. ONE GREAT piece enough | 
: to make you buy an album? In : 
: this case, yes. The title song here 
is SO moving, so heartwarming, 
: so...right, it gets the highest : 
praise I can muster: It could be 
a Coke commercial. : 

“American Children” fea- 
: tures Richie Havens and his gui- 
: tar, with accompanying vocals by 
: ahost of talented singers, among; 
: them Maria Muldaur and Taj } 
Mahal, and a full gospel choir. 
: The melody is simple, mourn- | 
ful, and reminiscent of the big 
Live-Aid song “We Are the : 
World.” The song's message is 
even simpler: Everybody's dif- 
ferent, but everybody “hopes for 
peace.” Peace would be nice, 
but at the very least [ hope for 
another song this beautiful ina 
: few years. 

The title cut would be : 
enough. But there is more here. 
Muldaur’s rendition of Bob : 
Dylan’s “Pll Be Your Baby } 
Tonight” strips the song of sug- 


gestiveness and turns it into a 
lullaby. It was a little weird to 
: hear my 2-year-old yelling, 
“Baby tonight!” for hours after 
hearing this, but I guess that : 
means it’s a hit. : 

‘Taj Mahal contributes his 
sweet “Deva Devalita,” and : 
Dave Van Ronk sings a toddler 
self-esteem number called “I’m 
Proud to Be a Moose.” 

And then there is the witty, 
bluesy Fred Koller’s “You Got to 
Relax,” which is addressed toa } 
: stressed-out preschooler. It’s : 


: hilarious: “Relax your belly, : 


: strawberry jelly,” Koller growls. 


It’s no Coke commercial, but it 
relax. A (SS) 


TELEVISION 


Encyclopedia Brown 


; HBO, Fri., March 9, 8-8:30 p.m. 


H BO AIRED an Encyclopedia 


A SMART-ALECGK ENCYCLOPEDIA 


: tigations by the boy detective, | 
: wading pool, en route to the : 
: shore, singing as they go. 
: Many of the songs, performed 
: by the kids with either Barney or : 
Sandy Duncan, are old favorites 
mysteries. HBO's interpretation : (“[A Sailor Went to] Sea, Sea, 
: Sea,” “The More We Get To- : 
gether”). The arrangements are : 
lively and smart—definitely : 


: created by writer Donald J. 
: Sobol for the young-adult set. 
i Sobol’s creation is a smart kid 
: who updates Sherlock Holmes’ 


powers of deduction to solve : 


: of the character, however, trans- : 
: forms E.B. into a little wiseguy : 
: grappling with UFOs, ghosts, : 


: and loony inventors. 


: This debut episode is typical: : 
: While on a camping trip, En- : 
: cyclopedia encounters an eccen- : 


tric toy-maker who lives in the 


woods, as well as a flying saucer : 

piloted by a green alien ina cow- 
: and the flowers are a burning : 
yellow. As mom Sandy Duncan 


boy outfit. 


The episode was directed by 

: “Savage” Steve Holland, who 
: wore out his television welcome : 
: with The New Adventures of Beans 
: Baxter, an early series on the Fox 
network that strained for wacky 


hipness and failed miserably. 


ENCYCLOPEDIA: MICHAEL GRECCO 


: Holland has directed Ency- 
: wriggle your elbows, think of : 


clopedia Brown the same way, fill- 


ences to David Letterman and : 
: Pee-wee's Playhouse. 
:  It’stoo hokey for its intended 
: audience. There’s nothing clas- : 
: sic about Sobol’s books, but | 
: HBO would do better to restore 
some of the more cerebral spirit : 
: of the stories to its adaptations. 
i C- (Ken Tucker) 

: Brown adventure last year, and 
: the response was positive : 
: enough to lead to six new inves- ADa at the Beac 
: | -ADay at the Beach 
i Kids Edutainment Video, 

: $14.95, 30 min. 

; Ages 2 t0 8 


VIDEO 


ihe LATEST IN a series : 
: called Barney & the Backyard 
: Gang, A Day at the Beach is the 
: story of brother and sister 
: Michael and Amy and four | 
: neighborhood friends. With the 
: help of Barney, a small stuffed 
: creature who is magically trans- 
: formed intoa life-size talking di- 
: nosaur, they imagine themselves 
: enjoying day at the beach. The 


next thing they know, they’re 


foot-tapping material. 


The video is visually interest- : 
ing, too: The sets look fake in 
the extreme. (“It’s fiction!” my 
: 6-year-old cried delightedly.) In: 
the kids’ small backyard, the As- 
troturf shimmers vividly green 


fills the wading pool and absent- : 
mindedly sings a pretty song, 
you almost expect munchkins to : 


start popping out of the bushes. 


Instead, her two children, : 
Michael and Amy, come crash- : 


: ing into the pool and begin bick- : 
: ering. A Day at the Beach is anice : 
: ing the half-hour with corny ; 
: sight gags and obtrusive refer- | 
: made this stressed-out listener 


combination of exotica and real- 
ity, and Duncan is unexpectedly 
pleasing in a perky sort of way. 
: B+ (Valerie Monroe) 


VIDEO 


Baby Songs 


Hi-Tops, $14.95, 30 min. 
i Ages infant to 6 


B Baby SONGS, produced by 


two mothers of young children, 
: many of the songs have a mes- : 
: sage, cleverly reinforced by the : 
: action. 
: One of my favorites in this 
: collection of 10 music videos, : 
“Today I Took My Diapers : 
Off,” shows toddlers admiring : 
the way their “pants are not : 


puffed out in back,” and wee 


there forever”) and “Security,” 


wants to wash from a toddler. 


Ican’t imagine that kids at the 
low and high ends of the recom: 
mended age range would get : 


SCALING THE 
MUSICAL HEIGHTS: 
THE WITTY AND WISE BABY SONGS 


much out of this tape. (Would 
you prop up your infant in front 
of the VCR? Wouldn’t 5- or 6- 
year-olds find these songs too 
babyish?) But a toddler might 


geta big kick—and a good hit of; 
reassurance—from some of : 


these pleasant songs. B+ (VAL) 


ENTERTAINMENT 


VIDEO 


Kidsongs: Gars, 
Boats, Trains 
and Planes 


Warner/Reprise, $14.98, 25 min. 


: Ages 2 to 10 


Worn OF MOUTH was pos- 
itive about the Kidsongs tapes, so 
I was eager to try one out. It was 


: a great disappointment. 


A group of kids, on an adven- 
ture with mischievous Uncle 
George, get to ride on various 
kinds of vehicles. But the songs 
and the visuals are so bland 
they’re irritating. The musical 
arrangements, including a life- 
less rendition of “Up, Up and 
Away,” are unimaginative and 


: watered down. 
kids happily getting on and off : 
potty seats. Other message songs 
include “My Mommy Comes 
Back” (as opposed to “drops me 
off at day care and leaves me : 
: along, and often dances—some- 
which I liked for the waltzlike 
melody, and also for the shot of : 
: adad tying to wresta blanket he ; 
flying through the air in their : 


But [ have a bigger problem. 
Why, if you wanta child to enjoy 
music, give itto him ina diluted 
form? When my son puts on an 
audio tape, he usually sings 


times furiously—around the 
room, The music is in him. A 
child watching a tape of other 


: children performing songs is 


much more passive. He focuses 
on the TY, diminishing the way 
the music gets into his spirit. 


There’s also a promotional 
piece at the end of this tape, 
with Mariette Hartley, sur- 
rounded by kids, pitching A7d- 
songs tapes. It’s as bad as any Sat- 
urday-morning commercial— 
the producers ought to be 
ashamed. D (VA) 
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REG KELLY, LATIN TEACHER: 

The Talisman by Sir Walter Scott. “East: 
meets West, and what we see come out of 
it is friendship. It’s got fighting, intrigue, 

romance. But above all, it’s got honor.” 

5 
FATHER RICHARD POLAKOWSKI, 
ENGLISH TEACHER: 
The Adventures of Huckleberry Finn by 
Mark Twain. “I think every kid should 
read it. Twain broke molds. Youhavea_ : 
wonderful portrayal of Jim, a man who 
teaches Huck about friendship.” 
¢ 
PAUL DIEHL, SPANISH TEACHER: 

Don Quixote by Miguel de Cervantes. “I 

can just picture the windmill scene. 

Quixote sees one thing and it’s actually 

something else. If that isn’t a classic, 
nothing is. | can just see the pictures.” 


Speaking 
Volumes 


After Ahab and Miss Havisham, 
who ought to bein pictures? 


THE NEW CLASSICS ILLUSTRATED series 
: includes six announced titles, Mody Dick and Great 
Expectations among them. There are, of course, many 
: classic tales which have yet to be illustrated—shelves 
: of them. To narrow the field, we asked a few staffand 
: faculty members at the University of Detroit Jesuit 
: High School and Academy for their ideas on what : 
: should next get the Classics I//ustrated treatment. ' 
: (They are listed as they appear, from left to right.) 
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PHOTOGRAPHY BY 


JOHN TENBUSCH, ENGLISH TEACHER: 
“None of them. 

Let them read, not look at pictures. They 
have too many pictures on TV. That’s 
what’s messing them up. They can’t eat 
pabulum all their lives.” 

5 
VIRGINIA STRZALKA, LIBRARIAN: 
War and Peace by Leo Tolstoy. 

“No. 1, the Soviet Union is now in the 
limelight. No. 2, it would build up global 
relations.” 
¢ 
SUE MARCOUX, THEOLOGY TEACHER: 
“Not the whole Bible, but the 
letters of St. Paul. It could take ona 
whole different meaning— 
that it isn’t just something you read in 
Catholic school in Bible class. The Bible is 
literature, so why not?” 


RICHARD HIRNEISEN 


GeT REAL. 


ATHLETIC SHOES FOR THE WAY PEOPLE REALLY LIVE. AT LEAST MOST PEOPLE. 


APR 


Super Slims 


SURGEON GENERAL'S WARNING: Quitting Smoking 
Now Greatly Reduces Serious Risks to Your Health. 


j 
4s 


VE ALMOST 50%! 


(Yes! Send me 4 FREE ISSUES of ENTERTAINMENT WEEKLY. 
Then I'm guaranteed the Charter Rate of only 99¢ an issue— 
ALMOST 50% OFF the $1.95 cover price—for | year (52 issues). 
If | choose not to subscribe, I'll return your bill marked “cancel”, 
and | will owe you nothing at all. The FREE ISSUES are mine fo 


_ eee keep, no matter what. EWAC3R3US 


EWAC3S8CA 
Name (please print) 
Address 
City State Zip 
alleen cpl WEEKLY is tye weekly, 
SEND NO MONEY NOW ond ENTERTAINMENT WEEKLY'S basi rates 
99¢ an issue. Rates good in U.S. only. 
EW35H {In Canada, $1.19 an issue.) 
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entertainment 


PO BOX 60898 
TAMPA FL 33660-0898 


Take 4 Issue 


2) AS \ 4 LIYES. 

\Sl a # Send me 4 FREE ISSUES OF ENTERTAINMENT WEEKLY. 
WN \ \ Then I'm guaranteed the Charter Rate of only 99¢ 
an issue - ALMOST 50% OFF the $1.95 cover price— 
for 1 year (52 issues). If 1 choose not to subscribe, 
I'll return your bill marked "cancel" and I will owe 
you nothing at all. The free issues are mine to 
keep, no matter what. 


(please print) 
ENTERTAINMENT WEEKLY- Address 
it's the hot new magazine 
that's fast, feisty and fun. 
It's your best single source = Secu =e 
for the very best bets in EWAC3P7US 
ucssees EN pe pie ee = EWAC3Q5CA 
eos, home electronics an 
more. Let Entertainment (iconede$1.t9anuowe.) etd aalachaoda edt adhd es bordel token tiv nal valor! 


Weekly help you make the 
most of your free time at 
great savings! 


| | | AFFIX 
POSTAGE 


HERE 


entertainment 


PO BOX 60888 
TAMPA FL 33660-0888 


Detach and Mail 


PALS (S. YOUR TLCKET TO 


entertainment 


C) YES! 

Send me 4 FREE ISSUES of ENTERTAINMENT WEEKLY. 
Then I’m guaranteed the Charter Rate of only 99¢ an issue 
—ALMOST 50% OFF the $1.95 cover price—for 1 year 
(52 issues). If | choose not to subscribe, I'll return your bill 
marked “‘cancel”’ and | will owe you nothing at all. The free 
issues are mine to keep, no matter what. 


NAME (please print) 
ADDRESS 
CITY STATE 
ENTERTAINMENT WEEKLY is published weekly, except for two Issues combined in one at 
oor ond. ENTENTAOIORENT WESSLY s best es 904 ox loots. Robe goodie U.S. ony. 
(In Canada, $1.19 an issue.) 
ie 
0/y OFF EWAC3M4US 
ALMOST 50% OFF EWAC3N1CA 


PLEASE 
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STAMP 
HERE 
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PO BOX 60898 
TAMPA FL 33660-0898 


PEE Ce 


Computer scanning is one of the latest methods used to test UFO photos for authenticity. 
Remarkably enough, this photo passed the most rigorous test-the enhanced color contours 
confirm the object's 3-dimensional nature. 


TAKE A SERIOUS LOOK AT 
A WORLD THAT CAN 
NO LONGER BE IGNORED. 


EXAMINE YOUR FIRST VOLUME FOR 10 DAYS FREE. 


Find out why you may live in a universe more mysterious —and more 
incredible — than you ever imagined. Examine your first volume now. 


Yes, | would like to journey beyond everyday experience and explore 
MYSTIC PLACES for 10 days free as an introduction to the MYSTERIES 
OF THE UNKNOWN series. | agree to the terms described in the 


accompanying ad. D7DEV1 
Name 

Address Apt. 

City 

Staie/Provinee Zip/Postal Code loan finger 


All orders subject to approval. Price subject to change. 
Canadian residents mail form in envelope. | | M E 


MYSTERIES OF THE UNKNOWN 


A SERIOUS LOOK AT A WORLD THAT CAN NO LONGER BEIGNORED. BOOKS 


BUSINESS REPLY MAIL 


FIRST-CLASS PERMIT NO. 659 RICHMOND, VA 
POSTAGE WILL BE PAID BY ADDRESSEE 


TIME: 
LIFE 


BOOKS 
Time-Life Books 
1450 E. Parham Road 
Richmond, VA 23280-9983 


NO POSTAGE 
NECESSARY 
IF MAILED 


IN THE 
UNITED STATES 
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SAVE 

ALMOST 

Your LAST CHANCE to ta 
tell us where you stand eee : 
| | 
| NO | 
| 
This is your final opportunity to keep EnrerrainMENT agile aia 
Weekly coming without interruption. Say ‘‘YES’’ | ED | 
today, or stay bored the rest of the year. | : 
ee ae 


The choice is yours. If you want to stay enthralled. . excited. . .absorbed and satisfied, affix 

the DAZZLE sticker to the card below. That way you'll receive 52 more sizzling issues of 

ENTERTAINMENT WEEKLY—Without interruption. And you'll save almost 50% OFF the cover price. AND 
On the other hand, if you want to risk being bored for the whole year, use the second sticker. | 
We promise no one will come and force you to have a good time! 


So enjoy your FREE issue. And then tell us where you stand! WON'T 


Detach here and mail lower portion 


LAST CHANCE FOR NON-STOP ENTERTAINMENT = -~-~~~>x. 
CHARTER SUBSCRIPTION RESERVATION CARD 


LJ YES. send me 52 more dazzling issues of EnrertainMent Weekty. As long 
as I return this Card by the date indicated, I am guaranteed uninterrupted 
delivery. Not to mention almost 50% OFF the cover price. I’ll pay just 99¢ an 
issue—a savings of 96¢ a copy! 


ee th Le | 


OUR CHARTER SUBSCRIPTION GUARANTEE: If ENTERTAINMENT WEEKLY ever fails to amuse, delight 
and inform, just give us the word. We'll refund the difference on all unmailed issues. GUARANTEED. EW32H 


ae ce oe a ee cd 


7 ways you will be DAZZLED. 
ASTONISHED. INTRIGUED. 
And most of all ENTERTAINED! 


Peig Screen award Winning 


Blockbusters. Television. 
You'll get the big picture. . .on the screen MibaJ Find the tops and avoidthe flops. . . 
and behind the scenes. Today’s top with our season’s previews. And 
movies previewed and rated for you by capsule reviews that cover up to 20 
a team of the nation’s toughest critics! shows a week! 
:' : 

©)Spectacular 

Videos. 


Stay in the know. ENTERTAINMENT 
WEEKLY reviews all the season’s winners 
and losers. We'll even clue you in on 
little known gems to rent when the 
blockbusters are checked out. 


DON’T STOP HERE, 
The excitement 
continues on the 
next page! 


_ -— | | | NO POSTAGE 
aah FOR NENT uae 
BUSINESS REPLY MAL Oo-———_ 
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entertainment 


PO BOX 61888 
TAMPA FL 33661-1888 
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@ e 
Hi-Tech Magic. 
Know what to buy. . .and when. Stay 
in tune with today’s top technology. 
Whether it’s VCR’s. CD Players. Speakers 
or Tuners. 


The Hottest 
Sounds Around. 


We'll keep you in the groove. . . by alerting 
you to all the CDs, tapes, records, music 
videos and concert tours you won’t 

want to miss. 


Stirring 
Besisellers. 


Slick mysteries. Steamy Romances. 


Sian Look oes be ie heats on Fun for the World’s 
ee ee | Toughest Critics. 
A “mini-magazine” tucked within the 


pages of ENTERTAINMENT WEEKLY helps 
you find top quality entertainment for 
your kids. And tells you what to avoid! 
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ACT TODAY. . .AND SAVE ALMOST 50% 
OFF THE COVER PRICE. 


The only magazine that puts the whole entertainment 
world in perspective. 


entertainment 


Dear Entertainment Fan, 


You like excitement, right? You masts OF yo? wouldn't have requested 


g 
this FREE sample of ENTERTAINMENT WEEKLY - 


Well, we won't disappoint you: Because between these two covers is 
the dazzling new magazine that points you to the kind of entertainment that 
meets your most demanding standards+ 


ENTERTAINMENT WEEKLY is the only magazine of its kind. No other 
publication puts the whole entertainment world together for yous From 
movies «+ ©° musics videos «++ ©° bestsellers and TV- And lots mores 


Enjoy your FREE issue- put don't forget you need to make 4 decision 
“nies 550 99" want to keep us coming without interruption ~~ and save almost 
50% OFF the cover price ~~ use the DAZZLE sticker and return your Card today: 


If not, use the BORING sticker -°°* because» unfortunately, that's how 
next year could be if you don't say "yES" to ENTERTAINMENT WEEKLY - 


Think we're prejudiced? You won't, after you read this issue! 


So kick back. Chill out- Hang looses And have fun with ENTERTAINMENT 


WEEKLY! 
sincerely» ky 
A hal Ar” 
Michael Loeb 


Circulation Director 


P.S.- Remember » you'll save almost 502% OFF the cover price when you Say 


Nygs." And you're guaranteed uninterrupted delivery if you act now. That 
means you won't miss 4 single plockbuster issue! 


We Guarantee 
tee YOU a year's W 
dazzling entertainment. ie 
Or your money back 


(on all unmailed issues). 


BUT DON'T MISS 0 
UT ON TH 
REPLY TODAY AND SAVE rapped cadet 
OFF THE COVER PRICE 


